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INTRODUCTION

The Ministry of Tourism has undertaken a survey of tourists leaving
the Islands of The Bahamas since the early 1970’s. The Research Unit of
the Ministry of Tourism conducts a survey of stopover visitors to The
Islands of The Bahamas to gather information about their characteristics and
expenditures on a quarterly basis. In 2006, The Islands of The Bahamas
received an estimated total of 1,600,751 stopover visitors.

RESEARCH OBJECTIVES

1. Obtain expenditure estimates for stopover visitors to The Bahamas

2. Obtain expenditure distributions

3. Measure product satisfaction levels

4, Obtain information about the trip characteristics (reasons for visit, use
of travel agent, use of a pre-paid package, etc.)

5. Measure intention to return

6. Obtain information on prior travel experience (repeat visits,

competitive destinations).
7. Obtain demographic information on the stopover visitors (age, sex,
income, education, household size, party size, etc.).
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METHODOLOGY

Since the early 1970’s the Ministry of Tourism has conducted a
survey of tourists leaving The Islands of the Bahamas called the Exit Study.
This study utilizes a sample of people and not a census of the entire
population.

The Exit Study sample consists of stopover visitors to The Islands of
The Bahamas. Stopover Visitors consists of non-residents travelling in the
islands to stay in land-based accommodations and/or pleasure crafts other
than cruise ships for 24 hours or more. In 2006, The Islands of The
Bahamas received an estimated 1,600,751 stopover visitors compared to
1,608,153 in 2005, a decline of -0.5%. The majority of stopover visitors
1,364,995 (85.3%) were from the U.S.A. The other stopovers to The Islands
of The Bahamas were from Canada, 84,639 (5.3%), Europe, 82,208 (5.1%),
and Other Countries 68,909 (4.3%).

The method used in the selection of the sample for The Exit Study can
be described as a two-staged Systematic Probability Sampling. With this
method every kth element (mainly every 5™ person) in the sampling frame is
selected. Interviews of exiting stopover visitors are conducted on a year
round basis at major airports and marinas throughout the country.
Questionnaires are collected and compiled on a quarterly basis and are
aggregated at the end of the year. The islands included in the survey include
Nassau/Paradise Island, Grand Bahama, Eleuthera, Exuma, Abaco, Andros,
Bimini, and San Salvador. Interviews during the sampling process are
conducted in the mornings, afternoons and evenings.

During 2006, 10,792 questionnaires were collected from stopover
visitors. The results were weighted to reflect the place of stay during the
visit and the country of residence of the visitor. The published results,
therefore, are weighted data and more accurately reflect the real situation.

As with any survey dependent upon random sampling, the percentages
and averages in this report are subject to sampling error. The sample is used
to estimate the population and differences exist between the result of the
sample and the true underlying population value that is unknown. This
difference is called sampling error and it is measurable. Sampling tolerances
(error) for the percentages in this report are shown on the next page.

See Appendix for a copy of the 2006 questionnaire.
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SAMPLING TOLERANCES
FOR PERCENTAGES AT OR NEAR THESE LEVELS*

2006

Place of Stay Base |10% or 90% | 20% or 80% | 30% or 70% | 40% or 60% [ 50%
All Bahamas 10,243 +0.6% + 0.8% + 0.9% + 0.9% + 1.0%
Nassau/P.I. 6,230 +0.7% + 1.0% +1.1% +1.2% +1.2%
Grand Bahama 2,028 +1.3% +1.7% +2.0% +2.1% +2.2%
Out Islands 1,921 +1.3% +1.8% +2.0% +22% | +2.2%
Country of

Residence Base |10% or 90% | 20% or 80% | 30% or 70% | 40% or 60% [ 50%
U.S.A. 8,800 +0.6% +0.8% +1.0% +1.0% +1.0%
Canada 584 +2.4% +3.2% +3.7% +4.0% +4.1%
Europe 442 +2.8% +3.7% +4.3% +4.6% +4.7%
Other 418 +2.9% +3.8% +4.4% +4.7% +4.8%

* 95% Confidence level

For example, if 50% of the stopover visitors to Nassau/Paradise
Island gave a particular response, 95 times out of 100 times, the answer
would be no higher than 51.2% and no lower than 48.8% (a margin of

plus or minus 1.2%o).
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EXECUTIVE SUMMARY
2006 EXIT SURVEY

The Exit Survey is designed to collect comprehensive information from
departing visitors.

Trip Characteristics

¢
¢

Almost three-quarters (70%) of the stopover visitors were on vacation.
One third (33%) of the stopovers chose The Islands of The Bahamas just
because of its beaches.

Seven percent (7%) were visiting on a combination Florida/Islands of the
Bahamas Vacation.

43% of the stopover visitors in 2006 had bought a package.

More than half (53%) of the stopover visitors to Nassau/Paradise Island
30% of them to Grand Bahama and 25% of them from the Out Islands
had bought a package in 2006.

In 2006, the percentage of stopover visitors to Grand Bahama who had
bought a package declined significantly when compared to 2001. Thirty
percent (30%) of them had bought a package in 2006, compared to 51%
in 2002 and 60% in 2001.

Twenty-five percent (25%) of the stopover visitors to the Out Islands
bought a package in 2006.

Prior Travel Experience

¢

Less than half (45%) of the stopover visitors to The Bahamas were
visiting for the first time.

Less than half (48%) of the stopovers were visiting Nassau/Paradise
Island for the first time.

Less than half (45%) of them were visiting Grand Bahama Island for the
first time.

Thirty-four percent (34%) were visiting the Out Islands for the first time.
One third (33%) of the stopover visitors in 2006 indicated that their
previous visit on a cruise ship had influenced them to make a land-based
trip.

The most popular competing destinations were Florida, visited in the
previous five years by 55% of all visitors to The Islands of the Bahamas,

Ministry of Tourism The Islands of The Bahamas Exit Study 2006
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Las Vegas (40%), Mexico (42%), (i.e., Cancun 19.8% and Other Mexico
21.7%), and Europe (30%).

Likelihood of Return/Likelihood to Recommend to Friends & Relatives

¢ More than half (52%) of the stopovers said that they were very likely to
return in the next one to five years.

¢ Likelihood to return was highest for the Out Islands where 66% of the
persons surveyed indicated that they were very likely to return to the
Bahamas for a vacation in the next one to five years.

¢ More than half (59%) of the stopover visitors surveyed indicated that
they were very likely to recommend The Bahamas to friends or relatives.

¢ Intention to recommend was highest for the Out Islands where 72% of
the stopover visitors indicated that they were very likely to recommend
The Bahamas to friends or relatives.

Expenditure

¢ Stopover Visitors spent, on average, $1,175.1 per visit in 2006 compared
to $1,171.4 per visit in 2005.

¢ Stopovers spent an estimated total of $1,881.08 million in 2006
compared to $1,883.86 million in 2005.

Distribution of Expenditure by Dollars

Thirty-six percent (36%) was spent on Accommodations
Twenty-four percent (24%) was spent on Prepaid Packages
Fifteen percent (15%) was spent on Meals and Drinks
Seven percent (7%) was spent in Casinos

Six percent (6%) was spent on Shopping

Six percent (6%) was spent on Sporting Activities

Four percent (4%) was spent on Local Transportation

One percent (1%) was spent on Inter-Island Transportation

® & & & &6 o o o
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Product Satisfaction Ratings

¢

More than one third (39%) of the persons surveyed in 2006 indicated that
their hotel rooms were much better or better than expected.

More than one third (41%) of the persons indicated that the food in the
hotels was much better or better than expected.

Almost one half (48%) of them indicated that the hotel service was much
better or better than expected.

29% of the stopovers indicated that the value for money in the hotels was
much better or better than expected. However, 22% of them indicated
that the value for money in the hotels was not as good or worse than
expected.

40% of the persons surveyed in 2006 indicated that The Bahamas as
expected was easy to get to.

More than half (58%) of them indicated that the beaches were much
better or better than expected.

One half (50%) of the stopovers indicated that the climate was much
better or better than expected.

Almost two thirds (63%) of them indicated in 2006 that the attitude of the
people was much better or better than expected. Twenty-three percent
(23%) indicated that it was the same as expected.

Forty-four percent (44%) of the stopover visitors thought that the food in
the restaurants was much better or better than expected. Thirty-two
percent (32%) thought that the food in the restaurants was the same as
expected.

More than one third (43%) of them indicated that the service in the
restaurants was much better or better than expected. However, 12% of
them indicated that the restaurant service was not as good or much worse
than expected.

More that one third (38%) of the persons surveyed indicated that the
overall value for money in The Bahamas was much better or better than
expected. However, 18% of them indicated that the overall value for
money was not as good or much worse than expected.

More than one half (58%) of the persons surveyed thought that The
Bahamas overall was much better or better than expected.

Tourists complained about prices, poor attitudes of the people, hotel,
litter, poor service, and the airport.
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Demographics

¢

Almost one half (48%) of the stopover visitors were couples (i.e. visited
as a party of two). The average party size was 3.5.

Sixty-eight percent (68%) of the stopovers had household incomes of
$60,000 a year or more. Forty-four percent (44%) had household
incomes of $100,000 a year or more (Before taxes in U.S. dollars).

More than one half (52%) of the stopover visitors to the Out Islands had
household incomes of $100,000 or more.

Forty-four percent (44%) of stopovers to Nassau/Paradise Island had
household incomes of $100,000 or more, and 41% to Grand Bahama.
Fifty-seven percent (57%) of all stopover visitors to the Bahamas were
between the age of 25 and 54 years old.

Sixty-three percent (63%) of all stopover visitors were either college
graduates or post-graduates.

The average household size was 3.8.

Eighty-five percent (85%) of the stopovers were from the United States.
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EXIT STUDY
MAIN FINDINGS
2006

The Ministry of Tourism has undertaken a survey of tourists leaving
The Islands of The Bahamas since the early 1970’s. The main purpose of
the Exit Survey is to gather information about:

The nature of the tourists’ visit

Their expenditure while in the Islands of The Bahamas
Their level of satisfaction with their visit

Their demographic characteristics

* & & o

Interviews were conducted year round throughout The Islands of The
Bahamas.

STOPOVERS
THE ISLANDS OF THE BAHAMAS
2006
Completed

Stopovers % Share | Questionnaires* | % Share
Nassau/P.I. 1,019,198 63.7% 2,693 25.0%
Grand Bahama 298,937 18.7% 3,577 33.1%
Out Islands 282,616 17.7% 4,522 41.9%
All Bahamas 1,600,751 100.0% 10,792 100.0%

*By place of survey

The results of the 10,792 surveys were analyzed by computer and
weighted to not only reflect the distribution of tourists throughout The
Islands of The Bahamas but to reflect the distribution of the origin of such
tourists. Therefore, the results in this report are weighted data.

Ministry of Tourism The Islands of The Bahamas Exit Study 2006
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MAIN REASON FOR THIS VISIT TO THE BAHAMAS

MAIN REASON FOR THIS VISIT TO THE BAHAMAS
STOPOVER VISITORS

2006
Bahamas Nassau/P.l [Grand Bahama| Out Islands
Vacation 70.1% 71.1% 68.8% 71.1%
Business Trip 7.6% 6.5% 9.9% 6.9%
Honeymoon 6.1% 7.5% 5.0% 3.0%
Friends/Relatives 3.7% 2.6% 4.2% 6.5%
Convention/Conf. 1.9% 2.4% 1.4% 0.9%

Convention/Conf.
Friends/Relatives
Honeymoon

Business Trip

Vacation ﬁ

0.0% 10.0% 20.0% 30.0% 40.0% 50.0% 60.0% 70.0% 80.0%

MAIN REASON FOR VISIT

% INFORMANTS

‘EI Bahamas B Nassau/P.I O Grand Bahama O Out Islands ‘

More than two-thirds of the visitors (70%) were on vacation.

Seventy percent (70%) of all stopover visitors to the Islands of The
Bahamas were on vacation. More than two-thirds (71%) of them to Nassau,
69% to Grand Bahama and 71% to the Out Islands were on vacation. A
further 6% to the Islands of The Bahamas were on honeymoon. Eight
percent (8%) of the stopovers to Nassau were on honeymoon compared to
11% in 2001. Five percent (5%) of the stopovers to Grand Bahama and 3%
to the Out Islands were on honeymoon. Persons visiting The Islands of the
Bahamas for business accounted for 8%. Seven percent (7%) of the
stopovers to Nassau/Paradise Island were on a business trip compared to
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10% to Grand Bahama and 7% to the Out Islands. Stopover visitors who
were accompanying family on business accounted for 1%. Convention and
Conference visitors to the Islands of the Bahamas accounted for 2%.
Persons visiting friends/relatives in the Bahamas accounted for 4%. Persons
on Casino excursions and personal business together accounted for 2% of
the reasons for this visit to The Bahamas, while other reasons made up the

remaining portion.

PRIMARY REASONS FOR VACATIONING IN THE BAHAMAS
STOPOVER VISITORS

2006
Bahamas Nassau/P.l |Grand Bahama| Out Islands
Beaches 33.1% 31.5% 36.7% 34.3%
Climate 13.1% 15.3% 12.8% 6.7%
Hotel Facilities 10.3% 13.8% 2.6% 7.1%
Sporting Attract. 9.2% 4.5% 9.7% 25.1%
Best Vac. Value 6.8% 8.1% 7.4% 1.9%
Casino 4.7% 6.0% 4.6% 0.3%
Easy to Get to 4.3% 4.4% 5.0% 3.0%
Easy to Get to

he .

8 ) Casino

z 3

O g BestVac. Value

2o ,

o % Sporting Attract.

> O o

g:f % Hotel Facilities

)

@ ClimateH

o I I

Beaches —-'—'

0.0% 5.0% 10.0% 15.0% 20.0% 25.0% 30.0% 35.0% 40.0%
% INFORMANTS

‘EI Bahamas B Nassau/P.| O Grand Bahama O Out Islands ‘

Thirty-three percent (33%) of the stopovers chose The Islands of
The Bahamas because of its beaches.
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The primary reason for choosing The Islands of The Bahamas for a
vacation was its beaches (33%), with climate being the second dominant
reason (13%). Visitors to Nassau/P.l. indicated that the primary reason for
choosing to vacation in the Bahamas was the beaches (32%), followed by
climate (15%) and hotel facilities (14%). Hotel Facilities was not in the
top three primary reasons for choosing to vacation in the Bahamas for
Nassau/P.l. in 1998 (5%) or 1997 (4%). Hotel Facilities first appeared in the
top three primary reasons for choosing to vacation in the Bahamas in 1999.
This suggests that a hotel resort that came on stream in the late 1990°s had a
significant impact on the reasons why visitors chose to vacation in
Nassau/Paradise Island and is still having an impact. Hotel facilities were
less of a reason for choosing to vacation in the Bahamas for visitors to
Grand Bahama (3%) and The Out Islands (7%) in 2006.

Although 7% of the stopovers indicated that they had chosen The
Islands of The Bahamas as it offered a perceived best vacation value for the
dollar, only 7% of all stopover visitors to Grand Bahama said that this was
one of the primary reasons that they had selected that destination. Once
upon a time for example in 1999, 15% of the stopover visitors indicated best
vacation value for the money as a major reason for choosing to visit Grand
Bahama. Over the years the visitor perception that Grand Bahama was a
cheaper destination that offered the best vacation value for the money has
changed.

Thirty-seven percent (37%) of all stopover visitors to Grand Bahama
said that the beach was one of the primary reasons they had selected the
destination. Visitors to The Out Islands indicated that the primary reason for
choosing to vacation in The Bahamas was the beaches (34%). Sporting
Attractions (25.0%) (e.g., fishing, diving, sailing) was the next primary
reason for choosing to vacation in the Bahamas for visitors to The Out
Islands.

PACKAGE/NON-PACKAGE VISITORS

Less than half (43%0) of the visitors had bought a package.

Less than half (43%) of all stopover visitors had bought a package.
Almost all of the packages included both airfare (78%) and accommodation
(93%). Sixty-three percent (63%) of the packages included transfers and
68% meals. In 2006, only 30% of the stopovers to Grand Bahama had
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bought a package compared to 60% in 2001. Fifty-three percent (53%) of the
visitors to Nassau/Paradise Island had bought a package.

USE OF TRAVEL AGENT
USE OF A TRAVEL AGENT
2006
All Bah. Nassau Grand Bahama Out Islands
2006 2005 2006 2005 2006 2005 2006 2005
Yes 39% 42% 45% 48% 29% 33% 29% 32%
No 59% 55% 53% 49% 69% 65% 68% 64%

Overall, only 39% of the stopover visitors to The Islands of The
Bahamas in 2006 had used a travel agent compared to 54% in 2002 and 62%
of them in 2001.

The use of travel agents has been declining steadily over the years as
visitors began to use other ways (e.g. internet) of booking their reservations.
In 1997, 72% of the stopover visitors used a travel agent to book their
reservations compared to only 39% in 2006. Forty-five percent (45%) of
stopovers to Nassau/Paradise Island in 2006 indicated that they had used a
travel agent to book their reservations compared to 54% in 2003, 61% in
2002, 68% of them in 2001 and 76% in 1997. Twenty-nine percent (29%) of
the stopovers in 2006 to Grand Bahama had used a travel agent compared to
52% in 2002, 60% in 2001 and 72% in 1997. Twenty-nine percent (29%) of
the stopover visitors in 2006 to the Out Islands had used a travel agent
compared to 34% in 2002 and 40% in 2001.

COMBINATION FLORIDA/ISLANDS OF THE BAHAMAS
VACATION

Seven percent (7%) of the stopover visitors were visiting on a
combination Florida/lslands of The Bahamas vacation.

Seven percent (7%) of the visitors surveyed indicated that they were
visiting on a combination Florida/Islands of the Bahamas vacation. Five
percent (5%) of the stopover visitors to Nassau/Paradise Island, 5% to Grand
Bahama and 13% to The Out Islands were combining their trips with a stay
in Florida.
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DESTINATIONS VISITED IN THE PAST FIVE YEARS

Ten percent (10%) of the stopover visitors had not visited a
competing destination in the previous five years.

Visitors to The Islands of The Bahamas tended to be well travelled.
Ninety percent (90%) had visited another warm weather destination or
Europe within the past five years.

The most popular competing destinations were Florida, visited in the
previous five years by 55% of all visitors to The Islands of The Bahamas,
Mexico (42%), (Cancun 19.8% and Other Mexico 21.7%), Las Vegas
(40%), and Europe (30%).
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THE COMPETITION

STOPOVER VISITORS (STAYOVER VISITORYS)

TOP 10 REGIONAL COMPETITORS

2006
The top 10 regional competitors included: 2006 2005 % Chg
1 |Dominican Republic 3,965,055 | 3,690,692 7.4%
2 (Cuba 2,220,567 | 2,319,334 -4.3%
3 [Mexico (Cancun & Cozumel)* 1,852,622 | 2,410,695 -23.1%
4 [Jamaica 1,678,905 | 1,478,663 13.5%
5 [Puerto Rico (Hotel Registrations Only)* 1,485,296 | 1,465,292 1.4%
6 [Aruba* 694,372 732,514 -5.2%
7 [US.V.L. 671,362 697,033 -3.7%
8 |Barbados 562,558 547,534 2.7%
9 [Martinique 502,053 484,127 3.7%
10 |St. Maarten 467,804 467,861 0.0%
Source: Regional Data is from Caribbean Tourism Organization (CTO).
All numbers are subject to revision. * 2006 numbers may not be complete.
A large percentage of stopover visitors to Puerto Rico are persons visiting friends or relatives. Therefore,
Hotel registration is a better indicator than the total number of stopover visitors to the island.
In addition, the Exit Survey indicated that The Bahamas had other major
competitors who were not in the region such as the following:
Exit Survey
%
1 |Florida 54.8%
2 |Las Vegas 39.9%
3 |Europe 30.3%
4 |Hawaii 17.7%
The percentages for Florida, Europe,etc., refer to the visitors in the exit survey who indicated that they had
visited those destinations. As you can see each destination is not mutually exclusive. A person may have
gone to Florida, Europe, Barbados, etc., on vacation in the last 5 years. In the Exit Study, the percentages
for the regional competitors were as follows Jamaica (15%), U.S. Virgin Islands (14.2%), Puerto Rico (14.7%),
Bermuda (8.1%), Barbados (7.2%) and the Dominican Republic (9.8%).
Ministry of Tourism The Islands of The Bahamas Exit Study 2006
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COMPETITIVE DATA

STOPOVER VISITORS

TOTAL STOPOVERS
2006 2005 % CHG.
1 [BAHAMAS OVERALL 1,600,751 1,608,153 -0.5%
N. PROV./P.l. (BAH.)* 1,019,198 1,019,017 0.0%
G.B. ISLD. (BAH)* 298,937 316,265 -5.5%
OUT ISLDS. (BAH.)* 282,616 272,871 3.6%
2 |DOMINICAN REPUBLIC 3,965,055 3,690,692 7.4%
3 [CUBA 2,220,567 2,319,334 -4.3%
4 [CANCUN (MEXICO) 1,586,942 2,134,180 -25.6%
COZUMEL (MEXICO) 265,680 276,515 -3.9%
5 |[JAMAICA 1,678,905 1,478,663 13.5%
6 |PUERTO RICO 1,485,296 1,465,292 1.4%
7 |[ARUBA* 694,372 732,514 -5.2%
8 |US VIRGIN ISLANDS 671,362 697,033 -3.7%
9 [BARBADOS 562,558 547,534 2.7%
10 IMARTINIQUE 502,053 484,127 3.7%
11 |ST. MAARTEN 467,804 467,861 0.0%
12 |TRINIDAD & TOBAGO 457,434 463,191 -1.2%
13 |BRITISH VIRGIN ISLANDS 356,271 337,135 5.7%
14 [ST. LUCIA 302,510 317,939 -4.9%
15 |BERMUDA 298,973 269,576 10.9%
16 |CAYMAN ISLANDS 267,257 167,801 59.3%
17 |ANTIGUA & BARBUDA 253,669 245,384 3.4%
18 |TURKS & CAICOS 248,343 176,130 41.0%
19 |BELIZE 247,308 236,573 4.5%
20 |CURACAO 234,383 222,070 5.5%
21 |GRENADA 118,490 98,244 20.6%
22 |GUYANA 113,474 116,596 -2.7%
23 |ST VINCENT & GREN. 97,432 95,505 2.0%
24 |DOMINICA 83,916 79,257 5.9%
25 [ANGUILLA 72,962 62,084 17.5%
26 |BONAIRE 63,552 62,550 1.6%
27 |SABA 11,012 11,462 -3.9%
28 [IMONTSERRAT 7,963 9,690 -17.8%
TOTAL 18,936,294 18,873,085 0.3%

Sources: Regional Data is from Caribbean Tourism Organization (CTO), Bahamas data: Ministry of Tourism Research Dept.

All numbers are subject to revision.

The Bahamas is listed first so that readers can clearly see the stopover numbers for The Bahamas when compared to its regional
competitors. It does not mean that The Bahamas has the highest amount of stopover visitors in the region.

Numbers for Puerto Rico are by non-resident Hotel Registration only.
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In 2006, the Dominican Republic was the number one regional
competitor of The Bahamas with regard to stopover visitors. The
Dominican Republic was followed by Cuba, Mexico (namely Cancun and
Cozumel), Jamaica, and Puerto Rico. The top 3 regional competitors of The
Bahamas were all Spanish-speaking countries and they all received more
stopover visitors than The Islands of The Bahamas.

EXPENDITURE

Although 10,792 visitors completed an Exit Survey, only 71% of them
provided sufficient valid information upon which reliable estimates of
expenditure could be made.

Constant prices are based on the Consumer Price Index (CPI) from the
Department of Statistics. CPI is “an index of prices used to measure the
change in the cost of basic goods and services in comparison with a fixed

base period. Also called cost-of-living index™. (Source: The American Heritage®
Dictionary of the English Language, Fourth Edition. Copyright © 2000 by Houghton Mifflin Company.
Published by the Houghton Mifflin Company. All rights reserved).

In constant prices, total stopover expenditure decreased by -2% from
$1,603.69 million in 2005 to $1,567.96 million in 2006.

TOURISM STOPOVER EXPENDITURE
CURRENT & CONSTANT PRICES

(in B$ Millions)
2002-2006
2002 2003 2004 2005 2006

Current $ $1,60255| % 1,595.34 | $1,693.49 | $ 1,883.86 | $ 1,881.08
Constant $* | $ 1,472.80 | $ 1,476.62 | $ 1,483.18 | $ 1,603.69 | $ 1,567.96

Constant Prices based on CPI from Dept. of Statistics.

The overall total expenditure was determined by adding the estimated
expenditures for each main destination using the average expenditure for
visitors to each destination.
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AVERAGE EXPENDITURE PER PERSON PER VISIT
ISLANDS OF THE BAHAMAS

2006
2006 2005 % Change
Nassau/P.l. $ 1,2531 | $ 1,299.5 -3.6%
Grand Bahama $ 7922 | $ 741.9 6.8%
Out Islands $ 1,299.1 | $ 1,191.0 9.1%
The Bahamas $ 1,175.1 | $ 1,171.4 0.3%
The average expenditure for Grand Bahama is comprised of the combined estimated expenditure for

cruise stopovers and the other stopovers to the island. Cruise stopovers spent an average of $489.0 per visit while the
other stopovers to Grand Bahama spent an average of $960.6.

AVERAGE EXPENDITURE PER PERSON PER VISIT
ISLANDS OF THE BAHAMAS
2006

$1,400.0 +
$1,200.0 +
$1,000.0 +
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$600.0 +
$400.0 +
$200.0 +

AVERAGEEXPENDITURE

$1,253.1 $1.299.5

741.9
$792.2 $

$1,299.1 $1,191.0

$1,175.1

$1,171.4

$-

Nassau/P.I.

Grand Bahama

Out Islands

ISLANDS OF THE BAHAMAS

| ©2006

02005 |

The Bahamas

AVERAGE EXPENDITURE per stopover per visit increased
slightly from $1,171.4 in 2005 to $1,175.1 in 2006. The averages varied
from destination to destination. Nassau/Paradise Island registered a decline
of -4% in average stopover expenditure from $1,299.5 in 2005 to $1,253.1 in
2006. Grand Bahama had an increase of 7% in average expenditure from
$741.9 in 2005 to $792.2 in 2006. The average stopover visitor expenditure
for The Out Islands increased by 9% from $1,191.0 in 2005 to $1,299.1 in

2006.
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Total stopover expenditures for 2006 for each destination are estimated
to be as follows:
TOTAL STOPOVER EXPENDITURES
ISLANDS OF THE BAHAMAS

2006
Total Exp
Stopovers Exp.per S/Over ($mins)

Nassau/P.I 1,019,198 $ 1,253.1 | $ 1,277.1
Grand Bahama 298,937 $ 7922 | $ 236.8
Out Islands 282,616 $ 1299.1 | $ 367.1
The Bahamas 1,600,751 $ 1,175.1 | $ 1,881.1
The average expenditure for Grand Bahama is comprised of the combined estimated expenditure for
cruise stopovers and the other stopovers to the island. Cruise stopovers spent an average of $489.0 per visit while the
other stopovers to Grand Bahama spent an average of $960.5.

PERCENTAGE STOPOVERS TOTAL EXPENDITURES

ISLANDS OF THE BAHAMAS ISLANDS OF THE BAHAMAS

2006 2006

Out Islands
20%

C—

Out Islands
16.2%

Bahama N Pl Grand Nassau/P.1
22.4% assal; : Bahama 67%
61.4% 13%

Stopover visitors from the U.S.A. spent on average $1,174.74 in 2006.
Stopovers spent an estimated total of $1,881.1 million in 2006.

More than half (52%) of the parties spent less than $2,000 in The
Islands of The Bahamas.

Twenty-four percent (24%) of all parties spent less than $1,000 per
visit. Twenty-eight percent (28%) of all parties spent between $1,000 and
$1,999. Eighteen percent (18%) of all parties spent $4,000 or more during
their trip.
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Seventy-two percent (72%) of the stopover visitors who were in the
Bahamas 1-3 nights spent under $2,000 on their visit. Sixty-two percent
(62%) of those who spent 4-7 nights spent $1,000 to $4,000 on their visit.

DISTRIBUTION OF EXPENDITURE BY DOLLARS
THE ISLANDS OF THE BAHAMAS

2006
B$ Millions % Share
Accommodations $ 620.76 33.0%
Prepaid Packages $ 507.89 27.0%
Meals and Drinks $ 280.28 14.9%
Casinos $ 176.82 9.4%
Shopping $ 120.39 6.4%
Sporting Activities $ 75.24 4.0%
Local Transportation $ 62.08 3.3%
Inter-Island Transportation | $ 11.29 0.6%
Other $ 26.34 1.4%
Total $ 1,881.08 100.0%
DISTRIBUTION OF EXPENDITURE BY DOLLARS
THE ISLANDS OF THE BAHAMAS
$700.00 —+
$620.76
$600.00 +
$507.89
$500.00 +
% $400.00 -+
g $300.00 | $280.28
. $200.00 $176.82
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$100.00 | I l $75.24  ¢62.08 50654
$11.29 '
$ 1 1 1 1 1 . 1 - —== , B3
Accom. Prepaid Meals/ Casinos  Shopping Sport. Act.  Local Inter-Isl. Other

Pac. Drinks Trans.
DISTRIBUTION OF EXPENDITURE
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DISTRIBUTION OF EXPENDITURE BY DOLLARS
THE ISLANDS OF THE BAHAMAS

Local Trans., |nter-Isl.. 0.6%

Sport. Act., 3.3% Other, 1.4%
4.0%

Shopping,
6.4%

Casinos, 9.4%/\
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Accom., 33.0%

14.9%
1
1
| 1
Prepaid Pac.,
27.0%

3 Accom. O Prepaid Pac. O Meals/ Drinks O Casinos B Shopping
O Sport. Act. B Local Trans. O Inter-Isl. 3 Other

Thirty-three  percent (33%) of all expenditures were on
accommodations and 27% on the on-island portion of prepaid packages.
Fifteen percent (15%) of expenditures were on meals and drinks, 9% of
expenditures were in casinos and 6% on shopping. Forty-five percent (45%)
of all stopover visitors spent money in casinos, and 76% on some form of
shopping (souvenirs, local handicrafts, cameras, perfumes, glassware, liquor
to take home, gifts, etc.).
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TOTAL STOPOVER EXPENDITURE BY DESTINATION
THE ISLANDS OF THE BAHAMAS
(B$ MILLIONS)

2002-2006

2002 2003 2004 2005 2006
Nassau/P.1. $ 1,106 |$ 1,108 |$ 1,143 |$ 1324 |$ 1,277
Grand Bahama $ 273 | $ 249 | $ 245 | $ 235 | $ 237
Out Islands $ 223 | $ 238 | $ 306 | $ 325 | $ 367

*Some rounding may have occurred.

TOTAL EXPENDITURE BY DESTINATION
(B$ MILLIONS)
2002-2006
$1,400 —+ $1,324
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The total expenditure of stopover visitors to Grand Bahama, and the
Out Islands increased in 2006. The total expenditure for stopover visitors to
Grand Bahama increased by 1% and to the Out Islands increased by 13%.
The increase in total stopover expenditure to the Out Islands was due in part
to the fact that the number of stopover visitors to the Out Islands increased
in 2006. In addition, the average stopover expenditure to Grand Bahama
and the Out Islands also increased in 2006 perhaps because of the increase in
the average daily rate (ADR) charged by the hotels. The total expenditure of
stopover visitors to Nassau/Paradise Island declined by -4% in 2006 because
the average expenditure was down despite the fact that the ADR for the
hotels was up.
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REPEAT VISITORS VS. FIRST TIME VISITORS

Overall, 45% of the stopover visitors were visiting The Islands of The
Bahamas for the first time. In Nassau/Paradise Island, 48% of all stopover
visitors were visiting for the first time, and in Grand Bahama, 45%. Thirty-
four percent (34%) of all stopover visitors to the Out Islands were visiting
The Islands of The Bahamas for the first time.

REPEAT VISITOR VS. FIRST TIME VISITOR
ISLANDS OF THE BAHAMAS

2006
REPEAT VISITOR FIRST TIME
Nassau/ P.I. 51.8% 47.8%
Grand Bahama 54.6% 44.9%
Out Islands 65.7% 33.7%
All Bahamas 55.0% 44 5%

REPEAT VS. FIRST TIME

P.L

VISITORS
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| DREPEAT VISITOR W FIRST TIME |

OUT ISLANDS CAPTURE THE
HIGHEST REPEAT VISITORS

2006
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FIRST 1%
TIME |
i

REPEAT
VISITOR
65%

Fifty-five percent (55%) of the stopover visitors to The Islands of The
Bahamas overall were repeat visitors. The Out Islands captured the highest
number of repeat visitors (66%). More than half (55%) of the stopover
visitors to Grand Bahama were repeat visitors.
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REPEAT VISITORS WHO HAVE VISITED
THE BAHAMAS BEFORE ON A CRUISE SHIP

2006
YES NO
Nassau/P.I. 40.3% 58.1%
Grand Bahama 42.1% 57.2%
Out Islands 31.8% 66.8%
All Bahamas 38.8% 59.8%

REPEAT VISITORS WHO HAVE VISITED
THE BAHAMAS BEFORE ON A CRUISE SHIP

80.0% —
66.8%
04 L
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0.0% } .
Nassau/P.I. Grand Bahama Out Islands All Bahamas
ISLANDS OF THE BAHAMAS
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Of the repeat visitors to The Islands of The Bahamas, more than one-
third (39%) had visited The Bahamas before on a cruise ship. However,
60% had not visited the islands before on a cruise ship.

More than two-thirds (67%) of the repeat visitors to the Out Islands

had not visited before by cruise ship. However, the number of repeat
visitors to the Out Islands for 2006 was high (66%).
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NUMBER OF PREVIOUS VISITS EVER MADE
TO THE BAHAMAS
REPEAT VISITORS

2006
Number of Times
One Two Three Four or More
Nassau/P.lI. 33.1% 20.8% 10.3% 34.0%
Grand Bahama 30.6% 17.2% 10.5% 40.1%
Out Islands 20.0% 17.9% 10.7% 49.7%
All Bahamas 29.4% 19.5% 10.4% 38.8%

NUMBER OF PREVIOUS VISITS EVER MADE
TO THE BAHAMAS
REPEAT VISITORS
2006
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‘ B Nassau/P.1. O Grand Bahama B Out Islands ‘

Thirty-nine percent (39%) of the repeat visitors to The Islands of The
Bahamas had made four or more previous visits. More than one quarter
(29%) had made one previous visit to The Bahamas.

The number of previous visits to the Out Islands was higher than for
Nassau/Paradise Island and Grand Bahama Island. Half (50%) of the repeat
visitors to the Out Islands had visited The Bahamas four or more times
compared to 34% in Nassau/Paradise Island and 40% in Grand Bahama.

Ministry of Tourism The Islands of The Bahamas Exit Study 2006



30

LENGTH OF TIME SINCE LAST VISIT TO THE BAHAMAS

REPEAT VISITORS
2006
All Bahamas | Nassau/P.l. |Grand Bahama| Out Islands
Less than 6 mths 12.8% 10.3% 14.9% 16.8%
6 mths-1 yrs. 11.8% 11.1% 12.7% 12.3%
1 yr.- under 2 yrs. 19.2% 18.9% 18.1% 21.0%
2 yrs.-under 3 yrs. 12.6% 13.3% 12.1% 12.2%
3 yrs.-under 4 yrs. 6.0% 6.2% 6.2% 5.2%
4 yrs.-under 5 yrs. 3.2% 3.5% 2.9% 3.2%
5 or more yrs. 31.1% 33.5% 30.4% 26.2%

LENGTH OF TIME SINCE LAST VISIT TO THE BAHAMAS
REPEAT VISITORS
2006
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Thirty-four percent (34%) of the repeat visitors to Nassau/Paradise
Island indicated that the length of time since their last visit was five or more
years. Thirty percent (30%) of the repeat visitors to Grand Bahama and 26%
to the Out Islands indicated that the length of time since their last visit was
five or more years.
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RATING OF THE BAHAMAS VS. LAST TRIP
COMPARED WITH WHAT WAS EXPECTED
REPEAT VISITORS

2006
Much The Not As Much
Better Better Same Good Worse
Nassau/P.1. 20.8% 28.5% 38.5% 9.1% 1.7%
Grand Bahama 17.7% 28.5% 38.6% 12.7% 1.6%
Out Islands 23.7% 29.3% 40.2% 4.2% 0.5%
All Bahamas 20.8% 28.7% 38.8% 8.6% 1.4%

RATING OF THE BAHAMAS VS. LAST TRIP
COMPARED WITH WHAT WAS EXPECTED
REPEAT VISITORS
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Of the repeat visitors to Nassau/Paradise Island 49% indicated that
compared to what was expected this trip was much better or better than the
last trip. More than one third (39%) indicated that their satisfaction
compared to what was expected, this trip was the same as the last one.

Of the repeat visitors to Grand Bahama Island, 46% indicated that this
trip was much better or better than the last trip. Thirty-nine percent (39%)
thought that compared to what they had expected this trip was the same as
the last trip. Of the repeat visitors to the Out Islands, 53% indicated that this
trip was much better or better than the last trip and 40% said that it was
the same.
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VISITORS INFLUENCED TO MAKE A LAND-BASED VACATION
RELATED TRIP AFTER A CRUISE

VISITORS INFLUENCED TO MAKE A LAND-BASED
VACATION RELATED TRIP AFTER A CRUISE
THE ISLANDS OF THE BAHAMAS

2006
2006 2005 % PT.
YES YES CHG
Nassau/P.1I. 37.0% 35.7% 1.3%
Grand Bahama 31.2% 31.9% -0.7%
Out Islands 22.6% 21.0% 1.6%
All Bahamas 32.7% 32.8% -0.1%

VISITORS INFLUENCED TO MAKE A LAND-BASED
VACATION RELATED TRIP AFTER A CRUISE
THE ISLANDS OF THE BAHAMAS

Nassau/P.l. Grand Bahama Out Islands All Bahamas
ISLANDS OF THE BAHAMAS

|® 2006 YES 02005 YES |

The above table shows the percentage of visitors who were influenced
to make a land-based vacation related trip after they had taken a cruise to
The Islands of The Bahamas.

In 2006, there were an estimated 1,600,751 stopover visitors to the
Bahamas. It is estimated that 55.0% (880,413) of them had been here before
I.e., were repeat visitors. Of the 880,413 stopovers that had been here
before, 38.8% (341,600) had visited the Bahamas before by cruise ship. Of
the 341,600 visitors who had visited before by cruise ship, 32.7% (111,703)
were influenced to make a land-based vacation. The 111,703 stopovers that
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were influenced to make a land-based vacation represented 7% of all
stopover visitors to the Bahamas in 2006.

LIKELIHOOD OF RETURN TO THE BAHAMAS IN 1-5 YEARS

LIKELIHOOD OF RETURN TO THE BAHAMAS
FOR AVACATION IN ONE TO FIVE YEARS

2006
Very Somewhat Somewhat Not At
Likely Likely Unlikely All Likely
Nassau/P.I. 48.9% 32.0% 11.2% 6.6%
Grand Bahama 49.5% 31.1% 10.8% 7.6%
Out Islands 65.5% 24.5% 6.6% 1.9%
All Bahamas 52.1% 30.4% 10.2% 5.9%

LIKELIHOOD OF RETURN TO THE BAHAMAS
FOR AVACATION IN ONE TO FIVE YEARS
2006
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Eighty-three percent (83%) of the stopover visitors to the Islands of
the Bahamas indicated that they were likely to return to the Bahamas in 1-5
years. More than half (52.1%) of those interviewed indicated that it was
VERY LIKELY that they would return on a vacation to the Islands of The
Bahamas within one to five years. A further 30.4% said that it was
SOMEWHAT LIKELY that they would return. Eleven percent (10%) said
that it was SOMEWHAT UNLIKELY that they would return and only 6%
said that it was NOT AT ALL LIKELY. Intent to return was highest for
visitors to the Out Islands. It is interesting to note that for the Out Islands,
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66% of the persons surveyed indicated that they were very likely to return to
The Bahamas for a vacation in the next one to five years while only 2% of
those interviewed said not at all likely.

VISITORS WHO WERE NOT LIKELY TO RETURN TO THE
BAHAMAS IN 1-5 YRS.

Stopover Visitors to The Bahamas who indicated that they were not
likely to return to the Bahamas in 1-5 years said that they would not return
primarily because of the following:

Bahamas Overall, Nassau/Paradise Island and Grand Bahama

High Prices

They wanted to go Some where else first
Poor Attitudes of the people

Poor Service

Hotel Dissatisfaction

Litter

ok wdE

Visitors to Grand Bahama also indicated food (high prices and poor
quality).

Stopover Visitors to the Out Islands differed slightly on some of the
primary reasons for not returning to the Bahamas when compared to
Nassau/Paradise Island and Grand Bahama. Visitors to the Out Islands who
indicated that they would not return indicated the following reasons:

Out Islands

High Prices

They wanted to go Some where else first
Lack of Activities

Poor weather

Poor Attitudes of the people

Poor Service

Litter

NoakrwbdE
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LIKELIHOOD OF RECOMMENDING THE BAHAMAS TO
FRIENDS OR RELATIVES

LIKELIHOOD OF RECOMMENDING THE BAHAMAS
TO FRIENDS OR RELATIVES

2006
Very Somewhat Somewhat Not At
Likely Likely Unlikely All Likely
Nassau/P.I. 57.2% 31.5% 6.5% 3.2%
Grand Bahama 53.8% 33.2% 7.7% 4.3%
Out Islands 71.8% 22.5% 3.1% 0.7%
All Bahamas 59.4% 30.1% 6.0% 2.9%

LIKELIHOOD OF RECOMMENDING THE BAHAMAS
TO FRIENDS OR RELATIVES
2006
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A high percentage (90%) of the stopover visitors to the Islands of the
Bahamas indicated that they were likely to recommend the destination to
friends and relatives. More than half (59.4%) of the stopover visitors
indicated that they were VERY LIKELY to recommend The Bahamas to
friends or relatives. A further 30.1% of the stopover visitors indicated that
they were SOMEWHAT LIKELY to recommend The Bahamas to friends
or relatives. Stopovers to the Out Islands indicated a higher likelihood of
recommending The Bahamas than visitors to Nassau/P.l., and Grand
Bahama. Seventy-two percent (72%) of the stopover visitors to the Out
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Islands indicated that they were very likely to recommend the Bahamas to
friends and relatives compared to 57% for Nassau/Paradise Island and 54%
for Grand Bahama. Six percent (6%) of the stopover visitors to the Islands
of the Bahamas said that it was SOMEWHAT UNLIKELY and 3% said
that it was NOT AT ALL LIKELY that they would recommend The
Bahamas to friends or relatives.

VISITORS WHO WERE NOT LIKELY TO RECOMMEND
THE BAHAMAS

Stopover Visitors to the Bahamas who were Not at all Likely to
recommend the destination to friends and relatives indicated the following
reasons for not recommending:

Bahamas Overall and Nassau/Paradise Island and Grand Bahama

High Prices

Poor Attitudes of the people

Poor Service

Hotel Dissatisfaction

Litter in the islands

Food (High prices or Poor quality)

okowdE

Visitors to Nassau/Paradise Island also indicated poor value for money as a
reason for not recommending the Bahamas to friends and relatives.

Out Islands
1. High Prices

2. Litter in the islands
3. Poor Service
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PRODUCT SATISFACTION RATINGS

All Bahamas

More than one half (58%) of the stopover visitors felt that the
Bahamas Overall was much better or better than they had expected. Seven
percent (7%) however thought that the Bahamas was not as good or worse
than expected. More than half (63%) of them thought that the people of the
Bahamas were great i.e., much better or better than expected while 10%
thought that the attitudes of the people of the Bahamas needed improving i.e.
were not as good or worse than expected.

Nassau/Paradise Island

Nassau/Paradise Island rated better than Grand Bahama and the Out Islands
In the minds of stopover visitors on the following:

1. Restaurant Service

Nassau/Paradise Island rated better than Grand Bahama in the minds of
stopover visitors on the following:

1. Food in hotels
2. Hotel service
3. Attitudes of the people

Grand Bahama

Grand Bahama rated slightly better than Nassau/Paradise Island in the minds
of stopover visitors on the following:

1. Value for money in hotels
2. Overall value for money

Out Islands
The Out Islands rated better than Nassau/Paradise Island and Grand
Bahama in the minds of stopover visitors on the following:

1. Hotel Rooms
2. Food in Hotels
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Attitudes of the people
Bahamas experience overall

There were no notable differences in the product satisfaction ratings
between 2006 and 2005 with regard to product satisfaction ratings.

PRODUCT SATISFACTION RATINGS
THE ISLANDS OF THE BAHAMAS

2006
Much Better or Better  Not as Good or Worse

Rating Area 2006 2005 2006 2005

Hotel Rooms 39% 39% 19% 18%
Food in Hotels 41% 40% 17% 17%
Hotel Service 48% 49% 15% 15%
Value for Money in Hotels 29% 28% 22% 23%
Easy to Get to 40% 40% 7% 7%
Beaches 58% 56% 6% 7%
Climate 50% 50% 11% 10%
Attitude of People 63% 62% 10% 11%
Food in Restaurants 44% 43% 11% 12%
Restaurant Service 43% 42% 12% 14%
Casinos 19% 19% 8% 7%
Shops and Stores 23% 23% 14% 14%
Sightseeing & Tours 22% 23% 5% 5%
Nightlife 17% 18% 10% 10%
Sports Facilities 16% 17% 4% 5%
Overall Value for Money 38% 38% 18% 17%
Bahamas Overall 58% 58% 7% 8%

Research & Statistics Dept., Ministry of Tourism
¢ More than one third (39%) of the persons surveyed in 2006 indicated
that their hotel rooms were much better or better than expected.

19% however, indicated that it was not as good as or worse than

expected.
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¢ More than one third (41%) of the persons indicated that the food in
the hotels was much better or better than expected. 17% indicated,
however, that the food in the hotels was not as good as or worse than
expected.

+ Almost one half (48%) of the persons surveyed indicated that the
hotel service was much better or better than expected. 15% of those
surveyed in 2006 indicated that the hotel service was not as good as
or worse than expected.

% More than a quarter (29%) of the persons who had stayed in a hotel
indicated that the value for money in the hotels was much better or
better than expected. However, 22% in 2006 thought that the value
for money in the hotels was not as good as or worse than expected.

% More than one third (40%) of the persons surveyed in 2006 indicated
that The Bahamas as expected was easy to get to.

¢ More than one half (58%) indicated that the beaches were much
better or better than expected.

¢ One half (50%) indicated that the climate was much better or better
than expected.

+« Almost two-thirds (63%) of the stopover visitors in 2006 indicated
that the attitude of the people was much better or better than
expected. 10% thought that the attitude of the people was not as good
as or worse than expected.

s 44% thought that the food in the restaurants was much better or
better than expected. 11% thought that the food in the restaurants
was not as good as or worse than expected.

% More than one third (43%) indicated that the service in the
restaurants was much better or better than expected. 12% thought
that the restaurant service was not as good as or worse than expected.

¢ More than one third (38%) of the persons surveyed indicated that the
overall value for money in the Bahamas was much better or better
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than expected. However, 18% indicated that overall value for money
was not as good as or worse than expected.

+» More than one half (58%) of the persons surveyed thought that The
Bahamas overall was much better or better than expected. 7%
indicated that it was not as good as or worse than expected.

PRODUCT SATISFACTION RATINGS

2006
Much Better or Better
The Nassau/ Grand Out

Rating Area Bahamas P.l. Bahama Islands

Hotel Rooms 39% 36% 40% 49%
Food in Hotels 41% 42% 30% 49%
Hotel Service 48% 49% 42% 53%
Value for Money in Hotels 29% 27% 30% 32%
Easy to Get to 40% 39% 42% 38%
Beaches 58% 56% 59% 66%
Climate 50% 50% 47% 54%
Attitude of People 63% 63% 59% 70%
Food in Restaurants 44% 45% 43% 44%
Restaurant Service 43% 46% 39% 40%
Casinos 19% 24% 15% 7%
Shops and Stores 23% 26% 22% 14%
Sightseeing & Tours 22% 24% 21% 17%
Nightlife 17% 18% 18% 13%
Sports Facilities 16% 16% 14% 20%
Overall Value for Money 38% 37% 39% 42%
Bahamas Overall 58% 56% 55% 66%

Research & Statistics Dept., Ministry of Tourism

The above table shows the comparative product satisfaction ratings much
better or better for The Islands of The Bahamas, Nassau/Paradise Island,
Grand Bahama Island and the Out Islands for 2006.

¢ Stopover Visitors who were Very Likely to return to the Bahamas
were satisfied with the Bahamas Overall. Seventy-two percent (72%)
of the stopover visitors who were very likely to return rated the
Bahamas overall as much better or better than expected.
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PRODUCT SATISFACTION RATINGS

2006
Not as Good or Worse
The Nassau/ Grand Out

Rating Area Bahamas P.l. Bahama Islands

Hotel Rooms 19% 22% 16% 6%
Food in Hotels 17% 17% 21% 11%
Hotel Service 15% 16% 17% 8%
Value for Money in Hotels 22% 25% 20% 13%
Easy to Get to 7% 7% 6% 8%
Beaches 6% 6% 5% 3%
Climate 11% 12% 13% 8%
Attitude of People 10% 11% 12% 4%
Food in Restaurants 11% 11% 15% 9%
Restaurant Service 12% 11% 18% 10%
Casinos 8% 8% 12% 2%
Shops and Stores 14% 11% 19% 16%
Sightseeing & Tours 5% 5% 7% 4%
Nightlife 10% 10% 10% 13%
Sports Facilities 4% 4% 5% 4%
Overall Value for Money 18% 20% 19% 11%
Bahamas Overall 7% 8% 10% 3%

Research & Statistics Dept., Ministry of Tourism

The above table shows the comparative product satisfaction ratings
not as good or worse for The Islands of The Bahamas, Nassau/Paradise
Island, Grand Bahama Island and the Out Islands for 2006.

+«» Stopover Visitors who were Not at All Likely to return to the
Bahamas in general were dissatisfied with the Bahamas Overall. One
half (50%) of the stopover visitors who were not at all likely to return
rated the Bahamas overall as not as good as or much worse than

expected.
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TOURIST COMMENTS

Thirty-three percent (33%) of the surveyed visitors offered comments
on The Islands of the Bahamas and their visit in addition to completing their
questionnaire. A total of 5,804 comments were received of which 55% were
positive and 45% were negative.
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TOURIST COMMENTS
POSITIVE VS. NEGATIVE COMMENTS

ALL BAHAMAS

TOP 6 COMPLIMENTS TOP 6 COMPLAINTS
2006 2005 2006 2005
General Comments 36% 32% |Prices 14% 13%
People 30% 29% |People 11% 11%
Sightseeing/Scenery 7% 7%  |Hotel 8% 9%
Beaches 6% 4% |Litter 8% 7%
Service 4% 5% |Service 6% 7%
Weather/Climate 3% 4% |Airport 5% 6%
No. of Comments 3,197 4,229 |No. of Comments 2,607 3,607
Negative general comments was 8.6% and ranked in the top complaints.
TOURIST COMMENTS TOURIST COMMENTS
ALL BAHAMAS ALL BAHAMAS
COMPLIMENTS COMPLAINTS
40% 16%
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COMPLIMENTS COMPLAINTS

The above table shows the top 6 compliments and the top 6
complaints tourists had about The Bahamas as a whole. The number of
positive comments received in 2006 was 3,197 and the number of negative
comments was 2,607.

The top 6 compliments for the Bahamas in 2006 included general
comments, people (i.e., friendly people), sightseeing/scenery, beaches,
service, and weather/climate.

The high prices in the destination were the major complaint in 2006
(14.0%). The poor attitude of the people was the second major complaint in
2006. Eleven percent (11%) of the negative comments received indicated the
poor attitudes of the people within the destination as a major complaint.
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Hotel dissatisfaction, litter, poor service, and inadequate airports were
among the other top 6 complaints received in 2006 about the Bahamas. The
fact that the Bahamian people were under the 6 major compliments as well
as the 6 major complaints suggest that in order to enhance the tourist
product, the attitudes of some Bahamians towards visitors has to be
improved. Service also appears under compliments and complaints. This
suggests that some Bahamians are doing a good job providing service for
visitors to the Bahamas but some of them are not.

TOURIST COMMENTS
POSITIVE VS. NEGATIVE COMMENTS

NASSAU/PARADISE ISLAND

TOP 6 COMPLIMENTS TOP 6 COMPLAINTS

2006 2005 2006 2005
General Comments 36% 32% |Prices 14% 13%
People 29% 30% |People 12% 12%
Sightseeing/Scenery 7% 7% |Hotel 10% 11%
Beaches 6% 4%  |Airport 7% 9%
Service 5% 5% |[Litter 6% 6%
Hotel 3% 5% |[Service 5% 7%
No. of Comments 1,785 2,330 [No. of Comments 1,695 2,239

Negative general comments was 7.0% and ranked in the top complaints.

TOURIST COMMENTS

NASSAU/PARADISE ISLAND

TOURIST COMMENTS

NASSAU/PARADISE ISLAND

40% 16%
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The table above shows the top 6 compliments made about
Nassau/Paradise Island in 2006 and the percentage values for 2005. The
number of positive comments received for Nassau/Paradise Island in 2006
was 1,785 and the number of negative comments was 1,695.
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The top 6 compliments received in 2006 included general comments,
people (i.e., nice people), sightseeing/scenery, beaches, service, and hotels.

The table also shows the top 6 complaints that tourists made
about Nassau/Paradise Island. The top 6 complaints received in 2006
included high prices, poor attitudes of the people, hotel dissatisfaction,
airport, litter and poor service. The people of the Bahamas were in the top 6
compliments for Nassau/Paradise Island in 2006; however it was also one of
the major complaints. The fact that the Bahamian people were under the 6
major compliments as well as the 6 major complaints for Nassau/Paradise
Island suggest that in order to enhance the tourist product, the attitudes of
some Bahamians living and working in Nassau/Paradise Island have to be
improved. Service and hotels were also under compliments and complaints.
This means that although some visitors were very satisfied with the service
received while in Nassau/Paradise Island and the hotels where they stayed,
there were some visitors who were dissatisfied with the service on the island
and the hotel where they stayed.
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TOURIST COMMENTS
POSITIVE VS. NEGATIVE COMMENTS

GRAND BAHAMA ISLAND

TOP 6 COMPLIMENTS TOP 6 COMPLAINTS
2006 2005 2006 2005
General Comments 34% 30% |Prices 15% 14%
People 32% 31% |[People 12% 12%
Sightseeing/Scenery 6% 6% |Service 9% 9%
Beaches 6% 5% |Hotel 6% 7%
Service 4% 4% Litter 6% 8%
Weather/climate 2% 3% |Food 6% 4%
No. of Comments 694 1,050 |No. of Comments 572 884
Negative general comments was 13.0% and ranked in the top complaints.
TOURIST COMMENTS TOURIST COMMENTS
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The above table shows the top 6 compliments made about Grand
Bahama Island in 2006 and the percentage values for 2004. The number of
positive comments received in 2006 was 694 and the number of negative
comments was 572.

The top 6 compliments in 2006 included general comments, people,
sightseeing/scenery, beaches, service and climate/weather.

The table also shows the top 6 complaints that tourists made about
Grand Bahama Island. The top 6 complaints in 2006 included high prices,
poor attitudes of the people, poor service, hotel dissatisfaction, litter and
food. The Bahamian people were in the top 6 compliments for Grand
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Bahama Island in 2006; however it was also one of the major complaints.
This means that although some of the visitors to Grand Bahama were
satisfied with the attitudes of the people, some of them were not. This also
means that some of the Bahamians living and working in Grand Bahama
need to improve their attitudes towards visitors.
TOURIST COMMENTS
POSITIVE VS. NEGATIVE COMMENTS

OUT ISLANDS
TOP 6 COMPLIMENTS TOP 6 COMPLAINTS
2006 2005 2006 2005
General Comments 37% 36% |Litter 15% 12%
People 28% 27% |Prices 12% 10%
Sightseeing/Scenery 9% 9% |Development 7% 9%
Beaches 6% 5% |Airlines 6% 9%
Sea/Water 3% 2%  |People 5% 6%
Service 2% 3% |Food 5% 2%
No. of Comments 729 846 |No. of Comments 368 498
Negative general comments was 10.3% and ranked in the top complaints.
TOURIST COMMENTS TOURIST COMMENTS
OUT ISLANDS OUT ISLANDS
COMPLIMENTS COMPLAINTS
o] w| B
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The above table shows the top 6 compliments made about the
Out Islands in 2006 and the percentage values for 2005. The number of
positive comments received from visitors to The Out Islands in 2006 was
729 and the number of negative comments was 368.

The top 6 compliments received in 2006 included general comments,
people, sightseeing/scenery, beaches, sea/water and service.
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The table also shows the top 6 complaints that tourists made about the
Out Islands. The top 6 complaints received in 2006 included litter, prices,
development (i.e., islands getting too developed, or not developed enough),
airlines, poor attitudes of some of the people and food. Attitudes of the
people were in the top 6 compliments for the Out Islands in 2006; however it
was also one of the major complaints received.  This simply means that
some visitors thought that the people were nice, kind, etc., while some of the
other visitors thought that their attitudes were poor in some of the islands.
Prices continued to be a major complaint received. The Out Islands
according to the visitors has too much litter.
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DEMOGRAPHIC PROFILE
ISLANDS OF THE BAHAMAS

2006 2005
MAIN PURPOSE OF VISIT
Vacation 70.1% 71.2%
Business 7.6% 7.1%
Honeymoon 6.1% 6.1%
PRIMARY REASON FOR CHOOSING BAH.
Beaches 33.1% 31.2%
Climate 13.1% 15.3%
Hotel Facilities 10.3% 10.0%
LIKELY RETURN IN 1-5 YEARS 82.5% 80.7%
LIKELY RECOMMEND TO FRIENDS/REL 89.5% 87.8%
USED TRAVEL AGENT 38.7% 42.2%
AGE*
25 - 54 years old 56.7% 57.0%
55 years old or older 18.3% 17.7%
SEX*
Male 48.9% 48.8%
Female 48.2% 48.3%
RACE
White 83.9% 80.2%
Black 6.6% 9.8%
Hispanic 3.3% 3.2%
Mixed Race/Mixed Heritage 2.0% 1.6%
Asian/Pacific Islander 2.4% 1.6%
American Indian/Alaska Native 0.4% 0.1%
EDUCATION
College Graduate or Above 63.4% 63.7%
ANNUAL HOUSEHOLD INCOME
$40,000 - $59,999 9.8% 9.0%
$60,000 + 67.6% 68.3%
PREVIOUS VISITS
First Time Visitor 44.5% 45.0%
Repeat Visitor 55.0% 54.5%
TRAVELLING PARTY SIZE
One 15.0% 14.3%
Two 48.0% 47.0%
HOUSEHOLD SIZE
One 12.1% 11.4%
Two 36.7% 36.2%
Three-Four 35.3% 35.3%
COUNTRY OF ORIGIN
USA 85.3% 85.8%
Canada 5.3% 4.7%
Europe 5.1% 5.3%
Other Countries 4.3% 4.2%
AVERAGE LENGTH OF STAY 6.4 nts 6.4 nts

Information on age, sex and avg. length of stay were obtained from immigration card data.
Information on race was obtained from the Tour Operator & Media Exit Study. All numbers are subject to revision.

In 2006 Likelihood to return: Very Likely=52.1% and Somewhat Likely=30.4%, Likelihood to Recommend: VL= 59.4% and SL=30.1%
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Age

More than half (57%) of the stopovers were between 25 and 54 years
old. Eighteen percent (18%) of the stopover visitors were 55 or over. More
than half (58%) of all stopover visitors to Nassau/Paradise Island were
between 25 and 54 years old, compared to 55% for Grand Bahama and 55%
for the Out Islands. Twenty-five percent (25%) of all stopover visitors to
Nassau/Paradise Island were under 25, and 16% were 55 or older. Twenty-
five percent (25%) of all stopover visitors to Grand Bahama were under 25
and 20% of them were 55 or over. Twenty-one percent (21%) of all
stopovers to the Out Islands were under 25 and 24% of them were 55 or
over.

Sex of Respondent

Almost one half (49%) of the stopovers to The Bahamas were males
and 48% were females. Forty-seven percent (47%) of stopovers to
Nassau/Paradise Island were males and 50% were females. Forty-nine
percent (49%) of the stopovers to Grand Bahama were females and 49%
were males. The Out Islands received more males than females (one of the
primary reasons for this is that sporting attractions like sports fishing, bone
fishing, diving, etc. attract males. Sporting attractions is one of the major
reasons for visiting the Out Islands). Forty-two percent (42%) of the
stopovers to the Out Islands were female and 55% were male. More males
than females visited Abaco, Andros, Bimini, mainland Eleuthera, and
Exuma. San Salvador however, received more females than males in 2006.

(Information on age and sex of respondent were derived from the
Immigration Card).

Race of Respondent

Eighty-four percent (84%) of the stopover visitors were white, 7%
were black, 3% were Hispanic, 2% were Mixed Race/Mixed Heritage, 2%
were Asian/Pacific Islander, 0.4% were American Indian/Alaska Native, and
1.0% indicated other.

(Stopovers wrote in their race on the questionnaire. In the past, the question of race was not asked but the
person giving out the survey would base race on how a person looked to them. In this new survey format
the guess work was taken out).
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Level of Education

Almost two-thirds (63%) of all stopover visitors were either college
graduates or post-graduates. Sixty-two percent (62%) of the visitors to
Nassau/Paradise Island were college or post-graduates. Sixty-two percent
(62%) of the stopovers to Grand Bahama and 71% of those to the Out
Islands were college or post graduates.

Annual Household Income

Sixty-eight percent (68%) of the stopover visitors had household
incomes of $60,000 a year or more (before taxes in U.S. Dollars).

Approximately 10% had household incomes between $40,000 and
$59,999. Forty-four percent (44%) had household incomes of $100,000 a
year or more. Forty-three percent (43%) of the stopovers to Nassau/Paradise
Island had household incomes of $100,000 or more, 52% of those to the Out
Islands and 41% of those to Grand Bahama.

Previous Visits

Almost half (45%) of the stopovers to The Bahamas were first time
visitors.

Travelling Party Size

In 2006, 48% of stopovers to The Islands of The Bahamas visited as a
party of two persons, 15% visited on their own, with a further 33% visiting
as a party of 3 or more. The Out Islands tended to have fewer couples (41%)
than the overall norm of 48%. The average travelling party size of visitors
to The Bahamas was 3.5 in 2006.

Number of People In Household (Household Size)

More than one third (37%) of the stopover visitors came from
households consisting of two persons. Another 35% came from households
where there were three to four persons living at home. Just 12% of all
stopover visitors were living on their own. The average household size in
2006 for stopover visitors to The Bahamas was 3.8.
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Country of Origin

Over eighty-five percent (i.e., 85.3%) of the stopover visitors were
from the United States, 5.3% (Canada), 5.1% (Europe) and 4.3% (Other
Countries).

GENERAL INDUSTRY INFORMATION

Length of Stay

Eighty-seven percent (87%) of all stopovers stayed less than 8
nights.

Twenty-two percent (22%) of all stopovers stayed between 1 to 3
nights in 2006 and 65% stayed 4 to 7 nights. In Nassau/Paradise Island 22%
of the stopover visitors stayed 1 to 3 nights, Grand Bahama 24% and the Out
Islands 20%.

Eighty percent (80%) of stopover visitors to the Out Islands stayed for
4 or more nights, Nassau/Paradise Island (78%) and Grand Bahama (76%).
Nine percent (9%) of the stopovers spent 11 or more nights in the Out
Islands compared to 12% in 2005.

Twenty-two percent (22%) of the U.S. stopovers stayed 1 to 3 nights
and 68% stayed four to seven nights. The average number of nights was 6.4.
The average length of stay for US visitors was 5.9 nights (average length of
stay obtained from the immigration card data).

Ministry of Tourism The Islands of The Bahamas Exit Study 2006



53

The following comments are all real quotes from the EXxit Survey.

POSITIVE COMMENTS

General Comments (Positive)

Abaco

Andros

Ministry of Tourism

General Comments

General Comments

The Islands of The Bahamas

Excellent!
Fabulous.

Great place man.
Wonderful vacation.

We love coming to Abaco and look forward to our trip every
year. Our time spent here is never long enough.

| had a very good time and hoping to come again.

| enjoyed my visit and would definitely like to return. | love the
Bahamas.

We love the charming places where you can get lunch while
visiting the surrounding islands. We enjoy snorkeling.

We really like the quiet, secluded beaches on Eleuthera, and
other Outer Islands (Abaco). We like the fact that there's no
big resorts, casinos or nightlife on the Outer Island. Like the
friendly local people on the Outer Islands.

Had a blast for 6 days.

Green Turtle Cay was wonderful, great community and Gillan
Bay is a magical spot.

Love the people, the atmosphere, the beaches the beauty of
the Abacos.

Great time.

Excellent vacation destination.

Exit Study 2006
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Good, very resting.
| love the Bahamas I'm coming back to get married here.

Fabulous! Much improved in last few years, cleaner better
amenities but still good Bahamian feel.

Lovely trip.

Need a few more days on the flats, excellent stay highly
recommend.

Its better in the Bahamas.

We had a wonderful, pleasant time here and will definitely be
back.

Andros has not changed. Great.
Very nice stay, thank you.
Great welcome, everyone nice.
Had a great time.

Great variety of vacation options e.g. our friends loved the
Atlantis Resort, but we preferred Andros Island, Small Hope
Bay Lodge, different styles with options for everyone.

We'll be back.

Paradise, we love the rain and bugs like we love the sunshine
and beaches. Live for the moment in Bimini.

Spectacular as always.

Very pleasant. Thank you.
Protect the dolphins.

I love Bimini.

Had a great time. | will be back.

Me and my family have a great time. We enjoyed ourselves
very much and we hope to visit again.

Best trip ever.
Bimini really is heaven on earth.
Too lovely for words.

Please don’t change anything.
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Had a great time.
We love Bimini.

Eleuthera
General Comments

Eleuthera is just a beautiful, enjoyable island.

Eleuthera is a wonderful island, nice and quiet, with very
friendly people.

We love Harbour Island and have been bringing our family here
since our children were babies. We are renovating a house

on Harbour Island and plan to spend more time here. We love
the Bahamas.

We'll be back someday! We enjoyed it, relaxing vacation.
The Bahamas is a wonderful vacation spot!

Liked Spanish Well's very quiet.

Baggage handlers are great.

I love the reef.

So wonderful visiting family islands.

Harbour Island much better than Long Island / Nassau and
Lucaya.

Harbour Island is #1.
Great time beautiful islands.

Enjoyed it, wish | would stay longer, | will come back next
year. Thanks for everything.

Thanks for the great hospitality.
| enjoy coming to the Bahamas a lot.
Harbour Island very nice spot.

The beaches, the fishing, the laid back atmosphere are
fantastic.

Exuma
General Comments
Thanks for a great vacation.

Great place.
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Fabulous place! We're coming back.
Loved Exuma Will be back in December.

| had a wonderful time will be back soon | hope. Thank your
Bahamians for being so great.

Had a great time.
Loved the Exumas, can't wait to come back.
| enjoyed Exuma even though it was for a few short days.

Bahama House boat great way to see more areas (thanks to
Alvin).

The Bahamas is a great dive location. We stayed in Exuma 2
nights before leaving on the dive boat.

Love the Out Island of the Bahamas and the people. Really
love Exuma.

Exuma was a wonderful experience.

Paradise, looking forward to a return trip.

This was the best vacation | have ever had. Musha Cay was
such a great experience.

Really do not want to leave your lovely island.
Have been coming here since 2002 and Exuma gets better
every time. Nice airport better roads.

Best vacation | have ever had. Everyone was very friendly.
We had a very good time on the island.

My husband and I love the island of Exuma. It is the only island
in the Bahamas we have even been to. We discovered it using
the Bahamas Tourism website, it is very helpful.

Thank you! We had a wonderful vacation and look forward to
a quick return. Love the easy access form our Florida (South)
home.

Grand Bahama
General Comments

Hold festival again. Like those held on the beach next to the
Old Atlantic Beach Hotel. Before they tore it down.

| love the Bahamas.
We had a great time. Thank you.

Loved the Bahamas and the port and departure was very
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easy.
We love the Grand Bahama Island and have owned
timesharing here for a few years and we hope to return many
more years. You're wonderful people.

We enjoyed ourselves and will return in the future. To spend
more time. (only here 2 nights).

| loved it in the Bahamas. Will come again and recommend it to
family and friends. Didn't want to leave it was like a dream
come true.

It's the place you don't want to leave.
We loved our visit with a young family, we will return.

The fish are amazing.

We enjoy Grand Bahama Island immensely. We've been
coming for years and have never been disappointed by the
people, accommodations or weather. Thank you for another
enjoyable vacation.

| am pleasantly surprised at the outstanding faith of natives.
That helps their wonderful attitude I'm sure.

| have been very pleased with everything.
Good job cleaning up after hurricane.

We enjoyed our stay very much and our accommodations
were lovely. We were happy to see the island is rebuilding
after recent hurricane.

We are bringing a group of 25-30 boats in July, based on great
visit today to Old Bahama Bay.

| can see that Freeport has suffered due to the past few
hurricanes and a lot of rebuilding needs to be done but
Freeport retains its laid back charm and the Bahamian people
are as genital as ever.

We had a great time. Our vacation was just what we wanted.
Relaxation, sun and fun and we will return.

Port Lucaya very nice.

| had a wonderful time, definitely planning on returning with
additional family members.

Grand Bahama is much better than New Providence!

Freeport was much more enjoyable than Nassau. Less people
and more relaxing.
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New Providence
General Comments
It was wicked sweet. I'll definitely come back with my family.
Great vacation.
Had a great time!
Lovely island, lovely beaches, fine hotel.
Island is easy to get around, easy access to everything.

Excellent stay, very easy to get to accommodations and a
wonderful stay once we arrived.

Had a wonderful time and plan to return.

The whole trip was fantastic, the hotel, food and activities
were great. Excellent, Definitely would recommend.

Help the Yoga Retreat they are doing a very good job.

This place rocks.

Keep it clean and safe and people will come.

Loved it!

Very pretty! So nice.

Awesome.

I love the Bahamas.

Pretty good.

The most amazing trip ever. See you sometime in April or May.
It was nice and fun.

The Bahamas is a place where | would like to spend a longtime
vacation.

Keep up the good work.

Staying here was much better than the one day trip on Cruise
Ships that we usually come here on loved our all inclusive
hotel.

Enjoyed!

We always enjoy those that we encounter, here. Thank you
for the warm welcomes. Oh, and thank you for the invitations
to return.
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San Salvador is beautiful, thank you for your hospitality and
letting us visit your country. | will definitely be back.

Great potential, bright future.

The best holiday ever.

Very good vacations.

Other than that, it's a great place.

Ok and good.

It's better in the Bahamas.

Excellent holiday Clifford was fabulous.
Great fun, nice people.

Smile with the rising sun three little birds, beside my door step
singing sweet songs. Of melodies pure and true saying, this is
my message to you. Keep smiling Bahamas.

We will definitely come back.
We loved San Salvador and hope to return again someday.
This place rocks.

Love the Bahamas.

Kamalame Cove

Kamalame Cay is amazing. It was a wonderful
experience.

Kamalame was great. Service was outstanding.
Kamalame Clove is synonymous with Paradise.
Kamalame Cay wonderful luxury Resort.

Kamalame Cay was wonderful.
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Hotel
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Hotel
Exuma

Hotel
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Small Hope Bay Lodge

Tiamo Resort

Compleat Angler Hotel

Trevs Inn

Coral Sands Hotel

Dunmore Beach Club

The Inn At Old Bahama Bay

Four Seasons Resort

Exit Study 2006

We loved Small Hope Bay Lodge on Andros.

Will recommend Small Hope Bay Lodge to friends who
like to scuba.

Small Hope Bay Lodge is the reason we came.

This is my 12th trip to Small Hope Bay Lodge in 7
years. | like it!

Tiamo is a gem.

We miss the Angler.

Enjoyed enormously. Wildquest exceeds expectations.

Wildquest (Trev's Inn) is Bimini's greatest asset and
best kept secret.

Coral Sands (Harbour Isl.) excellent.

We love Harbor Island, especially Dunmore Beach
Club.

We feel where (hotel) we stay in the Bahamas sets
the tone for our visit. l.e. we love Old Bahama Bay.

Four Seasons was very nice.
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General

Higgins Landing

Peace & Plenty Beach Inn

Bell Channel Inn

Club Viva Fortuna

Flamingo Bay/ Taino
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We enjoyed our hotel, very much.

Golf course at Four Seasons is excellent. It should be
marketed in and of itself.

Lovely hotel.
Resort was gorgeous.

Four Seasons good but not as good as other Four
Seasons.

The 4 Seasons was fantastic.

Accommodations were excellent.

Beautiful resort.

Our stay at hotel Higgins Landing was outstanding.
We spent our entire vacation on Stocking Island with a
short trip to Georgetown, very enjoyable.

But, it was a very nice hotel and the staff was very
helpful.

We very much enjoyed our stay at the Bell Channel. |
love it there.

Nice hotel.
Loved Viva Wyndham.

The resort was very nice .

Very pleasant hotel.
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General

Island Palm

Island Seas Resort

Island Seas Resort

Ocean Reef Resort

Our Lucaya/Breakers Cay
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Other facilities were nice. Grounds were very nice.

Nice hotel.

Island Palm good stay.

Island Seas clean, large rooms. Will be back.
Loved the resort.

| have visited here since 99 and have brought in at
Island Seas Resort. | have always enjoyed my weeks
spent here. | love the sunny beaches and island
people.

The comfort was very pleasing and nice! Great
hospitality from the hotel workers.

Stay at the Viva,; it is the best.

Island Seas was a nice place (I took the free shuttle
from Island Palms).

The resort was very comfortable, the staff and other
people we met were very nice. The food was
excellent and not as expensive as we expected.

Ocean Reef Resort is wonderful.

Westin, nice (friends stayed there).
Our Lucaya, nice place enjoyed visit.
The Sheraton hotel was very nice too. We'll be back.

The hotel was excellent, and service good. We would
definitely come back again.

Very nice hotel (Westin).

Westin Resort is 5000 much better than Sheraton,
where we will never return to, but we will come back
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Port Lucaya Resort/Yacht

Atlantis
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to the Westin and next time will do more stuff.
Sheraton hotel's bed and pillow very comfortable.

Love the Westin at Our Lucaya recommend to
everyone.

Sheraton hotel is awesome.

Sheraton hotel was a great place to stay.
Infinity pools and Westin were gorgeous.
Very nice, great hotel, great staff.

Very impressed with hotel and taxi service, will visit
again.

Atlantis is the reason we come every year. Great
hotel, beach, casino, food and service. The whole
family comes every year.

We liked Atlantis and would consider a visit there in
about 20 years from now.

We thought Atlantis was amazing. We will be back.
Atlantis Resort is awesome.

We enjoyed our trip to the Atlantis, hotel,
accommodations, activities and flight.

If you are coming to the Bahamas, stay at the Atlantis
in Paradise Cove.

I've been to Atlantis a lot and it is great.

Atlantis was great so many nice activities, beautiful
beaches, great amenities, friendly service. Appreciate
the internet access at library. They think of

everything to try to entertain. Loved the new Marina
Village (wasn't there last visit).

The Atlantis in one of the best hotels in the whole
world.
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Ocean Club

Radisson Cable Beach

Superclubs Breezes

Sandals

Hotel
Club Med San Salvador
Riding Rock Inn
The Islands of The Bahamas Exit Study 2006

The Ocean Club visits for dinner were outstanding.

Ocean Club was fantastic.

Radisson is accommodating, Cable Beach.

My hotel stay was great loved the food, we went on
long walks on the beach and found your gardens
lovely. Really friendly staff, service. Hope to return
very soon.

Radisson was the best all inclusive | have ever been
to.

Sandal's was fun we enjoyed it. Will probably return
for anniversary.

Sandals was a beautiful resort with great service.

The hotel we stayed at was really nice.

Sandals was the best.

We really enjoyed our stay at Sandals.

Club Med is great.
Great, we loved Club Med Columbus Isle.
Club Med was wonderful.

This Club Med's superb and we will return.
Club Med was absolutely wonderful.

Riding Rock Inn stay was wonderful.
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Abaco

Andros
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Friendly people, enjoyed the small islands in the Abacos.
The Bahamians are very friendly.

Some friendly hospitable people.

Thank you. The people are wonderful.

People (Locals) are very nice. Maids/staff in bars and stores
are very friendly.

The people here are friendly and outstanding. We wouldn't
want to travel anywhere else.

Thank you. We had a great time. People were friendly.

The atmosphere is very friendly, genuine, not industrialized,
touristically. Keep it like that!

Pleasant people. Friendly faces.

The Bahamians in Treasure Cay are the greatest, we will be
back.

It was great, the people are so nice.

We love the Bahamas, found people to be more friendly this
trip which makes it better.

We love to visit the Bahamas. Everyone in friendly and helpful.

The people were extremely friendly and helpful overall.

Native and business contacts were very polite and helpful.
Your people are so kind and welcoming.

Great people. Peter Ministry of Tourism, great guy.
Wonderful people. We had a great vacation.

Friendly people especially Jonnie the cab driver.

Beautiful people, fabulous experience.
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Great people. Very accommodating.

This is my second trip to tranquility Hill to bone fish, such nice
people, much fun.

The local people were friendly and welcoming. Big change
from years ago when they acted like they wished you were
not here.

The people are friendly and accommodating.

It was very peaceful. | loved the friendliness of the locals |
stayed in Davis Creek.

Wonderful people, Bahamas.com very helpful.

The people were very friendly willing to lend us foreigners
warm helping hand.

Very nice people, very easy, very friendly and accommodating.
Friendly staff at Andros Island Bonefishing Club.

Everyone so friendly.

| found the people kind and considerate.

Fantastic trip, people here have been so nice and friendly. Will
definitely return.

Kamalame Cay was the friendliest and the best service of any
place in the Bahamas | have ever been.

| was surprised how friendly the people were.

Very impressed great hospitality and friendliness. Thanks.
Beautiful people.

The people of Bimini are lovely and are why | plan to return
very soon.

Just that everyone on the North & South were very friendly
and helpful when you would ask questions and etc.

I love the people of Bimini, and the children are very polite. |
hope to come back soon. Thank you for making my stay so

happy.

The people of Bimini are beautiful they are a credit to your
country. | would highly recommend just for the people
experience alone.
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Bimini people are very friendly.

People living here are very friendly and welcoming. They seem
very happy and provide a good atmosphere.

The people are very friendly.
People very friendly and helpful.

The experience was deep profound and took me outside the
box of my normal life.

The people are very nice.

Bank staff friendlier and more helpful.

Everybody was sincerely friendly, | wish | had come sooner.
The people are wonderfully friendly.

| love Bimini and the people.

The people are very friendly and helpful.

People of Eleuthera very polite and sweet. Bless them all.

Very satisfied about the area, people were friendly and
helpful, we will return to the Bahamas.

The people of Eleuthera were very kind and helpful. Thank you.

Beautiful people with lots of love and spirit, very friendly and
Christian like.

The people are very kind and friendly. Can't wait to come back.
Awesome people.

People are extremely friendly. Big Daddy is the coolest guy on
the island.

People were helpful and very pleasant.
The people of the Bahamas are fabulous.
Harbour Island is wonderful, the people are super friendly.

| enjoy visiting with my Bahamian friends, they are real people
with heart.

People are friendly and | love the christian fellowship and all
the churches. God's blessings are here.

We love the Bahamas for the most part, people are friendly.
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People are very friendly on Harbour Island.
Wonderful time people very welcoming and pleasant.
The home of friendly people.

The people of Eleuthera are the most friendly people we have
encountered.

We love the people of the island. Great place. Thank you.

Spanish Wells people are the greatest. They treat you very
well.

It was beautiful and the people are lovely.

Delando Hepburn of Continental Airline was extremely
courteous and helpful.

Very nice stay and neighbors were great.
Residents are welcoming, but many are friendly.
Islanders very courteous and polite.

Very lovely, gentle and kind people.

We very much enjoyed Harbour Island and will return.
Residents are extremely helpful and friendly to tourists.

Another fantastic trip to Eleuthera. Such a gorgeous place
with friendly people. We'll be back soon.

We love Harbour Island and South Bar. The people on Harbour
Island are very friendly and nice.

Great Bonefishing guides, Patrick Roberts is one of the best.
A very friendly place, we had a great time and will likely return.

Harbour Island has the most courteous, polite and friendly
people whom I've met in the Caribbean.

People at airport very nice and helpful, especially Lydia.

| really liked the people at the Four Seasons.
Extremely helpful, people everywhere.
Friendliest people around!

Friendliest people on earth.

A very friendly and unhurried/relaxed island.
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A very pleasant atmosphere. The Bahamian people we spoke
to were very nice and had a great sense of humor. We would
come back because of this.

The people on Exuma have a wonderful attitude. It's the
number one reason | would return.

In general, the Bahamian people were nice and friendly.

Bahamian people are incredibly friendly and helpful. Thank you
for giving me some wonderful travel experiences.

Exuma has the most friendly residents we have ever
experienced in the Caribbean.

It was so great, everyone is so nice. And | will definitely
recommend to friends and go again.

Special thanks to Lenny (Bellman at Four Seasons).

Have been coming to the Bahamas for 30 years. | love the
people, the beautiful beaches and water. | hope you can keep
the Bahamas clean, don't pollute the water.

The hospitality and friendliness of the people was
extraordinary and greatly appreciated.

Very friendly towards our 3 yrs old no problems traveling with
a child.

The people | encountered at the hotel, taxi and airport were all
very friendly and professional.

The most friendly and courteous people in any country. I'll
definitely be back.

It was the best vacation that we have been on. The people
were outstanding, friendly, happy always smiling. We would
definitely come back. Beautiful country and people.

The native people are wonderful. Dee at Santino's should be
better advertised, the food and atmosphere is fantastic. The
staff at the Four Season's exceed all expectations.

Beautiful, kind and friendly people on this island. The people
here are what makes this place so special. Thank you to all of
the kind, generous people for sharing their island.
appreciated! Thanks.

W enjoyed very minute of our visit. Everyone, taxi drivers,
restaurants, water taxi, hotel staff, airline staff, shops staff
were all very friendly and helpful. We will return. Thank you
for a most pleasant time on Great Exuma.
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The people Bahamians are truly delightful. They put the
friendly,courtesy, generosity and helpfulness.

Had a great time. Very friendly people.

We enjoyed the attitude of all local/native people. We enjoyed
Betty, Joe and George and others. Local folks were very kind.

The people both hotel staff taxi drivers etc were lovely.

The attitude of the people was wonderful. We hired Charles
Sturrup to take us around and he was wonderful.

| though everyone was very nice and helpful. | would
recommend the Bahamas to anyone. Thanks for a great
experience.

The people here are the friendliest people | have encountered.
We loved that.

We enjoyed the whole experience and all the people here on
the island. Everyone was courteous and eager to help.

All of the local people were extremely friendly and helpful.
Thank you!

The people at Unexso were very helpful and treated us very
well.

The people we met in the Bahamas were extremely friendly
which made the visit even more fun.

It was a refreshing experience, people seemed to enjoy
making us comfortable it beats Cayman, Cancun and is ahead
of Hawaii.

The wonderful attitude of the people was main attraction very
friendly and helpful.

The friendliest people I've encountered in any country | ever
visited.

Our bike broke while out on a trip and a friendly Bahamian
helped.
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The wonderful attitude of the local people. It was warm,
friendly and sincere.

Limo drivers very friendly.

The people here are beautiful and the hospitality was
wonderful.

The people were so nice we will be back. Thank you.
Very sweet people.
Extremely friendly people and services. Thank you.

We were very happy with our vacation and would like to thank
everyone at the hotel. People are really nice and very friendly.

Locals are exceptional hosts and are very respectful.

Everyone is very friendly and helpful. We totally felt welcome
to this beautiful island.

We visit because of climate and beaches and the people of the
Bahamas. The majority of the people are terrific we stayed at
the Cable Beach.

The attitude of the people is excellent compared to 25 years
ago. Great job.

Million Air have some beautiful lady's.

We always have a wonderful time while visiting the islands.
Love the people, love the vacation and can't wait to come
again.

The people of the Bahamas are very lovely, friendly and
helpful. Your greatest asset.

The people are great here, very happy vendors are not too
pushy.

We came for our son's marriage. The Bahamian people we
dealt with from our arrival , to all service folks, were all
welcoming. Well done.

Very tourist oriented really like the way people treat you here.
The locals are a real class act. That makes Bahamas "Better".

The people in the Bahamas are very helpful and friendly.
Would recommend this island to my friends and family for a
vacation.
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Felt welcome and visit appreciated. Very friendly population.
Will return.

The people are nice towards the tourists. Which is a good
start for a vacation when people are friendly and polite.

We love it here and enjoy the friendly people.

The people on San Salvador extremely friendly and welcoming
which we greatly appreciated.

The staff at the Riding Rock Inn are the best! Loved staying
there.

Nat Walker makes the best tour guide. We had a great stay at
Club Med.

Great family vacation. We loved it. Very friendly locals.
Thanks for making our family vacations one to remember. We'll
be back soon.

Clifford was a great tour guide he has a lot of knowledge
about the island. He needs a intercom in the bus so the
people in the dock can hear what he is saying.

We had a wonderful trip. Everyone was very pleasant. Would
have loved to stay longer.

Please let the residents of San Salvador know that they are
very kind and to keep up the good work and their generosity.
Thank you.

| thought the life guard was beautiful her name was Karin. But
| never talk to her I'm shy. She's pretty.

The life guard at Club Med, Karin was gorgeous, | never talked
to her though for I'm too shy.

I love this place. The island is great the people are absolutely
wonderful, this is a great country.

The people here are very friendly and | enjoyed speaking with
them.

Neal at the short stop bar on San Salvador is great.

People were so friendly and everyone really reached out to
make us feel welcome. San Salvador is an amazing island.
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Scenery/Sightseeing (Positive)

Abaco
Scenery

It's so beautiful. | hope it stay that way.

Enjoy the natural beauty, Abacos is nice now hopefully will not
be overdevelop.

Beautiful. Please keep it that way.

Abaco island is a great paradise. A lot of fishing and beautiful
water, beaches.

Very beautiful scenery, like Paradise.
Beautiful place.

I love coming over here for its beauty and serenity. Hope it will
not develop to the extent it becomes another Nassau.

Beautiful place and very friendly.
Much more beautiful than expected.
Beautiful!

Green Turtle Cay is a friendly welcoming community and
Guana Bay where we stayed is a really beautiful spot.

Andros
Scenery
Beautiful island.
Its beautiful.
Beaultiful island.
Andros is a beautiful island.
It was very beautiful | will be sure to come again. Thank you.
Beautiful. Thanking you for letting me stay so long.
South Andros is a beautiful island. With wonderful people.
Beautiful island.

Enjoyed visit very much. Keep Andros beautiful! | hope you
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keep Andros relatively underdeveloped.
Lovely Island.

Great. Beautiful.

Bimini
Scenery
Beautiful unspoiled part of the globe like no other. A magical
environment.
Beautiful town.
The Bahamas was very beautiful, sunny.
Your island is beautiful.
It's such a beautiful place. Great experience.
Beautiful water and beaches.
So beautiful. | thank you for sharing your home , island with us.
Eleuthera
Scenery

Beautiful island!

Very lovely island.
Very beautiful place.
Beautiful place.

The views spectacular.
Great beauty.

Beautiful place. Hope it remains small and charming, not spoiled
by lots of mass tourism.

Wonderful, beautiful country.

Keep it beautiful.

Beautiful.

The island is very beautiful. Thank you.
"Beautiful” we will return for future vacations.
Beautiful Island.

Beautiful country.

Ministry of Tourism The Islands of The Bahamas Exit Study 2006



75

Beautiful place.

Untold beauty.

Beautiful.

| think the Bahamas is beautiful.
Harbour Island is beautiful.
Beautiful island.

Eleuthera was amazing beautiful. We have also stayed in
Green Turtle Cay and it was also beautiful.

Beautiful.

Harbour Island was beautiful and friendly.
Beautiful country.

Beautifull

Beautiful country.

Beautiful.

Harbour Island very beautiful.

Exuma
Scenery

The island water are beautiful.

Keep Exuma quiet and beautiful.

God made the Bahamas and let us keep it beautiful.
Gorgeous island.

Great Exuma is very beautiful.

Beautiful place with beautiful people. Keep doing what you are
doing.

The Exumas are so rich in beauty and adventure.

The colors of the land, sea, sky are breathtaking! Add the
climate, you have the perfect combination.

Exuma is one of the most beautiful places we have ever been
to, don't over develop it. It is a treasure. We will be back.

We loved Exuma. | have been to Nassau a millions times before
and it doesn't compared. | worked for cruise line, so | have
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seen a lot of the Caribbean! Exuma is the most beautiful place |
have ever been.

Beautiful.
Beautiful Island.

Very beautiful island. Please don't allow all the natural
beaches to be "developed" and restrict jet skiing.

Grand Bahama
Scenery

Lovely island.

Very beautiful and awesome hospitality.

The island is beautiful.

Beautiful place to visit and awesome experience.
The island was beautiful.

Beautiful country.

It was a beautiful site.

Your island and water are beautiful.

The Bahamas is beautiful. Everything was so nice. | will be
telling all my friends to patronize this island. Thank you for a
wonderful trip.

Beautiful.

Great place, beautiful, even beautiful with hurricane damage.
What a beautiful country.

A beautiful place.

Grand Bahama is a lovely island.

Beautiful islands. Will be back.

The Bahamas are beautiful. Sunrise and sun set are gorgeous.

We love your beautiful island and are strongly considering
spending more time here.

Bahamas are beautiful.

The Bahamas is a beautiful country, celebrate in all you do and
share the best of your country so visitors will respect it and
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honor it.

It was a beautiful island.

Beautiful country.

Loved the beauty of the island.

Beautiful Island, very clean and well kept.

New Providence
Scenery

It is truly beautiful.

Everything was absolutely beautiful.
Beaultiful island.

P.lis beautiful.

Very Beautiful place. May come back when all phases to
Atlantis are complete.

Lovely country.

Beautiful.

Beaultiful island.

Lovely country.

The Caribbean was beautiful.

I think that paradise is a well deserved name for the Bahamas.
The country here is beautiful.

Your Country is beautiful.
We love the beautiful aguamarine color of the ocean water.
Beautiful environment, scenery.

Beautiful country.
The port of Nassau is beautiful, extremely clean.

Beautiful! AlImost as lovely as Vancouver Island, Canada.
Beaches, water beautiful.

It was also a very beautiful island.

Nassau is beautiful.

Amazing, beautiful warm and inviting.

Beautiful island.
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Scenery
Beaches (Positive)
Abaco

Beaches
Andros

Beaches
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Very nice and scenic. I'll be back with my wife in the near to
intermediate future, | am sure.

Lovely country with beautiful sites.
Nature is beautiful.

The Bahamas is a beautiful and relaxing place, | love over here.

Beautiful!

Beautiful site.

Beaultiful island.

It was very beautiful.
Absolutely beautiful.

San Salvador was beautiful!
Beautiful country.

This place is gorgeous and | would love to come back. The
island is beautiful and interesting.

Beautiful beaches.

The white sand beaches are beautiful and great for relaxing or
brisk walks.

The beaches beautiful.

Amazing beaches.

Wonderful beaches.
Fantastic beach holiday.

The beautiful beaches, great dive sites.
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Bimini
Beaches

The beaches are magnificent.
Eleuthera

Beaches
Awesome beach.

Harbour Island was amazing. We enjoyed the beach
thoroughly and would love to come back next summer.

Beautiful, well maintained beaches.
Beautiful clean beaches.

Beaches are extraordinary.
Beaches are beautiful.

The beaches are the greatest.

The beaches were beautiful.

It was absolutely beautiful. So much fun can't wait to come
back.

The beaches are gorgeous.
The beach was one of the most beautiful in the world.
The beach on Harbor Island was wonderful.
It's fun. | like the beaches.
Enjoyable. Beaches were amazing.
Exuma

Beaches

Best beaches | have seen.

Best beaches in the world.

The beaches are stunning.

The beaches was excellent. | love to return.
Great beaches and uninhabited islands.

Exuma, the most beautiful beaches I've ever seen. I've been all
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over traveling yours are the best.
Beautiful sunsets/beaches, etc.

The Exuma have the most beautiful beaches and water that
I've ever seen.

Unbelievable beaches.
Gorgeous beaches.

The beaches and reefs are very nice and must be preserved
if you want to have Tourism.

Beautiful water and beaches. Revisited Paradise core on G.B.|
love it!

Excellent beaches.

The good beaches like (Gold Rock Beach and Banana Bay,
Fortune Beach) need to be publicized more.

| truly enjoyed my stay. The beaches and the water were
incredible.

Beaches were very clear and beautiful.

I would like to come when | can enjoy this beautiful beach.
The beaches are great.

Love the beaches.

Beach is very fine, beautiful.

Beaches are beautiful and we noticed how clean it is here
very nice.

Beautiful well kept beaches.

The beaches were gorgeous.
Beaches excellent.

Beaches are like Australia "white".

Gold Rock beach was awesome. Please don't ever allow
buildings/hotels to be built there!

We love the beaches .

Beach was clean and relaxing.
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However the sea and beaches are unrivalled.

Beach was beautiful.

Loved the beaches.

Wonderful beaches.

Great beaches.

| fell the beaches are world class, as well as the diving.
Really beautiful beaches.

Incredible beaches/water, will keep us coming back.
Beaches awesome.

| liked Eleuthera very much because of its beautiful beaches.
Loved PI beaches.

We love your beaches.

Beautiful beaches.

Beaches are amazing.

We loved your beaches on Paradise Island.

Beaches are beautiful.

Enjoyed our stay in Nassau beautiful beach.

Beaches are clean.

Paradise Island beach is beautiful

You cannot beat the beaches, amenities or the service. Thank
you.

Wonderful beaches.

Beach very clean.

Bahama beaches rock.

Exit Study 2006



82

Very lovely beaches.

Great beaches and snorkeling.
Loved the beach

Beaches are spectacular.
Gorgeous beaches.

Beautiful beaches.

Great beaches.

Beautiful beach.

Service (Positive)

Abaco
Service
We love coming here, hope things don't change too much.
Thank you for hospitality.
Andros
Service
Excellent room service, great privacy.
Very good service.
Eleuthera
Service
Everyone is extremely helpful and friendly. | plan on returning
soon.
Exuma
Service

Service with a smile always works.
Exuma market doing much better service.

We appreciate the hospitality shown to sailboat cruisers.
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Service is much improved and friendliness.

The service has been outstanding.

Great hospitality.

Attitude and service has improved especially in Exuma.
Great Hospitality and friendliness.

Service oriented.

Great level of service.

Restaurant service better and faster.

The staff service at the hotel, cruise ship and the port were
excellent.

Great customer service.
The hospitality of everyone was super!

| love the Bahamas some people say they don't like how slow
the service is, but | actually love it because it gives the person
time to relax and finally slow down for once.

Restaurant service and food very good.

Service at the hotel was great.

Good customer service, but very slow.

Great service.

However service on the island was good people were nice.
The service in restaurants and hotels was wonderful.

The best service is at the casino.

Good service, nice place.

The service at our hotel was great. Thank you.

VIPs service from Discovery was excellent/helpful.

| like that the airport was very fast and secure, regarding
service and ease of travel.

Customer service is wonderful.

Excellent service from all.
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Great customer service.

Very surprised at a lot of the restaurant/pub service. While
some service was excellent at Le Med in Port Lucaya Market.

Service providers were very friendly and helpful.
A few standout employees provided exceptional service.

The overall service was improved since my last visit.
Great service.

The service of the Bahamian people has increased greatly in
my point of view. Service is why people will chose this
destination over others in the Caribbean.

We enjoy the excellence and service at Atlantis Imperial Club
at least twice a year always a week trip.

| was very impressed with the level of service on this trip.

Service staff (restaurants shops, car hire) vastly improved.
Very friendly helpful and efficient.

Excellent service.

| am here with my extended family group size (10). This was
the easiest airport check in experience ever.

Hospitality was wonderful.

Service great.

We loved the Church of God gospel service and a tour with
Clifford Fernandez, a true paradise.

The check-in for airport departure at Club Med is a great time
saver and would make me consider coming back. Thank you.

Really good service. Thank you.
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Sports (Positive)

Andros

Sports
Great fishing.
Great fishing. Perfect vacation.
Fantastic diving.
Had good fun fishing.
Fishing is great.
Good diving, and bone fishing.
Great snorkeling, great diving..
Great diving.
Superb fishing.

Scuba diving is very good.
Eleuthera

Sports

Look forward to exploring the other islands, especially for
water sports i.e.. Snorkeling and fishing.

Great fishing.

Enjoyed Bonefishing on fly rod.
Exuma

Sports
Nice and peaceful with great water sports.

Had a great time scuba diving from Caribbean Explorer, | live
aboard. Very accommodating.

Great fishing, we could live here.
Great fishing.

Wonderful Bone fishing.
Bonefishing was great.

Excellent scuba diving.
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Great sailing.

Fishing was ok.

Good times. Could have more sun but it was alright scuba and
beaches were good.

We loved scuba diving, dolphin encounter and horse back
riding.

Diving was excellent, paramedics should be commended.
The snorkeling was marvelous!

Good diving.

Scuba diving was great.

Snorkeling on Robinson Crusoe Beach party cruise was
wonderful.

Great trip, amazing diving, fishing.

The Bone fishing was excellent. The Panders (Grand
Bahama Bone fishing) have an outstanding operation.

Super dives with Unexco.

| loved the diving. Please protect your reefs. This was the best
overall dive trip | have taken in years. Thank you for hospitality.

The diving was great.

Had a great time, especially the Scuba Diving.
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NEGATIVE COMMENTS

Prices (Negative)

Abaco
Prices
Andros
Prices
Bimini
Prices
Ministry of Tourism The Islands of The Bahamas

A little bit expensive.

It is expensive, more so than last time.
Also much more expensive than expected.
Lower your beer prices.

Boat rentals and cart fees at Treasure Cay somewhat
expensive.

Some restaurants food very expensive for value.
Cottage rentals are getting outrageous.

Note comment about power and water going off nearly every
day. Also, grocery prices are very high.

Taxis were expensive and food was expensive.

Very expensive place we chose.

To high prices for the hotel compare to the standard.

Food was very expensive in Bimini.
Food in shops could be cheaper.

Keep the food, drink prices down, island of Bimini starting to
get too high.
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The hotel restaurants are over priced for the amount of food.
Food is too expensive.
Meals were a little steep food could cost a little less.

Prices in General were higher than expected, food especially
(high for residents).

Prices too high.
We were shocked at the cost of food and groceries.

Air fare quite pricey. Would come back more often if airfare
was less experience.

Fuel is too expensive and will stop many people from coming
here.

But cost of goods sold needs to be reduced.

We would visit more often if airfare was less expensive and
easier to get to from Kansas.

Prices in stores/shops were too high. Prices of drinks were
too high.

Only complaint is its difficult to find affordable meals.

Local transportation very expensive.

Our George Town hotel seemed to be a little more expensive
than | expected, say 20-40 times higher.

Very expensive hotels and outrageous phone expense for
calling to US. The phone expense was offensive to me and
affected the whole experience. $7 per minute is an outrage.

Pretty expensive.
However | was surprised as to how expensive everything is.
Limited activities offered activities offered very overpriced.

Transportation and food seemed a bit high. It was too
expensive to leave hotel to stop or time.

Very expensive for people to experience if they have little
money. Also very expensive to eat out on the friendly islands.
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Diving in Exuma was very expensive.

Except for the overpriced taxi fares; same price to rent a car
as it is to go to George town.

I wish that there was cheaper food prices. Lower hotel rates.

Cost of food is high on many islands. They should give you a
cut due to hurricane losses which might help increase people
coming and spending.

The Port Authority is slowing the growth of Freeport. It makes
everything too expensive. Especially food.

The price of water, based activities were far greater than our
expectation, this limited what we intended to do.

Beer cost too much.
Transportation (i.e. taxis) are too expensive.
| thought the prices were high compared to value.

Everything was great except for my sense that there is one
price for locals and another for tourists.

We were disappointed with the excessive prices of food at
the hotels.

Groceries very expensive.

Too expensive for food and souvenirs. Taxi from airport to
hotel too expensive.

Telephone call is too expensive.

The purchase of food was entirely too expensive. Spent more
money for food than souvenirs, less souvenirs due to food

Why are the rum drinks so expensive $8 when rum is so
cheap. Cost of food and golf too high.

| thought that everything was far too expensive compared to
the UK.

The cost of getting around made it almost impossible to enjoy
going anywhere, it kept us limited.
Airline tickets are relatively high.

Bahamas was too expensive. And too many tourist taxes
and hidden expenses.
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Food, beverages, clothing expensive.

Too expensive. Too much tipping, by the time you finish tipping
you don't have any money left to enjoy your stay.

Food is way too expensive.

Would love to bring my whole family to the .... but would
not be able to afford it.

Gasoline frightfully expensive.

Food, services, casino are way too expensive in hotel
(...) a sandwich was $20 a coke was $3:50, bottled
water $3 unbelievable.

Prices were ridiculous! Lower prices and you could have
twice the number of tourists and dollars.

It is also very expensive to spend a week on Paradise Island.
A little expensive.

It was expensive for meals, the taxi drivers quoted fares for
above what was listed on the board for particular destinations.

Unfortunately it is a long way to come from European rather
expensive when here.

Bahamas is very expensive.

Biggest problem local employees attitudes of total indifference
and at times down right rude, especially in restaurants.

The friendliness of the average Bahamians was not as
pleasant as expected. Needs to improve.

The people working in the service industry are not friendly.

Exit Study 2006



Eleuthera
People
Exuma
People
Grand Bahama
People
Ministry of Tourism The Islands of The Bahamas

91

You should constantly remind your hospitality, related people
to be friendly towards tourists. We interfaced with several
clerks and restaurant personnel who seemed to have an
indifferent attitude. Learn to be friendly/happy like typically we
find Mexicans to be.

Would like it to be more courteous friendly.
Not as friendly.

Some of the Briland natives showed obvious dislike to our
being on their island.

Attitude of locals towards tourists is bad.
People are not always Pleasants (in restaurants for examples).

Generally speaking, wait staff could be more pleasant and
responsive. Hey, lets be happy.

| wish the people in the restaurants were more pleasant and
accommodating.

Security seems a bit complex.
Immigration employees need to be just a little friendly.

Some staff and workers seem to have poor attitude, or
possible poor job moral.

Was not used to the boldness of people in market place and
pushiness of time share people.

The airport ladies are very rude.

Some young shop assistants have an attitude problem we
would like to spend money but a smile and thank you would go
a long way.

People who offer free tours try to sell some properties and if
you don't buy anything they're not so friendly.

Educate the people give them a chance, their attitude is really
bad but perhaps they do not know better.
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Too much talking among staff not much attention paid to
customer.

If you don't do a time share presentation the people (hotel)
tend to ignore you.

Timeshare salesman were overbearing.

The people in Markets need to be less forceful about selling
their stuff and just let a tourist shop. It's enough to chase a
person away from the Bazaar.

Business personnel were persistent in their endeavors to
secure a sale and set prices based on what they thought
you'd pay rather than a standard cost for a given item.

Somewhat mis- trusting of locals when questions involve
service fees, taxi fees, etc. not always truthful a bit rude in
speaking with Americans.

The market people too pushy. Most people seemed to want a
hand out not all Americans are rich. | love to travel on a budget
or else | couldn't travel at all.

said they would not purchase one.

The people at time share was pushy and arrogant.

However the stall keepers at the open air market at Our
Lucaya were way too aggressive. We would have shop there
if they had not driven us away.

Port officials were less than wonderful.

Didn't like some vendors and hair braiders, some were very
rude.

People not very friendly.

I think | have said it all in my responses, | have been very
disappointed in my stay and the rude attitude of the Bahamian
people.

| find the Bahamian women are not very friendly to other
women of color. They treat the caucasian women and families
with a lot of respect, but not African American women.

Airport personnel were a little snippy.

However this time | noticed the American Airline, Bahamasair
counter people were down right rude and obnoxious.
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Security people are rude.

Airport not great, people employees very rude. Exit and
entrance are both the same. Very inconvenient/
uncomfortable.

People are not friendly, but rude, hardly saw anyone smile, too
bad this is a gorgeous area. A little hospitality goes along

Employees of airport could have a little better attitude.
People rude, not friendly or helpful.

Restaurant personnel should make you feel more welcome
and be friendly. Especially in your higher quality restaurant.

Our wedding planner at the Westin in Port Lucaya was
terrible.

Aggressive salesmen in the straw market wouldn't
recommend.

US Customs very miserable on leaving.

Others acted like they were doing you a favor just to look at
them. Others were just plain rude. Thank you.

The people there were not friendly and service in the
restaurants was awful.

Taxi drivers and bell hops are aggressively rude.
San Salvador
People

People should be more friendly. (at the hotel, room service, bar
service).

The people were less amicable than last year. More smiles
would have been appreciated.

Attitude could be much better from the local people to the
tourists.

Deception concerning personal working at the main restaurant,
bad mood, not friendly, bad service. Especially women at the
table.

People drive crazy in San Salvador.
Bahamian people could be warmer and smile more.

Again the people with restaurants were extremely rude. They
treated you as if they were doing you a favor waiting on you.
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Service at restaurant is not friendly.

Peoples attitude in service must get better and quicker. You
can wait 20 minutes to pay your restaurant check.

Better service and attitude.

Service in the nicest places was awful. Beyond terrible. This
always seems to be the case. Waited over an hour and half
for a sandwich, not good.

| had the best time of my life. The only thing that was sub-par
was the bartending service at our hotel. The people seem
unhappy to be working there.

You need to be much more consistent with the service
provided.

Except for a few encounters, (such as at the airport, a couple
of persons at the marina) the service level was terrible and
slow (45 min to have a drink served in a slow restaurant on
every occasion. | was glad most of my meals and time was on
a boat.

Poor customer service and work ethic.

However in general customer service on the island itself was
poor.

Need two boat services to Bimini from Florida

Service in restaurant was very slow.

But hotel services (housekeeping, restaurant waiters not as
good as we expected.
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Air services and airport processing at North Eleuthera needs
lots of improvement.

Speed up check-in at N. Eleuthera airport.
Service needs improvement.

Slow service.

Disappointed in the unwillingness of service staff to engage in
pleasantries or conversation.

Would have spent more money had there been more service
and better restaurants (gambling) and better information on
island activities.

The service is slow.

Service was slow and not very friendly.
Recommend more prompt service at restaurants...

Service needs to improve in restaurants and shops.

Service was average.

Some could have cared less.
Customer service is not very good at restaurants.
Service sometimes poor.

Airport customer service could be improved immigration was
fine but several security personnel were fairly mean, in
addition the airline ticketing rep was less than helpful or
friendly.

Service needs to improve.

Service in hotel restaurants was very slow.
Improve, smile in the locals, sense of service.
Better service.

Food service and drinks are so bad we will not return.
My one complaint would be, service over the phone could be
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better.
The service at some smaller shops was quite bad.

The wait staff in restaurants are not very attentive possibly
because the 15% gratuity is included so there is no need to
provide excellent customer service.

The service to African Americans were treated very
differently from the white people. There was not a lot of
friendly service from the resort. And we believe because of

Service at all restaurants was very slow!
The worst service and unfriendly.

Service is very slow. Horrible service and bad attitude at
airport.

Learn service, spoil your guest.
Service at restaurants was horrible.

However | was disappointed with the service, urgent training
in Tourism necessary!

The service in the restaurant is the slowest that we've ever
experienced.

Service at airport could be faster.

Airport service not efficient.

Service is slow due to in my option built in gratuity. | am
somewhat unlikely to Recommend because of Bahamians
slow.

We sometimes experienced long wait times for food, etc, and
some attitudes for the most part.

Service was worse.

Most employees don't work for tips because already included,
therefore they are slow, rude and uncaring.

I was not happy with a lot of the service/attitude at the
..... | would say that 50% of the time some one was not

Roaming # or GSM please.

Service is not commensurate with costs, discrepancies with
resources at resort, bar services cut off at 5:30pm while pool
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stay open.
Service is to slow.

Restaurant service is awful. Food is quick then they don't
return to table for long periods of time, including not asking
how are meals is etc.

People should stop begging for tips and when you give tips
you do not want to be told that its not enough. Tips is
something connected with service. Good service a lot of tips.
Bad service no tips.

About 50% of the service that was supposed to be
professional was too laid back.

Need to work on restaurants service! Poor service.

The airport service is terrible. The only reason not to come
back.

Horrible room service.
Service is not very thoughtful organized or accommodating!
Service at airport was awful.

Service in restaurants needs to be improved. Service is much
too slow.

Table service unfriendly.

Very noisy.

Could not get a boat rental all week and difficult to find a guide
for fly fishing.

Too many stray dogs.
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More warning about lack of atm's credit card use (Man O' War
Cay) would have been good from Mooring before we sailed.
Personally | could've used a bitter warning about bug bites but
maybe | just was being dumb.

Liked Exuma and Cat Island and Harbour Island much better
than Abaco.

Limited cruises make sailing here a hard option to flying
expanding to New York or Virginia would make sailing a more
viable option.

| didn't pay for the trip and | don't know how much it cost.

The only downside are the bugs trip was still totally great,
can't wait tell next time.

Shorter survey.

Poverty and incomplete/discarded/abandoned houses is a
shame to see, would love to see more prosperity for the locals.

Nassau was not good way to much commercial.

Make airport chairs more comfortable.

Survey is too long.

For private sailing boats aids to navigation are poor or non-
existent.

Too much at a request to complete.
| don't like to fill out this thing.
More trees.

Would be more convenient if there was an ATM machine on S.
Bimini that worked.

I'll keep coming back as long as island is not built up and
commercialized.

Had a hard time with the bugs this year, lots of bites.
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Too many golf carts on Harbour Island.
Need to control the "no-seeums".
Would have liked more places to shop.

| refuse to travel through Nassau as the airport people, food
and connection are deplorable.

We are evolved in thoughtful planning back home. | encourage
the Bahamas to look 10 or 20 years ahead to imagine what
might happen to it. Crime in tourism is low but lack of planning
and management may encourage the environment to change.
Seize the opportunity to keep Harbour Island from becoming a
miniature Nassau.

Shorter survey.

Poverty and incomplete/discarded/abandoned houses is a
shame to see, would love to see more prosperity for the locals.

Nassau was not good way to much commercial.

Make airport chairs more comfortable.

Stop clear cutting property, stop destruction of habitat.
Stop lllegal Immigration.
This survey is a bit too long.

Need better quality American Chardonnay and other wine
selection, wine awful here.

While we enjoyed the hotel, we did not feel that our
experience was "special” it felt part of a large chain, which it

Still not easy to find places on the Southside of Exuma.
Complicated to reach from Western U.S.
So many bug bites!

Make restriction easier for qualified technician to do work
where you have no one in Bahamas.
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Restaurants and nightlife closed early.

Limited sightseeing, amusement like rides or mini golf, not many
places to eat, etc.

Too many bars and drunks.

Dinner cruise should be considered on more days.
Bahama Getaway not as good, sucked!

Spray for bugs more often.

| could have had an equal or better trip in South Florida.

| feel that American white males are disliked by Bahamian
people. Most were rude.

The time share presentation was the only bad time that we
had.

Owners allowing dogs to roam free dangerous for walkers
and cyclists.

Great deal of destruction seen from the hurricanes. Int'l
Bazaar almost deserted.

The areas on the way and surrounding hotels should
encourage more trade open at night for shopping.

Specific $(dollar) values are personal attempt to ask more
general questions.

Too much discrepancy between Paradise Island and Nassau.
Why does everything close at 5:30pm, lot's of potential with
intelligent development.

Allow smoking in your airport.

We hate smoking and prefer to go places where it is not
allowed.

Time share annoying.

Nassau is too Americanized. It seems to have been consumed
by American ideals here in Nassau.

I've work here for many year and still recommend for vacation.

Exit Study 2006



San Salvador

Ministry of Tourism

General

The Islands of The Bahamas

101

Calling cards a problem as Nassau doesn't accept USA calling
cards.

Why did | have to carry all my bags, Enough to make me not
come back.

If not for the weather and the lack of knowledge of various
activities being pre-booked it was a good experience.

It was awesome. | would recommend it to everyone.

More Merchants should be accepting of credits cards, we
would spend more.

No method to exchange Bahamian currency, US currency in
departure terminal @ Nassau Airport.

This survey is too long!

More music could be fun.

Need a little renovation could be pleasant.

More flowers and music on the beach not only at the pool.
Why our luggage was searched on our why out?

We would love to see Nitrox on the island. We were very tired
from the dives a day, and it would definitely improve our
energy level.

Too many surveys to fill out.

San Salvador local taxes needed to maintain and upgrade the
island.

Island a little bit careless.
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.... heeds improvement in
cleanliness and accounting.

Lack of hot water or water at times caused me to
lower my score on hotel service, room and value.
Otherwise, rating would be one to two points higher.

In the hotel there were beetles everywhere, for that |
changed the hotel...

Were very disappointed...

Most of my comments relate more to the

... than the Bahamas, however the bad attitude
of the Bahamian service providers (wait staff etc)
reflect poorly on the Bahamian people.

Hotel was not as great as expected.

Compared to other Caribbean Island we have visited,
Bahamas...did not compare. It was not
worth the prices charged. Not up to standards...

Hotels seemed overpriced.

The room in the hotel needed some repair i.e. broken
stove, ceiling fan not working, no screen on sliding
door. House keeping quarter disorganized need
remodeling.
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Grand Bahama
Hotel

.... was a rat hole.

The really one problem we had was in the hotel,
where it was impossible to obtain water. The manage
said it was the policy of the hotel not to give us water.
We were told to go to the gas station down the
street if we wanted water.

Our accommodations were less than ideal. We were
expecting a 3-star but got a 2 star at best.

Resort was old. Rooms need upgrading. Same for
bathrooms.

Accommodations a little run down,
sporting equipment in very poor conditions.

Would not recommend (hotel). Poorly run,
accommodations nice, but not maintained well. Staff
not attentive would recommend Island Seas, well run
although accommodations not very luxurious.

Hotel taxes too high.

Repair, replace, renovate resort.

... was not a friendly resort. Slow

restaurant server, only one restaurant. Cannot
compete with Nassau or other island.

We stayed at the ... Resort, | own a time-

share and | was disappointed because maintenance
was not kept up, no hot water, not enough activities. |
was disappointed, phone service too expensive.

The hotel was lacking for amenities. We were
expecting to be on the beach would have been better
to have our own balcony.

I've never been to a hotel with no phone in the
room. Also the hotel manager told the guest to wash
all of the towels before leaving and charged $1 for
every extra towel | wanted. Completely absurd | will
never return to this island.

.... Resort is awful. Service is disturbing,

people are rude. Board of health needs to be
contacted due to bugs in the rooms. Toilet broke 2 in 3
nights phone broke. Nasty attitudes from workers.
Awful food.
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The hotel need to come equipped with a remote.

Was expecting better accommodation. There should
have been a fridge and microwave in the room to
accommodate the smaller child | have.

When accommodations have the title resort you
expect something a little more extravagant. The resort
are like motels in the US. However we did make the
best of our trip.

Disappointed in (hotel) amenities no jugs for tea
and coffee, no hairdryer.

Accommodation did not cater for 4 single people.
Disappointed in the accommodations, had four adult
women in a one bedroom unit, ridiculous.

No shuttles, worst room and everything is more
expensive.

.... needs to pay more attention to its current
facilities which are not good. Old building will not
attract tourists if they let everything else fall apart.
There was not water pressure in the room, no soap in
the public bathrooms, etc. it's sad considering the
Bahamas is beautiful and .... use to be a great

place to stay.

| didn't like feeling captive at .... but would like to
have seen something of the other islands. It seemed
hard to go anywhere else even if only just to
Downtown. A shuttle from ...(hotel) would have been
nice they seemed to nickel and dime you to death.
The hotel bathroom smelled like sewer gas.

Renovate hotels on Cable Beach.

The ... Inn was dirty, old and run down. Looks
nothing like pictures on internet or brochures, not a
good value.

The room | was in could use new floor covering.
The hotel we stayed in needs a lot of maintenance
Hotel need to improve internet access.

Water in pool at hotel was so cold you could not swim
and sauna water was not clear. It looked dirty and
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cloudy.

The hotel needs renovations and upgrading badly, the
hotel needs airport shutters.

Hotel food too expensive!
The hotel was horrible, falling apart, filthy.

The hotel was not anything like we thought it would
be. Dirty, rude, bad food, mold in air ducts, water
damage, soft drink machine did not work. Grease trap
near bar, was nasty smelling. Loud spring break
students, not a good stay at all.

The rooms were filthy. Not worth the money.
Hotel needs new mattresses. Pool should be cleaner.

Please instruct housekeeping about changing sheets
lor 2 times in a week.
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Please improve the airports and communications.
Good to hear Marsh Harbour Airport is going to be renovated.

Improve the airport on Treasure Cay. It's dirty and has no food
worth eating.

Make the airport terminal Harbour large and more convenient.
Improve airport facilities. More to Treasure Cay.
Improve Marsh Harbor airport/flight connections

Airport of Marsh Harbour a disgrace. Power outages,
infrastructure poor.

Would frequent Andros, more if airport runway quality was
better and longer.

Nassau Airport disorganized, not good first impression clean it
and paint it.

Andros Town Airport runway should be extended ASAP
(appears to be too short).

The Nassau airport needs to be up dated.
Please extend the runway in Andros Town!
Please extend the runway at Andros Town airport.

Need a bigger airport and marina on Andros.

Airport is too small.

Better airport facilities.
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The airport in the Exumas needs to be air conditioned, the fans
don't do it. Knowing you have to wait in the heat is a very big
deterrent.

Improve the Nassau airport. It needs proper lounges and food
services.

When checking in at the airport to board our flight home we
were told we could not carry aboard a zip lock bag with
toiletries less than 3oz which according to AA we would be
allowed to travel with. Passengers should be forewarned if in
the Bahamas those rules do not apply.

| don't understand why the Government did not consider the
hundreds of tourists affected by the no notice closure of Stella
Maris Airport, very poorly handled.

Air conditioning in airport.

We were very disappointed in the Wyndham hotel service. We
would love to come back to the Bahamas, however we will
not stay at the Wyndham or recommend it to anyone.

The airport is awful with indifferent staff who are very rude,
no banking ATM facilities, no newspaper in departure
lounge.No phone cards.

Airport departure procedures need to be improved. Lines at
check in and security are unreasonably long. We've
experienced this 3 yrs in a row.

Put a business centre with PCL telephone at airport.

You need to make traveling easier through the airport. We
spent 6 hours in a virtually empty airport where the (vendors)
employees closed up shop.

Nassau departure area toilet are usually very dirty (past 4yrs).
Waiting area seating dirty and hard to hear P.A. system bad
last impression.

Airport is not good.
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Need better airport in Nassau and good well trained employees.

The airport unclean, toilets nasty, over flowing. More pride in
your country is needed.

Getting thru airport after arriving took too long. Needs to be
better organized to get people off planed and out of airport.

The airport departure procedures is a total disgrace.

Airport procedures are ridiculous, disorganized and staff are
not courteous to passengers!

Airport check in is terrible. It will influence tourist not to return.
Airport sucks.

But could still do with more modernization e.g.. Duty free
shopping more entertainment.

The International Terminal lacks variety of
shops/restaurants/bar was closed and there was no way to
get change for the pop machine and there was not even any
water available.

Airport need to be kept better.
The airport needs to be refused as well as Cable Beach.

The airport is a disaster, it is old, unclean and there are no
reliable (i.e. open) facilities for travelers foods and drinks need
to be available for travelers.

The airport bathroom was filthy and smelled too high.

With all the Tourists that are in and out of your airport it seem or
it is extremely nasty. The rest rooms are filthy with dirty floors,
your building is rundown and you seem to not care as long as
you are making money off the Tourism Business. As a tourist |
refuse to continue spending my money in an area that is so
consumed with making money it doesn't even take care of its
own house, this place (the airport facilities) looks awful.

Your airport needs help. Confused ticket agents, poorly
advertised duty free restorations, bar/food service not
available in departure area, drink machines not working.

The airport is lacking good wholesome place to eat. The
speaker is too loud.
The airport bathrooms are dirty and smelly.
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Need better organization upon arrival at San Salvador airport.

Better organization in San Salvador airport especially on arrival.

Kept us in airport unnecessarily upon arrival.

San Salvador departure lounge needs a bathroom, so as not to
go through custom when using the toilet.

Please, improve the airport facilities at San Salvador.

Nassau airport it is one of the world's worst airport, no
restaurants, poor facility, no way of knowing if or what planes
have landed, dirty, badly organized.

Air conditioning at the airport facilities (San Salvador).

Lots of trash on Treasure Cay beach.

Would like to see effort made to clean up garbage along
roadways in Elbow Cay!

Too much random garbage lying around. A clean up effort
should be made to make the islands even more beautiful.

Please pick up litter on roadways. Please recycle.

The amount of trash on land and along the shore is more
disturbing. Also, the junked cars are an eye sore.

Clean up junk cars.

The island could stand a bit of cleaning up (abandoned) cars,
etc).

Clean up the island from the highway and fix and repair the
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roads.

A lot of garbage along roads.

Too much litter on side of road.

A lot of garbage on roads.

Please clean up your beautiful island and keep it that way.

This island would be more beautiful if the roadside refuse was
picked up and kept in control.

Pick up the trash.

Pick up trash on roads and beaches.
Please pick up the litter.

Trash needs to be cleaned up from beach.
All the trash on the roadways is troubling.
Could use some garbage clean up.

The only negative issue would be the large amount of trash
thrown around the boat launches where tourists can see all
the mess! Be nice if this was cleaned up.

The public beaches needs to be kept clean, shower area.

The only negative is the trash. But it looks like a campaign is
underway.

Lot's of garbage, old wrecked cars.
Clean up Bimini, garbage is awful recycle. Remove stray dogs.
Keep your islands clean.

Just clean up the island example: trash, building, docks.

Clean it up. Show that people who live here care about
mother earth and how they "show up" to others.

The only negative | found was the garbage piled up in Bimini
and the sometime foul smell of the sewage.

The rusted rubbish is a real eyesore when you arrive, and the
litter and trash all over really detracts from the beauty of the
place.

Wish there was less garbage and litter left out.
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This island could be paradise if it was clean and pretty and
people cared about the natural beauty.especially the wildlife.

Clean up island. You have a garbage problem.
Clean the place up.
Clean up the garbage everywhere.

Bimini needs to clean up a little. There are too many junkyard
boats and rusting machinery that detract from the island
beauty.

The island of Bimini needs a big clean- up there is rubbish
every where and no recycling of waste this needs great
attention.

The garbage buildup is worse on this trip. Please clean up the
shores.

Keep your beaches clean.

Should clean up the ship wrecks and abandoned vehicles.
The trash in the streets very eye sour.

The island is dirty.

Bimini needs to clean up their island. Remote deserted
buildings and rusted ship wrecks.

Clean up trash to attract more tourists.

Clean up Bimini.

Clean up dump sites, mountains of conch shells.
Bimini does need to clean up the island.

Just wish the garbage and litter was more taken care of, too
much litter on beaches and streets.

| wish that there would be less trash on your beautiful
beaches, and less debris around residential areas. Your island
is so beautiful, the residents should take more pride in it and
the Gov't should help them.

It's dirty. Too much trash.

Re: Eleuthera. | was disturbed at the amount of trash (bottles
can etc) that is littering the sides of the roads especially the
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main road South of Governors Harbour. This give a poor
impression as to the cleanliness of the people. May be you
could organize "trash pickup days" where everyone goes out
and help clean up. We do that in our neighborhood.

Lots of plastic and debris on the beaches.

Please recycle trash, stop indiscriminate dumping of trash on
Eleuthera.

The garbage service in N.Eleuthera is terrible.

There is a lot of Garbage not good for the environment, like
empty plastic bottles.

Lot's of trash on the beach though.

Please try harder to minimize trash along the roads, in yards
on the beaches etc.

My only concern was the litter on the beach, these beaches
are so beautiful it broke my heart to see beer bottles on them.

Only dislike was the garbage that was washed up on many
beaches.

The towns, beaches and roads are filled with garbage, this is
a major detraction for us to return.

Please clean up the abandoned cars and educate the local
community on the positive benefits of s clean well kept town.
With particular attention to upper, lower Bogue.

The litter along the roads and beaches seems to be getting
worse. Such a beautiful place needs an organized clean up
effect.

Need to have less litter.

Just a little concerned with the amount of garbage on
beaches.
Not as clean.

Need to clean roadways and beaches of trash more often.

| would like to see improvement in the control of litter, Exuma is
such a beautiful island, but the "garbage" lying around is an
eyesore. We must all be more environmentally aware.

The beach and ocean were trashed with plastic, and | would
like it to be cleaned.
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However, we were disappointed by the amount of trash and
debris on the beaches and along the roads, and were
generally upset by the conditions of the commercial docks
area of Georgetown Harbour.

Surprised by amount of plastic on beaches.
Airport bathroom dirty.
Clean up Exuma, derelict cars and trucks, trash.

Georgetown would benefit considerable from a litter / trash
clean up and installation of colored lighting on the sea front.

This place is very naturally beautiful please clean it up, very
dirty streets.

Could really do with getting rid of all the rusty junk cars and put
the garbage's with them all off the highway.

Less litter in Georgetown would be an improvement.

George Town could use a good clean up and removal of
abandoned vehicles and buildings.

Clean up beach areas (too many empty cans and broken
bottles, dangerous).

Port Lucaya Market Place is dirty, garbage floating in marina,
walks need power wash.

The amount of litter is dreadful. Not from the hurricane but
trash resulting from uncaring people. Start an anti litter
campaign, in the schools, churches, civic organization. Make it
a matter of pride to clean up your island you can do it.

The only thing that disappoints me when | visit is the amount of
litter / broken glass that is strewn over many beaches on
Grand Bahama.

Garbage along streets everywhere make it look very poor.

There is no reason that garbage be left and not picked up at
many different areas on the island. This will hurt business and
economy due to certain tourist would not accept this.

We observed and abundance of litter on certain parts of the
island, which detracted from the islands beauty.

Grand Bahama needs to clean up hurricane damage quickly to
attract more tourists (if possible) . Beaches in surrounding
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areas need cleaned up very badly especially National Park,
Gold Rock Beach.

GBI look rundown and dirty, like war zoon.

After traveling outside of the resort area was surprised to see
that the government has not made a greater effort to clean up
after the hurricanes and was appalled by the locals living
conditions.

Some beaches were extremely littered, you should institute a
coastal clean up program and reward people who find the
most garbage.

| really think you guys need to work on cleaning and better
landscaping.

Clean up the parks, streets etc. would be nicer to walk to
town with out glass and beer cans all over.

Please put soap in the public bathroom. No soap in the
bathrooms in Lucaya Market Area.

The airport toilets is very unsanitary.

Clean up the downtown area.

It would be nice to see parts of Bahamas cleaner.

Please clean up beaches clear all debris, too dirty.
Downtown Nassau needs to be cleaned up and renovated.

However Nassau is so dirty, messy and unappealing, that we
most likely will not return here again.

Last impression of Bahamas was the airport ladies room. This
area needs some serious renovations. Smelly and horrible.

Nassau needs to be cleaned up! | am surprised that people
even come to Nassau.

Too much trash, too much dirty areas. Large areas seems to
be junkyards. Clean up your country!

Bahamas desperately needs a recycling program, too many
bottles and cans in the ocean and garbage. Environmentally
unfriendly.

Clean up garbage in streets.

The beaches had a lot of trash. Initiatives should be put in
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place for daily trash removal. No more diesel fuel, the air
guality is not great. A recycling program should be considered.

Am disturbed by the pollution of the islands beaches (paradise
Island) caused by the construction, waste material from
Atlantis hotel construction!

Please clean up the beaches at the Nassau side, this would
have made us very happy, lots of litter

Very surprised at the litter and garbage along many roads.
Also lack of re-cycling e.g.. Bottles/cans/paper/plastic etc.

Sandy Port beach was so dirty it was not inviting to swim in.
used condoms, dirty diapers, cans trash throughout the beach
area. Paper floating in surf detracted from natural beauty of
the island.

| regret to say, however, the airport is dirty.

Felt downtown was extremely dirty, side walk, air quality
terrible pollution.

Beach clean up.

Too much trash and pollution from waste. Beaches dirty in
certain areas.

The blyte needs to be cleaned up and improve visual appeal.
Clean the border of the beach better.

On San Salvador there could be an emphasis on picking up
garbage along the roads to stimulate clients to get out of Club
Med.

The only bad thing | have to say is there is too much trash/litter
on the roads.

Clean up some of the litter on the island.

The trash on the beaches was very disappointing.
Beach clean up.

Need to clean up the garbage on beaches.
Septic system odor increases in the night, strong.

One of the beaches on the island was polluted with waste
from cruise ship.
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The air travel from FL to Abaco is very spotty, especially
departing Abaco is usually delayed with long lines, inefficient
check in etc. we have missed flights going home on every
trip to Abaco in the past six years! Please do something
about your airport reliability of airlines.

Will never fly Bahamasair again, bad experience.

We had such a bad experience with Bahamasair that we will
never fly with them again and will tell our friends to do the
same.

Bad surprise today at Continental Air!

Air schedules between the island need to be synchronized
more / co-ordinated. Not all departing at same time mis
connect, not fun.

Need better air service between Andros and Tampa Fl.

Liked the island, a little tough with only minimal flights
available.

Western Air is the worst airline | have ever flew. Absolutely
the most disorganized business, | will never fly it again.

It would be nice if Westin Air was more on time.

... sucks! The charges were not what was told.

Except for returning flight was cancelled.
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We had problems with Continental canceling our flights.
Luggage lost between American and Continental airlines on
arrival, took several days to receive.

Need more air services to lower cost to smaller islands.

More flights and better airplane.

The only complaint is the lost luggage during flight to the
Bahamas.

Trip in on (airline) was frustrating. They bumped 5
passengers because the cargo was too heavy. We were
told by those on the plane that there were 10 plus seat
available this experience made us question whether we

Very disappointed with ..., 3 hours in Miami
getting here. so far one hour delay to depart.
Needed to spend 5 hours in Miami.

On the (airline) flight over, we were kicked off our

flight without prior notification. We had to stay in the Miami
Airport for 10 hours. | will never fly them again and it
discourages me from coming back to the Bahamas.

Direct flight from Paris, France to Nassau.
Air service in and out quite difficult.
Need direct flight from Tampa trips too long from Tampa.

For added value, schedule air direct from Newark to Exuma
direct or PHL, if you had this, | would come more often.

More flights will make it easier to visit.
Need jet service to Exuma.

A direct flight from the NY area would be desirable. More
connections not thru Miami.

More flight from mainland bigger plane.

Poor airlines service from Toronto and Canada in general,
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virtually no advertising in Toronto newspaper travel section
for Grand Bahama.

Arrival was painful almost made me want to go home before
vacation started.

Air travel to Freeport must be more accommodating you
always gamble.

We need another charter service again. When Lakers was
running we would visit four times a year.
Better connection from San Francisco. (US).

Earlier flights to Atlanta (checkout is at 11am)

Direct flights from Canada to Freeport would be great. More
Canadian tourists in G.B.

Would come more often if a direct flight was available.

The change in flight times to and from Atlanta so that both
are later makes a quick vacation less convenient.

It would be very nice, if there are direct flights from Germany
to Freeport.

Direct airline flts from Orlando FI to GBI as they used to have.

Please try to improve flight schedule from the US Northeast.
More direct non-stop flights Newark, New York would
improve your tourism.

Airfares are too high to return soon, will travel US next 3
trips.

Bad scheduling (time) by Bahamasair.

...was awful our flight was very late and then we
were told to go to American Airlines we were 7hrs late and
had to spend extra money on tickets to fly with American.

Airlines that flight never on time. The reason
we do not come more often. | have not experienced a time
the airline was on time.

The airport intentionally ripped my bag because | had a lock,
didn't ask me to open it.
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Would like to have travels available to Ft. Meyers.
It will be a good things to computerized the airlines at the
airport.

More frequent air flights into Family Island from Nassau.

Airlines
Need a direct flight from other major cities, e.g.. Washington
Dulles.

Need direct flight from NY to San Salvador too much time
spent in airport.

Need direct flight from NY City.

Please resume your direct flight between San Salvador and

the United States. It takes us 2 days to come down from up

North. Everyone we know would come more often if you had
more convenient travel.

Need more direct flights from Western Canada (Alberta).

Only drawback is airfares are a little steep and difficult to
book compared to other countries.

Please add flights from Miami to San Salvador and change
the time of the Nassau to San Salvador flight so that
Americans from the east coast do not need to overnight in
Nassau when going to San Salvador.

Should have small planes available to travel to other islands.

I would like to have a non stop flight. Thank you.

Development

Keep the family islands as they were, no casinos, no large
hotels, no large development projects, protect the environment.

No back up for electricity at airport dirty washrooms and showers at mooring.
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Abaco needs better infrastructure. i.e. BEC/Electric telephone,
road and street repair.

Try to keep it clean and beautiful, don't let it get overdeveloped
and commercialized.

Because it is in danger of losing it's identity from
overdevelopment .

Desperately in need of a better grocery store.

Please do not overdevelop!

Bimini does not need a casino, or a golf course.

You are sitting on a gold mine | hope you will be able to
develop it without destroying it. You need to improve the
infrastructure without losing the heritage.

More trees, keep the commercialism off the island.

Casino project a disappointment.

No more condos on Harbour Island.

We were very distressed to see the new condominium units
going up. Little Harbour Island will be destroyed. You are killing
the goose that laid the golden eggs.

It appears that there is lots of corruption and / or lack of
oversight in assuring that illegal development will not be
tolerated. Valentines is a travesty, Pink Sands threatens to be
the same. Harbour Island, Eleuthera, Bahamas will shoot itself
in the foot if it does not regulated growth. People like us who
have been faithful vacationers will go elsewhere.

Don't let developers ruin the feel of Harbour Island, Valentines
is too large.

Bahamas need plan for controlled development controlled on a
National basis. Local governments do not have resources and
foresights to control development, historic preservation etc for
long term sustainability of Tourism and lasting economic
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growth.
Don't over build.

Don't allow the Europeans to buy all your land. If they must
build only allow them to lease the land. The least must pay the
natives annually.

The airport is the first and last place guest see. They should
be painted and landscaped.

There is a big lack of infrastructure, roads, etc, mobile phones.

We would have liked more local restaurants, shops outside the
Four Seasons.

Make you maintain the natural beauty don't let developers
destroy the reefs, clear water vegetation. Keep things low key
protect access to the beaches and preserve as many as you
can to attract wealthier visitors.

Need more restaurants, stores, shops.
More restaurants by Four Seasons.

This curtails night life, spending evenings at local restaurants,
etc. focal points like Georgetown need help from the
government to look attractive and fun to attract visitors who
spend more to support the people, sprucing the place up
would make the people who live here more prosperous. Clean
wider streets with more parking invite more shopping, which is
what you want. When | visit a foreign country | am interested
in buying artistic things that reflect the culture. | know that
there are talented people here, encourage that talent and help
people to produce memorable works that are truly Bahamian.
People will buy and support the population.

This island could use a few more restaurants and a little more
shopping.

| think it's too bad that there is not more control over building
going up. | hope the peace and small town feeling don't get lost.
Needs should offer more shopping, nightlife, restaurants.

Develop local arts on Exuma for entertainment and for sale,
jewelers, fine arts, clothing.

Exuma needs much better restaurants and service, sub par
compare to other Bahamas Islands.
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Freeport needs more resorts facilities and activities.

A lot of vendors are cash only and a lot is US. Only such as
the Casino. | would suggest getting a lot more ATMS around
Marketplace and hotels.

The Bazaar was extremely run down, so don't know why the
driver even suggested it to us.

Freeport needs more shopping areas.
Disappointed in the International Bazaar.
Hotels need more night time entertainment.

Need to fix up properties that are falling instead of building
new ones.

International Bazaar needs much improvement. Ads for the
Bazaar are at this point in time misleading.

Bazaar shut down along with Pier 1 restaurant.

In our opinion Grand Bahama is in desperate need of
investment and development.

| know your island was severely damage by hurricanes. |
encourage you to attempt a speedier rebuilding of your island
to keep increasing the level of tourism.

There is much hurricane damage that has not been fixed. It is
sad. The International Market looks terrible.

Many of the facilities are in disrepair and need to be upgraded
to a more modern look and feel.

Downtown area very seedy looking. A shame!

This is an amazing location but an investment needs to be
made into more hotels, restaurants and training staff in general.

| hope that the Down Town Bazaar in Freeport is reopened as
well as the hotels, casino, etc. it is very sad that they're not
operational.

We were somewhat disappointed to see so many
building/streets, etc. that seemed run down or in poor repair,
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especially the zoo, garden.
Too much construction. Natural beauty is fading.
A face lift is needed in some areas.

Infrastructure needs severe and immediate upgrades, as do
roadways.

Improve Downtown Nassau along Bay ST. from the Hilton
Hotel to the Bridge to Paradise. As long as the city of Nassau
is in poor condition the tourists will never have any incentive to
leave the resort.

City of Nassau is nice but more run down than we expected
perhaps a little landscaping, building improvement would help
improve the city's image.

Tourist gifts are quite tacky on my local. You have the talent to
create more unique gifts need better designed gift outlets and
restaurant at airport.

Remove unfinished building, landscape airport runway areas.

Nassau would look like Paradise if buildings along streets
were renovated.

Downtown is run down and not much to do.
Don't let over building (resort etc). Ruin the island.

However, | would recommend renovations to the airport since
it is the first and last impression a visitor has of the island.

Quality and completeness of maintenance and repair could be
improved.

All facilities were run down.

Nothing has been done since | come here to reparation or
renew or clean old building roads etc. There is a lot to do in
this field. Do so.

Build something to shop and eat. Nothing to see.
Get a Wal Mart.

Need to develop island a little more.

Improve your infrastructure.

Needs shops and better off site tours.
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STATISTICS

AVERAGE LENGTH OF STAY
AVERAGE #NIGHTS SPENT IN THE BAHAMAS

1992 TO 2006
All Nassau/ Grand Out Other
Bahamas | Paradise Isl| Bahama Islands USA Canada Europe Country
1992 5.8 55 44 9.8 5.3 75 9.0 n/a
1993 5.8 55 4.4 9.6 5.2 7.7 9.3 n/a
1994 5.8 55 45 9.7 5.3 7.9 10.0 n/a
1995 5.7 55 4.2 9.8 5.1 8.1 9.6 n/a
1996 5.8 5.6 4.2 10.0 5.3 8.3 9.6 n/a
1997 6.0 5.9 3.6 9.6 5.4 8.2 9.6 n/a
1998 5.9 5.8 4.2 9.3 5.4 8.0 9.2 6.8
1999 7.1 6.6 7.1 9.5 6.3 10.3 12.8 7.2
2000 5.9 5.1 5.1 94 54 7.7 9.3 6.9
2001 5.8 5.1 5.4 9.5 5.4 7.6 9.6 6.9
2002 5.8 5.3 5.1 8.7 5.4 7.3 9.6 7.2
2003 5.9 5.2 5.4 9.3 5.5 8.2 9.5 7.9
2004 6.3 5.7 55 9.7 5.9 9.0 10.3 8.4
2005 6.4 5.6 6.2 9.5 5.9 8.8 10.6 8.2
2006 6.4 5.8 6.1 9.0 5.9 8.7 10.5 9.4

*Average Length of stay for 1999 was derived from the Exit Survey and not the immigration card as for previous yrs.
Source: Ministry of Tourism & Ministry of Immigration
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STOPOVER VISITORS BY TYPE OF ACCOMMODATION
THE ISLANDS OF THE BAHAMAS

Nassau Grand Bahama Out Islands All Bahamas |% CHG
2006 | 2005 2006 2005 2006 2005 2006 2005 06/05
Hotel 849,676| 876,279 177,047( 187,794| 130,755| 124,085(1,157,478| 1,188,158 -3%
Timeshare 70,151| 54,966 80,682| 83,124 2,820( 3,130| 153,653| 141,220 9%
Private/Boat 15,691| 15,453 12,645 16,083 45,474 44,909 73,810 76,445 -3%
Apt/Villa 11,297 9,458 7,805 9,052| 47,274 47,616| 66,376 66,126 0%
Friends/Relatives] 43,852 38,510 9,517| 8,900| 18,174| 17,675 71,543 65,085 10%
Own Property 5,995 4,847 3,296 2,320 17,861| 14,680 27,152 21,847 24%
Other 4,556 4,306 2,240 2,833 5,686 8,031 12,482 15,170 -18%
Non-Response 17,980| 15,198 5,705| 6,159| 14,572| 12,745| 38,257 34,102 12%
*1t is possible for stopover visitors to stay in more than one type of accommodation during their visit.
Source: Research and Statistics Dept., Ministry of Tourism
STOPOVER VISITORS BY TYPE OF ACCOMMODATION
THE ISLANDS OF THE BAHAMAS
Abaco Andros Bimini Eleuthera* Exuma San Salvador
2006 | 2005 | 2006 2005 | 2006 | 2005 | 2006 2005 2006 2005 2006 2005
Hotel 34,173 30,012 5,895 5519| 26,635 24,247| 17,621 16,100 26,673 24,921 12,184 13,386
Timeshare 2,618 2,863 9 13 33 28 74 57 61 145 0 0
Private/Boat 20,763 18,925 1,020 730 8,500/ 9,632 3,611 2,443 6,111 5,189 301 30
Apt/Villa 30,943 30,406 453 487 1,054 1,014 9,881 10,889 2,816 2,416 32 25
Friends/Relatives| 8,122 6,961 1,192 1,209 2,022 2,066 2,984 3,292 1,882 1,808 68 8
Own Property 8,013 6,284 385 266 2,519] 1,804 2,582 2,451 1,408 1,085 119 6
Other 1,048 996 626 1,281 7471 2,611 755 833 446 638 1,768 875
Non-Response 2,841 3,111 745 1,046 2,450| 2,729 2,196 2,125 768 644 150 17
It is possible for stopover visitors to stay in more than one type of accommodation during their visit.
*Harbour Island stopovers are included in the overall numbers for Eleuthera. In 2006, stopovers to Harbour Isl. Stayed in: Hotel=11,091, Private/Boat=753, Apt/Villa=1,176
In 2005, stopovers to Harbour Isl. Stayed in: Hotel=10,152, Private/Boat=347, Apt/Villa=1,846
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TOTAL FOREIGN ARRIVALS TO THE BAHAMAS BY AIR & SEA

1971 - 2006

YEAR AIR % SEA % TOTAL %

1971 970,970 66.3% 492,620 33.7% 1,463,590 100.0%
1972 1,044,970 69.1% 466,890 30.9% 1,511,860  100.0%
1973 1,021,840 67.2% 498,170 32.8% 1,520,010 100.0%
1974 966,560 69.6% 421,480 30.4% 1,388,040  100.0%
1975 917,670 66.5% 463,190 33.5% 1,380,860  100.0%
1976 953,930 68.0% 449,710 32.0% 1,403,640  100.0%
1977 982,220 71.1% 399,190 28.9% 1,381,410  100.0%
1978 1,181,580 69.2% 525,370 30.8% 1,706,950  100.0%
1979 1,252,280 70.0% 537,150 30.0% 1,789,430  100.0%
1980 1,262,330 66.3% 642,230 33.7% 1,904,560  100.0%
1981 1,105,560 62.7% 657,760 37.3% 1,763,320  100.0%
1982 1,121,070 57.6% 826,680 42.4% 1,947,750  100.0%
1983 1,220,480 54.9% 1,003,620 45.1% 2,224,100  100.0%
1984 1,321,330 56.8% 1,003,920 43.2% 2,325,250  100.0%
1985 1,385,260 52.6% 1,246,710 47.4% 2,631,970  100.0%
1986 1,378,600 45.8% 1,628,700 54.2% 3,007,300  100.0%
1987 1,455,921 47.2% 1,625,449 52.8% 3,081,370  100.0%
1988 1,448,679 45.9% 1,709,412 54.1% 3,158,091  100.0%
1989 1,490,006 43.8% 1,908,305 56.2% 3,398,311  100.0%
1990 1,516,396 41.8% 2,112,123 58.2% 3,628,519  100.0%
1991 1,303,318 36.0% 2,318,900 64.0% 3,622,218  100.0%
1992 1,227,703 33.3% 2,461,840 66.7% 3,689,543  100.0%
1993 1,327,319 36.0% 2,354,941 64.0% 3,682,260  100.0%
1994 1,332,280 38.7% 2,114,096 61.3% 3,446,376  100.0%
1995 1,317,078 40.7% 1,922,077 59.3% 3,239,155  100.0%
1996 1,368,038 40.0% 2,047,820 60.0% 3,415,858  100.0%
1997 1,368,107 39.7% 2,078,256 60.3% 3,446,363  100.0%
1998 1,304,851 39.0% 2,042,814 61.0% 3,347,665  100.0%
1999 1,438,887 39.4% 2,209,404 60.6% 3,648,291  100.0%
2000 1,481,492 35.2% 2,722,342 64.8% 4,203,834  100.0%
2001 1,428,209 34.1% 2,754,547 65.9% 4,182,756  100.0%
2002 1,402,894 31.8% 3,003,077 68.2% 4,405,971  100.0%
2003 1,428,973 31.1% 3,165,069 68.9% 4,594,042  100.0%
2004 1,450,313 29.0% 3,553,654 71.0% 5,003,967  100.0%
2005 1,514,532 31.7% 3,264,885 68.3% 4,779,417  100.0%
2006 1,491,633 31.5% 3,238,974 68.5% 4,730,607  100.0%

These statistics of First Place of Entry reflect where visitors enter The Bahamas and not
necessarily where they stay.

These statistics are based on the Immigration Department's count taken from ships'
manifest and entry cards collected from all arriving foreigners. Military and diplomatic
personnel entering on official duty, foreign residents in The Bahamas also ship and airline
crews who do not stay overnight in The Bahamas are excluded.
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CRUISE VISITORS
BY FIRST PORT OF ENTRY
ISLANDS OF THE BAHAMAS

1989 TO 2006
Bahamas Nassau/P.l. |Grand Bahama| Out Islands

1989 1,644,583 837,123 521,103 286,357
1990 1,853,897 1,006,394 581,976 265,527
1991 2,019,964 1,179,458 547,420 293,086
1992 2,139,383 1,114,565 494,651 530,167
1993 2,047,030 948,440 565,016 533,574
1994 1,805,607 1,072,642 308,195 424,770
1995 1,543,495 918,838 287,337 337,320
1996 1,685,668 960,170 359,523 365,975
1997 1,751,140 1,033,118 313,942 404,080
1998 1,729,894 1,031,535 304,626 393,733
1999 1,981,471 1,276,803 266,396 438,272
2000 2,512,626 1,667,903 248,164 596,559
2001 2,551,673 1,746,540 210,709 594,424
2002 2,802,112 1,645,904 196,923 959,285
2003 2,970,174 1,687,851 203,312 1,079,011
2004 3,360,012 1,981,883 327,933 1,050,196
2005 3,078,709 1,880,696 321,582 876,431
2006 3,078,534 1,660,094 339,913 1,078,527

Research & Statistics Department

The Islands of the Bahamas receive cruise passengers by 1st port of entry and 2nd port of entry. Only 1st port of entry is

listed in the above table.
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STOPOVER VISITORS
ISLANDS OF THE BAHAMAS

1974 TO 2006
Bahamas Nassau/P.l. |[Grand Bahama| Out Islands

1974 876,080 N/A N/A N/A

1975 827,760 N/A N/A N/A

1976 818,720 N/A N/A N/A

1977 891,260 440,620 286,280 164,360
1978 1,083,180 545,590 352,330 185,260
1979 1,129,430 571,540 351,120 206,770
1980 1,181,260 582,850 381,980 216,430
1981 1,030,640 507,450 328,250 194,940
1982 1,101,150 542,950 351,680 206,520
1983 1,239,760 676,680 347,080 216,000
1984 1,278,500 733,690 321,570 223,240
1985 1,368,300 769,690 382,545 216,065
1986 1,375,220 745,320 399,010 230,890
1987 1,479,855 775,975 475,650 228,230
1988 1,474,980 749,795 500,100 225,085
1989 1,575,070 826,985 520,730 227,355
1990 1,561,665 842,885 484,880 233,900
1991 1,427,035 758,230 452,655 216,150
1992 1,398,895 694,205 482,885 221,805
1993 1,488,680 737,480 514,435 236,765
1994 1,516,035 749,850 525,065 241,120
1995 1,598,135 774,005 587,250 236,880
1996 1,633,105 831,485 552,385 249,235
1997 1,617,595 840,515 512,710 264,370
1998 1,527,707 812,319 474,784 240,604
1999 1,577,066 941,838 360,687 274,541
2000 1,543,959 899,503 378,101 266,355
2001 1,537,780 900,625 406,766 230,389
2002 1,513,151 880,855 410,687 221,609
2003 1,510,169 895,612 376,425 238,132
2004 1,561,312 921,933 374,433 264,946
2005 1,608,153 1,019,017 316,265 272,871
2006 1,600,751 1,019,198 298,937 282,616

*Prior to 1985, numbers were tabulated manually, therefore there may be rounding errors in them.
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STOPOVER VISITORS TO THE BAHAMAS BY COUNTRY OF RESIDENCE

1977 - 2006

YEAR USA % CANADA % EUROPE % OTHER % TOTAL %

1977 658,690 73.9% 141,880 15.9% 64,290 7.2% 26,410 3.0% 891,270  100.0%
1978 819,960 75.7% 143,250 13.2% 86,740 8.0% 33,230 3.1% 1,083,180 100.0%
1979 851,590 75.4% 134,710 11.9% 101,880 9.0% 41,240 3.7% 1,129,430 100.0%
1980 884,030 74.8% 129,780 11.0% 114,070 9.7% 53,390 45% 1,181,260 100.0%
1981 791,540 76.8% 109,210 10.6% 77,750 7.5% 52,130 5.1% 1,030,640 100.0%
1982 910,770 82.7% 82,730 7.5% 57,280 52% 50,350 46% 1,101,130 100.0%

1983 1,051,560 84.8% 86,680 7.0% 43,910 3.5% 57,610 4.6% 1,239,750 100.0%
1984 1,083,240 84.7% 85,350 6.7% 40,700 3.2% 69,210 5.4% 1,278,500 100.0%
1985 1,205,275 88.1% 91,700 6.7% 36,890 2.7% 34,435 2.5% 1,368,300 100.0%
1986 1,223,620 89.0% 72,190 5.2% 46,450 3.4% 32,960 2.4% 1,375,220 100.0%
1987 1,299,215 87.8% 80,525 5.4% 67,950 4.6% 32,165 2.2% 1,479,855 100.0%
1988 1,274,365 86.4% 84,330 5.7% 85,135 5.8% 31,150 21% 1,474,980 100.0%
1989 1,351,750 85.8% 94,300 6.0% 91,320 5.8% 37,700 2.4% 1,575,070 100.0%
1990 1,321,930 84.6% 96,755 6.2% 96,625 6.2% 46,355 3.0% 1,561,665 100.0%
1991 1,176,690 82.5% 90,120 6.3% 112,045 7.9% 48,180 3.4% 1,427,035 100.0%
1992 1,128,025 80.6% 97,640 7.0% 122,140 8.7% 51,090 3.7% 1,398,895 100.0%
1993 1,209,550 81.2% 96,570 6.5% 133,085 8.9% 49,475 3.3% 1,488,680 100.0%
1994 1,254,210 82.7% 99,025 6.5% 109,730 7.2% 53,070 3.5% 1,516,035 100.0%
1995 1,328,925 83.2% 85,600 5.4% 114,950 7.2% 68,660 43% 1,598,135 100.0%
1996 1,341,300 82.1% 85,760 5.3% 127,620 7.8% 78,425 4.8% 1,633,105 100.0%
1997 1,310,420 81.0% 91,330 5.6% 130,365 8.1% 85,480 53% 1,617,595 100.0%
1998 1,250,026 81.8% 83,086 5.4% 117,954 7.7% 76,641 5.0% 1,527,707 100.0%
1999 1,293,235 82.0% 87,973 5.6% 125,485 8.0% 70,373 45% 1,577,066 100.0%
2000 1,294,295 83.8% 82,840 5.4% 104,610 6.8% 62,214 4.0% 1,543,959 100.0%
2001 1,308,163 85.1% 79,715 5.2% 94,047 6.1% 55,855 3.6% 1,537,780 100.0%
2002 1,310,140 86.6% 68,592 4.5% 79,564 53% 54,855 3.6% 1,513,151 100.0%
2003 1,305,335 86.4% 63,148 4.2% 93,170 6.2% 48,516 3.2% 1,510,169 100.0%
2004 1,360,912 87.2% 68,462 4.4% 83,590 5.4% 48,348 3.1% 1,561,312 100.0%
2005 1,380,083 85.8% 75,643 4.7% 85,277 53% 67,150 4.2% 1,608,153 100.0%
2006 1,364,995 85.3% 84,639 5.3% 82,208 5.1% 68,909 4.3% 1,600,751 100.0%

All numbers are subject to revison.

Note: Stopover Visitors 1999 are estimates.
Prior to 1985 some figures may not add to total due to rounding.
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STOPOVER VISITORS BY ISLAND

2006 to 2004
%Chg

2006 2005 2004 06/05
New Providence 1,019,198 | 1,019,017 921,933 0.0%
Grand Bahama 298,937 316,265 374,433 -5.5%
Out Islands Total 282,616 272,871 264,946 3.6%
Abaco 108,521 99,558 99,720 9.0%
Andros 10,325 10,551 9,786 -2.1%
Bimini 43,960 44,131 42,085 -0.4%
Eleuthera* 26,684 25,845 25,188 3.2%
Exuma 40,165 36,846 32,046 9.0%
Harbour Island 13,020 12,345 11,045 5.5%
San Salvador 14,622 14,347 13,846 1.9%
Other Out Islands 25,319 29,248 31,230 -13.4%
TOTAL 1,600,751 | 1,608,153 | 1,561,312 -0.5%
Out Island totals include: Abaco, Andros, Bimini, Eleuthera, Exuma, Harbour Island, San Salvador, & Other
Out Islands. *The above Eleuthera number does not include Harbour Island.
To get a total count for Eleuthera you have to add Eleuthera and Harbour Island together.
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STOPOVER VISITORS BY ISLAND AND REGION
ISLANDS OF THE BAHAMAS

2006
Latin Other
u.s Canada Europe |Caribbean| America | Countries Total
New Providence 847,485 63,411 54,333 16,629 13,110 24,230 | 1,019,198
Grand Bahama 266,218 10,390 13,752 1,578 1,664 5,335 298,937
Out Islands Total 251,292 10,838 14,123 933 1,501 3,929 282,616
Abaco 101,028 3,246 2,930 231 246 840 108,521
Andros 9,408 257 461 26 35 138 10,325
Bimini 41,526 581 808 130 426 489 43,960
Eleuthera* 24,016 949 1,125 66 106 422 26,684
Exuma 35,095 1,744 2,274 105 350 597 40,165
Harbour Island 11,400 298 995 48 60 219 13,020
San Salvador 6,205 3,027 4,558 19 69 744 14,622
Other Out Islands 22,614 736 972 308 209 480 25,319
TOTAL | 1,364,995| 84,639 | 82208| 19,140| 16,275| 33,494 | 1,600,751

Out Island totals include: Abaco, Andros, Bimini, Eleuthera, Exuma, Harbour Island, San Salvador and the Other Out Islands

*In order to get the total count for Eleuthera you have to add Harbour Island numbers to it.

STOPOVER VISITORS BY ISLAND AND REGION
ISLANDS OF THE BAHAMAS

2005
Latin Other
u.S Canada Europe |Caribbean| America | Countries Total
New Providence 861,133 55,925 52,902 15,283 8,463 25,311 | 1,019,017
Grand Bahama 279,682 9,185 16,545 1,705 1,633 7,515 316,265
Out Islands Total 239,268 10,533 15,830 710 1,401 5,129 272,871
Abaco 91,929 2,945 3,103 209 256 1,116 99,558
Andros 9,661 198 406 36 36 214 10,551
Bimini 41,444 680 966 86 356 599 44,131
Eleuthera* 23,056 788 1,317 53 96 535 25,845
Exuma 31,860 1,633 2,263 130 295 665 36,846
Harbour Island 10,753 210 1,017 32 49 284 12,345
San Salvador 4,580 3,310 5,447 15 89 906 14,347
Other Out Islands 25,985 769 1,311 149 224 810 29,248
TOTAL | 1,380,083 | 75643 | 85277 17,698 | 11,497 | 37,955 | 1,608,153

Out Island totals include: Abaco, Bimini, Eleuthera, Exuma, San Salvador and the Other Out Islands

*In order to get the total count for Eleuthera you have to add Harbour Island numbers to it.

Ministry of Tourism

The Islands of The Bahamas
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STOPOVER VISITORS
BY COUNTRY & BY MONTH
ISLANDS OF THE BAHAMAS

2006
Month USA Canada Europe [Caribbean |Latin Amer.] ROW Total
Jan 89,509 9,447 6,242 975 955 2,611 109,739
Feb 110,261 10,051 6,713 1,353 846 2,546 131,770
Mar 159,441 11,258 6,556 1,388 855 2,746 182,244
Apr 147,171 7,863 8,639 1,717 1,154 3,256 169,800
May 136,540 5,534 7,320 1,455 1,079 3,107 155,035
Jun 156,253 3,673 5,927 1,434 851 2,625 170,763
Jul 144,340 4,311 8,298 1,829 1,817 2,922 163,517
Aug 101,481 4,625 9,123 1,779 913 2,794 120,715
Sep 57,429 2,944 4,479 1,175 5,174 2,741 73,942
Oct 66,385 4,645 6,398 2,147 747 2,423 82,745
Nov 93,260 8,342 5,391 1,696 825 2,467 111,981
Dec 102,925 11,946 7,122 2,192 1,059 3,256 128,500
Total 1,364,995 84,639 82,208 19,140 16,275 33,494 1,600,751
*ROW means Rest of the World
STOPOVER VISITORS
BY COUNTRY & BY MONTH
ISLANDS OF THE BAHAMAS
2005
Month USA Canada Europe [Caribbean |Latin Amer.] ROW Total
Jan 84,679 8,388 6,823 1,146 895 3,188 105,119
Feb 108,113 9,849 6,412 1,226 900 4,108 130,608
Mar 164,143 10,258 7,339 1,340 921 6,707 190,708
Apr 129,722 7,828 7,079 1,446 841 2,794 149,710
May 130,699 4,693 6,816 1,636 749 2,644 147,237
Jun 153,601 3,682 5,951 1,459 1,103 2,612 168,408
Jul 159,900 4,468 9,088 2,229 1,759 2,953 180,397
Aug 109,315 3,733 10,061 1,524 813 2,751 128,197
Sep 61,564 2,878 5,074 1,306 1,164 2,569 74,555
Oct 71,020 4,094 6,726 1,326 686 2,173 86,025
Nov 97,719 6,845 6,823 1,376 690 2,389 115,842
Dec 109,608 8,927 7,085 1,684 976 3,067 131,347
Total 1,380,083 75,643 85,277 17,698 11,497 37,955 1,608,153
*ROW means Rest of the World
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STOPOVER VISITORS BY MONTH
ISLANDS OF THE BAHAMAS

2004 TO 2006
All Bahamas Nassau/P.I Grand Bahama Out Islands

Month 2006 2005 2004 2006 2005 2004 2006 2005 2004 2006 2005 2004
Jan 109,739 105,119 112,604 77,159 70,385 68,679 18,173 | 19,611 | 27,823 | 14,407 | 15,123 | 16,102
Feb 131,770 130,608 144,852 87,810 84,669 | 85,785 | 23,245| 25706 | 37,176 | 20,715| 20,233 | 21,891
Mar 182,244 190,708 192,455 110,452 111,777 | 107,215 39,927 45,690 [ 55,345 | 31,865 33,241 | 29,895
Apr 169,800 149,710 174,192 104,054 93,815 95902 | 32,635 | 29,740 | 48,440 | 33,111 | 26,155 | 29,850
May 155,035 147,237 147,997 89,629 85,872 | 76,642 | 30,274 | 27,960 | 39,830 | 35,132 | 33,405| 31,525
Jun 170,763 168,408 170,018 99,047 98,296 [ 93,090 | 33,588 | 35076 | 41,417 | 38,128 35,036 | 35,511
Jul 163,517 180,397 177,872 99,964 108,386 | 93,272 32515 37,643 | 48,601 | 31,038 34,368 | 35,999
Aug 120,715 128,197 129,714 81,111 87,191 ( 77,273 | 21,436 | 22,897 | 33,711 | 18,168 | 18,109 | 18,730
Sep 73,942 74,555 28,933 51,068 50,381 [ 24,440 ( 11,900 | 14,502 1,275 | 10,974 9,672 3,218
Oct 82,745 86,025 71,710 59,249 61,280 [ 55,640 [ 13,193 | 15,129 7,203 | 10,303 9,616 8,867
Nov 111,981 115,842 95,060 75,841 80,082 | 67,062 | 19,838 | 18879 | 13516 | 16,302 | 16,881 | 14,482
Dec 128,500 131,347 115,905 83,814 86,883 | 76,933 | 22,213 | 23,432| 20,09 | 22,473| 21,032 | 18,876
Total 1,600,751 | 1,608,153 | 1,561,312 | 1,019,198 | 1,019,017 | 921,933 | 298,937 | 316,265 | 374,433 | 282,616 | 272,871 | 264,946
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STOPOVER VISITORS BY MONTH
ISLANDS OF THE BAHAMAS

2004 TO 2006

Abaco Bimini Eleuthera* Exuma
Month 2006 2005 2004 2006 2005 2004 2006 2005 2004 2006 2005 2004
Jan 5,164 4,464 5,928 1,180 1,669 1,667 2,183 2,674 2,221 2,818 2,725 1,768
Feb 7,341 6,367 7,843 1,736 1,919 1,899 3,762 3,379 3,498 4,080 3,639 3,323
Mar 12,605 11,981 11,023 2,512 3,517 2,430 5,700 5,458 5,137 5,292 5,057 4,149
Apr 12,712 9,921 11,158 3,743 2,561 3,452 5,078 3,669 4,308 4,817 3,957 3,524
May 13,853 12,178 12,625 7,474 7,154 5,155 4,292 4,147 3,614 4,060 3,446 3,053
Jun 17,176 15,092 15,145 6,453 6,097 7,389 4,277 4,331 3,807 3,790 3,811 3,057
Jul 13,062 14,186 14,377 5,894 8,085 8,988 3,368 4,052 3,889 3,288 3,350 3,107
Aug 6,237 5771 6,179 4,470 4,869 4,837 1,750 2,065 2,204 2,393 2,235 2,304
Sep 3,041 2,855 1,153 4,535 3,036 707 724 910 511 1,198 1,021 385
Oct 3,415 3,349 2,552 1,898 1,068 1,819 1,303 964 1,085 2,308 1,754 1,776
Nov 5,724 5,807 4,758 1,756 1,885 1,785 3,299 2,721 2,377 2,737 2,844 2,807
Dec 8,191 7,587 6,979 2,309 2,271 1,957 3,968 3,820 4,622 3,384 3,007 2,793
Total 108,521 99,558 99,720 43,960 44,131 | 42,085 39,704 ( 38,190 ( 37,273 | 40,165 36,846 | 32,046
All of the individual Out Islands are not listed in the above table.
*Harbour Island included in above Eleuthera numbers.
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HOTEL VISITORS BY MONTH
ISLANDS OF THE BAHAMAS

2004 TO 2006
All Bahamas Nassau/P.I Grand Bahama Out Islands

Month 2006 2005 2004 2006 2005 2004 2006 2005 2004 2006 2005 2004
Jan 82,059 78,857 82,540 65,276 60,251 [ 58,418 | 10,294 | 11,851 | 18,641 6,489 6,755 5,481
Feb 97,240 99,185 109,519 73,444 73,288 | 73,674 | 13991 | 16,450 | 26,525 9,805 9,447 9,320
Mar 133,944 141,928 143,647 92,784 96,265 [ 91,591 ( 26,315 | 31,134 | 40,028 | 14,845| 14,529 | 12,028
Apr 123,563 112,984 128,664 87,399 81,357 | 82,174 | 19,963 | 19,548 | 33,648 | 16,201 | 12,079 | 12,842
May 111,003 106,629 103,272 75,764 74909 [ 64,921 18,817 | 16,791 | 25,790 | 16,422 | 14,929 | 12,561
Jun 119,594 120,172 117,958 82,843 85,453 78,828 | 19,900 | 19,360 | 25,131 | 16,851 | 15,359 | 13,999
Jul 116,348 129,974 129,870 83,421 93,920 (| 80,850 | 18,988 | 21,008 | 32,700 | 13,939 | 15,046 | 16,320
Aug 90,412 99,772 102,125 68,973 77,403 68,826 | 12,484 | 13,350 | 23,559 8,955 9,019 9,740
Sep 54,564 56,088 22,078 42,676 43,666 | 20,589 6,660 7,900 469 5,228 4,522 1,020
Oct 60,619 65,088 55,441 49,131 52,202 | 47,556 6,708 8,130 4,130 4,780 4,756 3,755
Nov 82,507 87,867 73,626 63,227 68,503 | 57,714 | 11,566 | 10,620 9,141 7,714 8,744 6,771
Dec 85,625 89,614 83,328 64,738 69,062 | 63,265 11,361 | 11,652| 12,309 9,526 8,900 7,754
Total 1,157,478 | 1,188,158 | 1,152,068 849,676 876,279 | 788,406 | 177,047 | 187,794 | 252,071 | 130,755 | 124,085 | 111,591
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HOTEL VISITORS BY MONTH
ISLANDS OF THE BAHAMAS

2004 TO 2006

Abaco Bimini Eleuthera* Exuma
Month 2006 2005 2004 2006 2005 2004 2006 2005 2004 2006 2005 2004
Jan 1,190 1,079 1,365 541 553 514 942 1,196 996 1,862 1,822 834
Feb 1,904 1,715 2,390 604 836 598 1,824 1,510 1,567 2,753 2,429 1,982
Mar 3,900 3,568 3,737 1,441 1,736 915 2,472 2,248 2,135 3,296 3,250 2,388
Apr 4,319 3,092 3,651 2,633 1,512 1,333 2,323 1,773 1914 3,198 2,613 2,252
May 4571 3,846 4,039 4,141 3,897 1,738 1,977 1,794 1,553 2,761 2,355 2,157
Jun 5,745 4,742 4,764 4,212 3,630 2,979 1,680 1,648 1,456 2,488 2,717 2,130
Jul 4,306 4,408 5,140 4,019 4,612 4,671 1,306 1,364 1,369 2,222 2,215 2,178
Aug 2,144 1,904 2,238 3,011 3,144 2,720 824 967 980 1,700 1,665 1,802
Sep 873 770 244 3,001 1,692 245 311 412 123 808 678 235
Oct 1,013 938 591 1,014 556 803 491 376 343 1,696 1,277 1,288
Nov 1,816 1,867 1,349 1,089 898 990 1,803 1,333 1,055 1,924 2,078 2,140
Dec 2,392 2,083 2,017 929 1,181 639 1,668 1,479 1,343 1,965 1,822 1,770
Total 34,173 30,012 31,525 26,635 24,247 18,145 17,621 16,100 14,834 26,673 24,921 21,156
All of the individual Out Islands are not listed in the above table.
*The Eleuthera number above includes Harbour Island.
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HOTEL VISITORS BY MONTH
ISLANDS OF THE BAHAMAS

2006
Month Abaco Andros Bimini Eleuthera*| Exuma |Harbour Isl| San Sal.
Jan 1,190 305 541 370 1,862 572 1,064
Feb 1,904 571 604 688 2,753 1,136 1,347
Mar 3,900 899 1,441 1,043 3,296 1,429 1,665
Apr 4,319 872 2,633 822 3,198 1,501 1,778
May 4,571 842 4,141 626 2,761 1,351 1,297
Jun 5,745 535 4,212 475 2,488 1,205 1,451
Jul 4,306 338 4,019 381 2,222 925 1,165
Aug 2,144 216 3,011 226 1,700 598 770
Sep 873 83 3,001 150 808 161 23
Oct 1,013 318 1,014 265 1,696 226 18
Nov 1,816 540 1,089 816 1,924 987 30
Dec 2,392 376 929 668 1,965 1,000 1,576
Total 34,173 5,895 26,635 6,530 26,673 11,091 12,184

Harbour Island is a part of Eleuthera. To get the total count for Eleuthera you have to add Harbour Island to the Eleuthera number.
All of the individual Out Islands are not listed in the above table.
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STATES (UNITED STATES OF AMERICA)
ISLANDS OF THE BAHAMAS
2001 TO 2006

State 2001 2002 2003 2004 2005 2006
FLORIDA 328,311 317,004 304,220 309,642 333,777 347,707
NEW YORK 136,196 123,752 124,513 133,613 176,675 164,626
NEW JERSEY 76,982 73,602 74,996 82,456 96,502 88,910
PENNSYLVANIA 59,633 59,497 59,900 62,842 62,648 57,222
MASSACHUSETTS 41,218 37,799 44,370 46,891 41,647 56,314
GEORGIA 46,454 49,719 49,855 52,037 54,787 53,437
CALIFORNIA 40,357 40,105 45,308 50,599 52,895 52,215
TEXAS 43,429 46,239 40,408 49,140 48,771 50,686
VIRGINIA 44,472 46,888 49,885 51,143 45,175 45,686
MARYLAND 36,804 35,570 42,821 47,832 45,363 42,134
ILLINOIS 42,780 39,384 37,722 42,269 40,554 39,521
NORTH CAROLINA 38,492 42,481 40,904 42,025 39,111 36,376
OHIO 51,657 48,542 47,534 47,461 38,731 35,457
CONNECTICUT 29,025 28,618 28,567 32,391 33,406 31,271
MICHIGAN 27,373 29,542 29,531 30,575 31,651 29,502
SOUTH CAROLINA 15,415 17,652 16,488 21,177 21,708 19,761
TENNESSEE 19,423 19,694 16,585 17,544 18,155 17,166
INDIANA 18,382 18,150 16,605 17,203 15,963 15,284
COLORADO 11,352 10,966 11,652 12,365 12,174 13,145
MISSOURI 11,048 13,279 11,671 13,250 12,620 12,025
WISCONSIN 12,000 11,695 15,098 15,971 12,244 11,609
ALABAMA 9,839 12,491 10,024 12,466 12,664 11,450
MINNESOTA 9,704 10,313 11,912 12,855 12,032 11,199
KENTUCKY 13,303 12,266 11,621 12,046 11,350 10,402
LOUISIANA 8,149 7,244 7,532 8,382 8,384 9,260
NEW HAMPSHIRE 6,509 6,463 6,513 7,424 6,673 8,698
ARIZONA 5,794 6,579 6,292 7,256 7,607 7,946
WASHINGTON 5,936 6,054 6,157 6,893 6,896 7,011
RHODE ISLAND 4,517 4,823 5,210 7,439 5,757 6,223
MAINE 4,022 4,190 4,556 4,890 4,706 5,592
KANSAS 4,892 5,621 5,530 6,376 5,993 5,464
OKLAHOMA 5,036 4,804 4,835 5,498 5,888 5,393
MISSISSIPPI 4,030 4,419 4,380 4,613 4,875 5,299
WASHINGTON DC 4,782 4,388 6,281 6,779 5,068 4,973
DELAWARE 4,536 4,575 4,669 5,359 5,341 4,732
IOWA 5,204 4,541 4,569 5,335 5,248 4,723
NEVADA 2,795 2,791 2,711 3,619 4,198 4,102
ARKANSAS 4,628 5,208 4,051 4,493 4,359 3,595
OREGON 3,115 2,978 3,036 3,497 3,365 3,492
VERMONT 2,430 2,496 2,465 3,031 3,115 3,426
WEST VIRGINIA 2,974 3,520 3,008 3,654 3,282 3,092
UTAH 2,516 2,643 2,959 2,922 3,157 3,071
NEBRASKA 2,357 2,320 2,381 2,577 2,466 2,374
NEW MEXICO 1,759 2,089 1,683 1,932 1,850 2,050
IDAHO 1,064 1,158 1,143 1,221 1,288 1,410
MONTANA 1,083 1,097 1,137 1,522 1,329 1,231
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STATES

STOPOVERS

2001 TO 2006
State 2001 2002 2003 2004 2005 2006
WYOMING 731 838 811 855 876 984
ALASKA 630 722 783 1,129 658 861
SOUTH DAKOTA 677 765 745 868 770 821
NORTH DAKOTA 579 579 589 813 808 743
HAWAII 440 401 382 429 584 497
NON RESPONSE 53,329 71,586 68,737 36,313 4,939 4,827
TOTAL USA 1,308,163 1,310,140 1,305,335 1,360,912 1,380,083 1,364,995

DMA'S are designated market areas and may cover more than one state, hence, the DMA's will not necessarily equal the state totals.
District of Columbia (Washington DC) is technically not considered a state according to the US Embassy in Nassau, but because it is
where the President resides it is included in the above numbers separately.

Ministry of Tourism The Islands of The Bahamas Exit Study 2006



140

TOP PRODUCING MARKETS (USA)

ISLANDS OF THE BAHAMAS
2006
All Bahamas Nassau/P.I. Grand Bahama Out Islands
1{New York New York Miami-Ft. Lauderdale Miami-Ft. Lauderdale
2{Miami-Ft. Lauderdale Miami-Ft. Lauderdale New York West Palm Beach-Ft. Pierce
3|West Palm Beach-Ft. Pierce  [Boston (Manchester) West Palm Beach-Ft. Pierce New York
4{Boston (Manchester) Philadelphia Atlanta Orlando-Daytona Bch-Melbrn
5|Philadelphia Washington, Dc (Hagrstwn) Washington, DC (Hagrstwn) Tampa-St. Pete (Sarasota)
6(Washington, DC (Hagrstwn)  {West Palm Beach-Ft. Pierce Orlando-Daytona Bch-Melbrn -~ |Boston (Manchester)
7|Orlando-Daytona Bch-Melbrn - |Chicago Tampa-St. Pete (Sarasota) Jacksonville
8|Atlanta Atlanta Boston (Manchester) Atlanta
9| Tampa-St. Pete (Sarasota) Tampa-St. Pete (Sarasota) Philadelphia Washington, DC (Hagrstwn)
10{Chicago Orlando-Daytona Bch-Melbrn  |Baltimore Philadelphia
11{Los Angeles Los Angeles Chicago Ft. Myers-Naples
12|Baltimore Dallas-Ft. Worth Los Angeles Chicago
13|Dallas-Ft. Worth Detroit Ft. Myers-Naples Los Angeles
14| Detroit Hartford & New Haven Charlotte Dallas-Ft. Worth
15|Hartford & New Haven Baltimore Cleveland-Akron (Canton) Denver
16{Houston Houston Jacksonville Charleston, SC
17{Jacksonville Charlotte Houston Houston
18|Ft. Myers-Naples Cleveland-Akron (Canton) Dallas-Ft. Worth Baltimore
19|Charlotte San Francisco-Oak-San Jose Norfolk-Portsmth-Newpt Nws  |San Francisco-Oak-San Jose
20|Cleveland-Akron (Canton) Cincinnati Raleigh-Durham (Fayetvlle) Charlotte
21|San Francisco-Oak-San Jose  |Pittshurgh Detroit Minneapolis-St. Paul
22|Denver Ft. Myers-Naples Hartford & New Haven Hartford & New Haven
23|Pittsburgh Providence-New Bedford Pittsburgh Savannah
24|Minneapolis-St. Paul Richmond-Petersburg Denver Detroit
25|Raleigh-Durham (Fayetvlle) ~ |Denver Minneapolis-St. Paul Nashville
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TOP PRODUCING MARKETS (USA)
ISLANDS OF THE BAHAMAS

2006

Abaco

Bimini

Eleuthera*includes HI

Exuma

0 ~N o 0L WN -

West Palm Beach-Ft. Pierce
Miami-Ft. Lauderdale
Orlando-Daytona Bch-Melbrn
New York

Tampa-St. Pete (Sarasota)
Jacksonville

Miami-Ft. Lauderdale

West Palm Beach-Ft. Pierce
Orlando-Daytona Bch-Melbrn
Tampa-St. Pete (Sarasota)
New York

Ft. Myers-Naples

Miami-Ft. Lauderdale

New York

West Palm Beach-Ft. Pierce
Tampa-St. Pete (Sarasota)
Boston (Manchester)
Orlando-Daytona Bch-Melbrn

New York

Miami-Ft. Lauderdale

West Palm Beach-Ft. Pierce
Boston (Manchester)
Washington, DC (Hagrstwn)
Tampa-St. Pete (Sarasota)

Atlanta Jacksonville Washington, DC (Hagrstwn) Los Angeles
Boston (Manchester) Atlanta Philadelphia Chicago
9(Charleston, SC Chicago Atlanta Philadelphia
10|{Washington, DC (Hagrstwn)  |Washington, DC (Hagrstwn) Chicago Atlanta
11|Philadelphia Philadelphia Los Angeles Orlando-Daytona Bch-Melbrn
12(Ft. Myers-Naples Los Angeles Dallas-Ft. Worth Dallas-Ft. Worth
13|Chicago Dallas-Ft. Worth Jacksonville Houston
14|Denver Boston (Manchester) Charleston, SC Baltimore
15|Baltimore Charlotte Ft. Myers-Naples Ft. Myers-Naples
16{Savannah Denver San Francisco-Oak-San Jose San Francisco-Oak-San Jose
17|Los Angeles Houston Hartford & New Haven Nashville
18(Charlotte Detroit Baltimore Denver
19|Dallas-Ft. Worth Norfolk-Portsmth-Newpt Nws | Denver Hartford & New Haven
20|Raleigh-Durham (Fayetvlle) Baltimore Minneapolis-St. Paul Minneapolis-St. Paul
21|Greenvll-Spart-Ashevll-And Greenvll-Spart-Ashevll-And Houston Jacksonville
22|Houston Minneapolis-St. Paul Detroit Charlotte
23| Tallahassee-Thomasville San Francisco-Oak-San Jose Greenvll-Spart-Ashevll-And Detroit
24|Norfolk-Portsmth-Newpt Nws  |Hartford & New Haven Nashville St. Louis
25|Minneapolis-St. Paul Gainesville Grand Rapids-Kalmzoo-B.Crk  |San Diego
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TOP PRODUCING MARKETS (USA)

ISLANDS OF THE BAHAMAS

2006
Andros Harbour Island San Salvador
1{Miami-Ft. Lauderdale New York New York
2|New York Miami-Ft. Lauderdale Miami-Ft. Lauderdale
3|West Palm Beach-Ft. Pierce West Palm Beach-Ft. Pierce West Palm Beach-Ft. Pierce
4|Tampa-St. Pete (Sarasota) Boston (Manchester) Washington, DC (Hagrstwn)
5|Orlando-Daytona Bch-Melbrn | Tampa-St. Pete (Sarasota) Los Angeles
6|Boston (Manchester) Washington, DC (Hagrstwn) San Francisco-Oak-San Jose
7|Ft. Myers-Naples Chicago Cincinnati
8|Atlanta Dallas-Ft. Worth Columbus, Oh
9|Jacksonville Los Angeles Chicago
10{Washington, DC (Hagrstwn) Orlando-Daytona Bch-Melbrn Boston (Manchester)
11|Philadelphia Atlanta Dallas-Ft. Worth
12|Chicago Philadelphia Orlando-Daytona Bch-Melbrn
13|Columbus, Oh Hartford & New Haven Tampa-St. Pete (Sarasota)
14|Charleston, SC San Francisco-Oak-San Jose Cleveland-Akron (Canton)
15|Denver Minneapolis-St. Paul Denver
16|Los Angeles Charleston, SC Philadelphia
17|Baltimore Houston Atlanta
18| Detroit Denver Phoenix (Prescott)
19|Houston Ft. Myers-Naples Ft. Myers-Naples
20|Cincinnati Baltimore Houston
21|Cleveland-Akron (Canton) Jacksonville Ft. Wayne
22|San Francisco-Oak-San Jose Richmond-Petersburg Burlington-Plattsburgh
23|Charlotte Detroit Minneapolis-St. Paul
24|Seattle-Tacoma Louisville Hartford & New Haven
25|Raleigh-Durham (Fayetvlle) Raleigh-Durham (Fayetvlle) Jacksonville
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STOPOVER VISITORS: THE ISLANDS OF THE BAHAMAS: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

1 NEW YORK 227,538 247566 192,036 177,206 176,455 192,657 181,672
2 MIAMI-FT. LAUDERDALE 148,650 143,084 133,639 139,151 147,532 156,717 153,828
3 WEST PALM BEACH-FT. PIERCE 70,925 68,982 65,713 65,147 67,203 69,697 70,766
4 BOSTON (MANCHESTER) 56,727 41,340 46,287 43,637 37,637 40,913 36,278
5 PHILADELPHIA 52,486 58,090 56,862 54,242 50,369 50,762 52,275
6 WASHINGTON, DC (HAGRSTWN) 47,214 47,695 44,348 42,316 34,174 33,782 33,953
7 ORLANDO-DAYTONA BCH-MELBRN 43,929 40,729 35,623 33,500 34,683 33,944 32,139
8 ATLANTA 42,944 43,680 41,355 40,697 40,364 37,617 30,674
9 TAMPA-ST. PETE (SARASOTA) 39,212 38,019 34,360 33,706 33,147 35,118 30,802
10 CHICAGO 33,678 34,597 35,618 32,236 33,930 37,852 38,873
11 LOS ANGELES 26,973 28,328 26,831 23,290 19,324 19,135 19,115
12 BALTIMORE 20,817 23,300 25,026 21,797 18,816 19,357 20,100
13 DALLAS-FT. WORTH 20,058 19,475 19,730 15,674 18,771 17,498 14,581
14 DETROIT 17,849 19,089 18,124 18,103 18,507 16,646 17,281
15 HARTFORD & NEW HAVEN 16,265 17,366 18,090 16,676 16,134 16,688 16,146
16 HOUSTON 15,622 15,123 15,373 13,088 14,821 13,971 12,830
17 JACKSONVILLE 14,858 13,950 13,572 12,842 13,596 13,589 11,595
18 FT. MYERS-NAPLES 14,740 14,583 13,583 12,332 13,119 12,186 11,640
19 CHARLOTTE 13,027 14,098 13,810 13,476 14,269 11,836 11,249
20 CLEVELAND-AKRON (CANTON) 11,801 12,740 18,000 19,088 18,706 21,431 23,486
21 SAN FRANCISCO-OAK-SAN JOSE 11,597 10,790 11,309 10,581 10,288 11,590 10,548
22 DENVER 11,000 10,393 10,429 10,109 9,529 9,993 9,833
23 PITTSBURGH 10,245 11,585 12,420 11,911 14,299 13,822 13,000
24 MINNEAPOLIS-ST. PAUL 9,983 10,790 11,661 10,853 9,170 8,777 9,517
25 RALEIGH-DURHAM (FAYETVLLE) 9,941 10,672 12,649 12,610 12,977 12,560 13,113
26 CINCINNATI 9,926 10,621 12,093 12,460 12,827 13,153 15,520
27 NORFOLK-PORTSMTH-NEWPT NWS 9,694 9,280 11,162 10,981 10,914 10,932 11,174
28 RICHMOND-PETERSBURG 9,287 8,603 11,632 11,903 12,007 11,014 12,619
29 PROVIDENCE-NEW BEDFORD 9,197 7,981 10,186 7,673 7,039 6,573 6,012
30 INDIANAPOLIS 7,674 7,948 8,827 9,228 9,638 10,088 10,514
31 ST. LOUIS 7,673 8,268 8,713 7,919 8,997 7,003 8,782
32 NASHVILLE 7,369 7,243 7,241 6,329 7,827 8,241 7,700
33 COLUMBUS, OH 7,137 8,036 9,508 8,532 9,024 8,754 10,478
34 PHOENIX (PRESCOTT) 6,517 6,375 6,006 5,168 5,541 4,837 5,310
35 CHARLESTON, SC 6,143 6,000 5,784 4,473 4,481 4,220 3,635
36 GREENVLL-SPART-ASHEVLL-AND 5,955 6,777 6,518 5,799 6,550 5,605 6,487
37 HARRISBURG-LNCSTR-LEB-YORK 5,712 5,998 6,360 5,749 5,456 5,872 5,890
38 KANSAS CITY 5,709 5,919 6,632 5,607 5,914 5,464 6,210
39 MILWAUKEE 5,646 5,757 8,538 7,641 5,833 6,164 6,632
40 GREENSBORO-H.POINT-W.SALEM 5,577 5,963 6,816 7,200 7,356 6,738 6,912
41 SEATTLE-TACOMA 5,466 5,444 5,531 4,964 4,956 4,800 5,008
42 BIRMINGHAM (ANN AND TUSC) 5,398 6,061 5,917 5,023 6,865 4,599 4,641
43 ALBANY-SCHENECTADY-TROY 5,327 5,488 5,235 5,213 4,933 5,011 4,723
44 BUFFALO 5,061 5,091 4,929 4,345 4,729 4,471 4,236
45 SAVANNAH 5,014 4,875 4,777 4,152 4,082 3,999 3,720
46 GRAND RAPIDS-KALMZOO0-B.CRK 4,834 5,127 5,485 4,820 4,817 5,045 5,097
47 PORTLAND-AUBURN 4,801 4,117 4,380 3,924 3,637 3,450 3,200
48 NEW ORLEANS 4,787 4,256 4,316 4,123 3,793 4,457 3,391
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STOPOVER VISITORS: THE ISLANDS OF THE BAHAMAS: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000
49 SAN DIEGO 4,757 5,082 4,663 4,372 4,093 3,757 3,635
50 WILKES BARRE-SCRANTON 4,751 5,245 4,958 4,813 4,706 4,632 4,521
51 ROCHESTER, NY 4,694 4,272 4,241 3,731 3,896 3,579 3,499
52 MOBILE-PENSACOLA (FT WALT) 4,491 4,682 4,358 3,884 3,855 3,627 3,298
53 LOUISVILLE 4,428 4,756 5,268 4,984 5,579 5,950 6,016
54 AUSTIN 4,129 4,129 4,224 3,560 3,652 3,661 3,814
55 BURLINGTON-PLATTSBURGH 4,041 3,546 3,495 2,912 3,060 2,848 2,483
56 MEMPHIS 3,847 4,359 4,024 4,752 5,357 5,409 6,128
57 TALLAHASSEE-THOMASVILLE 3,681 4,118 3,715 3,451 3,669 3,317 2,627
58 SACRAMNTO-STKTON-MODESTO 3,647 3,547 3,288 3,346 2,999 2,578 2,444
59 SYRACUSE 3,624 3,121 3,136 3,019 3,270 3,223 2,798
60 KNOXVILLE 3,405 3,759 3,535 3,302 3,698 3,605 3,454
61 COLUMBIA, SC 3,371 4,063 3,912 3,422 3,695 3,105 3,317
62 LEXINGTON 3,230 3,376 3,538 3,352 3,522 3,955 4,085
63 SAN ANTONIO 3,211 2,986 2,763 2,378 2,649 2,505 2,365
64 DAYTON 3,181 3,424 4,163 4,015 4,226 4,772 5,360
65 LAS VEGAS 3,164 3,359 2,820 2,059 2,127 2,102 2,001
66 SALT LAKE CITY 3,158 3,229 3,043 3,088 2,745 2,612 2,453
67 FLORENCE-MYRTLE BEACH 2,981 3,935 4,274 2,415 2,673 2,153 2,115
68 GAINESVILLE 2,937 2,700 2,895 2,410 2,345 2,572 2,062
69 PORTLAND, OR 2,806 2,820 2,944 2,598 2,500 2,667 2,645
70 OKLAHOMA CITY 2,809 3,049 2,799 2,447 2,168 2,401 2,363
71 ROANOKE-LYNCHBURG 2,758 3,110 3,606 3,803 4,564 4,098 3,959
72 WILMINGTON 2,721 3,112 3,008 2,552 2,681 2,500 2,418
73 SPRINGFIELD-HOLYOKE 2,633 2,614 3,517 3,543 3,208 3,492 3,453
74 TOLEDO 2,611 2,791 2,890 3,095 3,170 3,144 3,175
75 GREENVILLE-N.BERN-WASHNGTN 2,516 2,671 3,084 2,850 2,972 2,768 2,682
76 CHATTANOOGA 2,497 2,791 2,895 2,327 3,033 2,679 2,230
77 FLINT-SAGINAW-BAY CITY 2,251 2,449 2,414 2,548 2,391 1,965 2,221
78 TULSA 2,119 2,224 2,097 2,042 2,187 2,188 2,020
79 GREEN BAY-APPLETON 2,056 2,121 2,411 2,552 2,110 2,040 2,133
80 ALBUQUERQUE-SANTA FE 2,012 1,880 1,904 1,686 2,084 1,745 1,548
81 MADISON 1,940 2,108 2,660 2,289 2,052 2,088 2,330
82 SALISBURY 1,909 2,143 2,104 1,729 1,435 1,591 1,643
83 BATON ROUGE 1,817 1,683 1,610 1,548 1,486 1,717 1,373
84 DES MOINES-AMES 1,801 2,092 2,148 1,883 1,759 2,064 1,994
85 LITTLE ROCK-PINE BLUFF 1,785 2,431 2,470 2,254 3,002 2,683 3,357
86 YOUNGSTOWN 1,760 1,933 2,304 2,222 2,406 2,300 2,773
87 CHARLESTON-HUNTINGTON 1,751 2,129 2,232 1,823 2,352 1,883 2,108
88 HUNTSVILLE-DECATUR (FLOR) 1,745 1,845 1,994 1,595 2,109 1,718 1,760
89 JOHNSTOWN-ALTOONA 1,679 1,627 1,769 1,585 1,655 1,535 1,594
90 OMAHA 1,645 1,594 1,685 1,635 1,532 1,636 1,827
91 SOUTH BEND-ELKHART 1,619 2,012 2,177 1,957 2,047 2,022 2,176
92 CHAMPAIGN&SPRNGFLD-DECATUR 1,607 1,714 1,970 1,685 1,618 1,385 1,609
93 LANSING 1,577 1,937 1,667 1,614 1,514 1,370 1,563
94 PANAMA CITY 1,568 1,595 1,284 1,072 1,046 872 852
95 AUGUSTA 1,542 1,612 1,668 1,645 1,623 1,629 1,460
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STOPOVER VISITORS: THE ISLANDS OF THE BAHAMAS: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

96 MACON 1,538 1,687 1,556 1,543 1,774 1,476 1,142
97 PEORIA-BLOOMINGTON 1,530 1,521 1,432 1,336 1,560 1,614 1,364
98 FT. WAYNE 1,506 1,677 1,813 1,719 1,856 1,717 1,899
99 CEDAR RAPIDS-WTRLO-IWC&DUB 1,505 1,434 1,632 1,377 1,413 1,652 1,561
100 COLORADO SPRINGS-PUEBLO 1,505 1,248 1,513 1,288 1,267 1,123 1,214
101 WICHITA-HUTCHINSON PLUS 1,504 1,907 1,747 1,624 1,840 1,295 1,572
102 SPRINGFIELD, MO 1,483 1,540 1,499 1,350 1,453 1,358 1,568
103 JACKSON, MS 1,389 1,516 1,588 1,361 1,434 1,225 1,203
104 COLUMBUS, GA 1,326 1,412 1,390 1,111 1,047 1,024 888
105 DAVENPORT-R.ISLAND-MOLINE 1,309 1,439 1,388 1,196 1,427 1,365 1,335
106 TRAVERSE CITY-CADILLAC 1,302 1,380 1,366 1,284 1,370 1,257 1,070
107 TRI-CITIES, TN-VA 1,275 1,518 1,621 1,659 1,768 1,378 1,293
108 EVANSVILLE 1,247 1,290 1,335 1,294 1,380 1,395 1,477
109 CHARLOTTESVILLE 1,246 1,151 1,420 1,154 1,139 1,218 1,375
110 LAFAYETTE, LA 1,232 902 994 762 787 928 596
111 OTHER USA 75,953 73,394 105,960 119,939 121,069 101,368 113,722
TOTAL 1,364,995 1,380,083 1,360,912 1,305,335 1,310,140 1,308,163 1,294,295
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STOPOVER VISITORS: NASSAU & PARADISE ISLAND: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

1 NEW YORK 187,529 208,339 150,644 140,881 134,851 143,610 141,306
2 MIAMI-FT. LAUDERDALE 65,654 65173 55150 56,912 59,065 65,896 64,990
3 BOSTON (MANCHESTER) 42,012 26,521 28,791 27,085 23,159 24913 21,836
4 PHILADELPHIA 39,706 44,733 43,025 40,053 38,318 38,550 38,323
5 WASHINGTON, DC (HAGRSTWN) 31,136 29,858 26,636 25,712 20,743 20,482 20,238
6 WEST PALM BEACH-FT. PIERCE 25,478 26,251 22,152 21970 21,435 24,821 24,934
7 CHICAGO 23,405 24561 24,084 22,444 24,651 28,286 29,161
8 ATLANTA 22,236 22,530 20,857 21,902 20,350 20,321 19,274
9 TAMPA-ST. PETE (SARASOTA) 20,058 19,166 15,611 15,342 14,449 16,416 13,785
10 ORLANDO-DAYTONA BCH-MELBRN 20,024 18,406 15,142 14,105 14,049 14,595 13,724
11 LOS ANGELES 18,697 19,277 20,109 17,679 14,489 14,029 13,658
12 DALLAS-FT. WORTH 14,167 13,647 14114 11310 13,784 12,858 10,243
13 DETROIT 13,437 14,717 13,094 13,061 12,791 11411 12,137
14 HARTFORD & NEW HAVEN 11,895 12,606 10,517 9,763 9,900 9,712 9,191
15 BALTIMORE 11,724 12,401 13,659 12,323 10,548 11,213 10,795
16 HOUSTON 10,161 10,286 10,357 8,844 10,533 9,943 8,955
17 CHARLOTTE 7,836 8,556 8,100 7,177 7,036 7,274 6,486
18 CLEVELAND-AKRON (CANTON) 7,380 7,863 9,231 9,723 8,830 11,223 12,436
19 SAN FRANCISCO-OAK-SAN JOSE 7,306 6,853 7,222 7,071 6,601 7,855 6,650
20 CINCINNATI 7,260 7,339 7,204 7,101 6,686 6,549 8,652
21 PITTSBURGH 6,953 7,746 7,793 7,274 8,594 8,281 7,775
22 FT. MYERS-NAPLES 6,825 7,150 6,320 5,305 5,454 5,431 4,807
23 PROVIDENCE-NEW BEDFORD 6,659 5,190 5,554 4,683 4,363 4,096 3,777
24 RICHMOND-PETERSBURG 6,079 5,059 4,498 5,185 4,188 3,486 3,335
25 DENVER 5,913 5,559 5,851 5,768 5,481 5,737 5,423
26 MINNEAPOLIS-ST. PAUL 5,905 6,573 7,280 6,525 5,450 4,977 5,949
27 RALEIGH-DURHAM (FAYETVLLE) 5,596 5,888 6,091 5,748 5,360 4,842 4,292
28 JACKSONVILLE 5,497 5,292 5,163 4,491 4,777 5,310 4,526
29 NORFOLK-PORTSMTH-NEWPT NWS 5,392 4,968 4,942 5,353 4,576 4,012 3,712
30 INDIANAPOLIS 5,152 5,502 6,031 6,224 6,200 6,558 6,803
31 ST. LOUIS 4,925 5,446 5,663 5,131 4,876 4,281 5,945
32 COLUMBUS, OH 4,630 5,212 5,757 4,905 4,999 4,527 5,950
33 PHOENIX (PRESCOTT) 4,316 4,397 4,233 3,508 3,767 3,127 3,389
34 NASHVILLE 4,195 4,317 4,237 3,725 3,589 3,716 3,272
35 ALBANY-SCHENECTADY-TROY 3,994 3,972 3,516 3,464 3,343 3,286 3,154
36 KANSAS CITY 3,826 3,679 4,119 3,456 4,197 3,886 4,310
37 BUFFALO 3,812 3,630 3,235 2,918 3,117 2,965 3,039
38 HARRISBURG-LNCSTR-LEB-YORK 3,773 3,680 3,889 3,567 3,431 3,656 3,506
39 WILKES BARRE-SCRANTON 3,620 4,115 3,711 3,571 3,357 3,450 3,173
40 MILWAUKEE 3,595 3,632 3,996 4,127 4,074 4,037 4,628
41 GREENSBORO-H.POINT-W.SALEM 3,358 3,403 3,373 3,475 3,288 2,904 2,820
42 ROCHESTER, NY 3,203 2,726 2,314 2,191 2,312 2,328 2,380
43 SEATTLE-TACOMA 3,175 3,121 3,433 3,009 3,013 2,800 2,969
44 SAN DIEGO 3,144 3,541 3,294 2,992 2,893 2,522 2,375
45 GRAND RAPIDS-KALMZOO0O-B.CRK 3,051 3,083 3,510 2,749 2,839 2,993 3,069
46 BIRMINGHAM (ANN AND TUSC) 3,015 3,387 3,335 2,905 3,246 2,453 2,691
47 NEW ORLEANS 3,014 2,432 2,452 2,548 2,212 1,953 2,101
48 GREENVLL-SPART-ASHEVLL-AND 3,000 3,496 3,297 2,812 3,049 2,736 2,993
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STOPOVER VISITORS: NASSAU & PARADISE ISLAND: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000
49 PORTLAND-AUBURN 2,696 1,894 2,077 1,889 1,742 1,525 1,519
50 SYRACUSE 2,675 2,252 2,097 2,008 2,252 2,196 1,947
51 AUSTIN 2,639 2,637 2,873 2,367 2,384 2,438 2,496
52 LOUISVILLE 2,618 2,957 3,152 2,657 2,932 2,991 3,011
53 BURLINGTON-PLATTSBURGH 2,569 2,126 1,893 1,530 1,544 1,375 1,297
54 SACRAMNTO-STKTON-MODESTO 2,464 2,438 2,242 2,221 1,921 1,546 1,575
55 CHARLESTON, SC 2,366 2,794 2,576 1,764 1,737 1,700 1,501
56 LAS VEGAS 2,345 2,565 2,090 1,479 1,564 1,438 1,442
57 MEMPHIS 2,313 2,702 2,191 2,507 2,451 2,403 2,356
58 SAN ANTONIO 2,224 2,040 1,878 1,572 1,894 1,719 1,579
59 MOBILE-PENSACOLA (FT WALT) 2,175 2,225 2,021 1,903 1,813 1,480 1,369
60 OKLAHOMA CITY 2,082 2,169 1,829 1,673 1,409 1,731 1,523
61 DAYTON 1,999 2,005 2,105 2,068 1,940 2,053 2,681
62 SALT LAKE CITY 1,989 2,113 1,904 1,967 1,753 1,503 1,464
63 LEXINGTON 1,965 2,019 2,006 1,795 1,862 2,084 2,060
64 SAVANNAH 1,949 2,065 1,981 1,725 1,652 1,643 1,484
65 SPRINGFIELD-HOLYOKE 1,794 1,669 1,720 1,811 1,531 1,502 1,468
66 KNOXVILLE 1,765 2,011 2,050 1,670 1,765 1,843 1,718
67 COLUMBIA, SC 1,706 2,101 1,986 1,615 1,652 1,600 1,733
68 TOLEDO 1,682 1,858 1,639 1,736 1,672 1,639 1,665
69 FLORENCE-MYRTLE BEACH 1,604 2,706 2,931 1,092 1,093 948 976
70 PORTLAND, OR 1,536 1,465 1,805 1,485 1,443 1,411 1,492
71 ROANOKE-LYNCHBURG 1,532 1,600 1,401 1,585 1,542 1,391 1,293
72 FLINT-SAGINAW-BAY CITY 1,506 1,625 1,388 1,531 1,142 1,071 1,353
73 TULSA 1,477 1,480 1,387 1,313 1,285 1,385 1,339
74 TALLAHASSEE-THOMASVILLE 1,468 1,558 1,422 1,311 1,390 1,178 1,035
75 WILMINGTON 1,352 1,583 1,536 1,012 930 859 806
76 CHATTANOOGA 1,281 1,259 1,391 1,235 1,290 1,208 1,136
77 YOUNGSTOWN 1,244 1,280 1,246 1,216 1,396 1,272 1,603
78 GREENVILLE-N.BERN-WASHNGTN 1,240 1,252 1,248 1,207 975 850 742
79 BATON ROUGE 1,234 1,089 1,010 1,095 1,015 987 895
80 GREEN BAY-APPLETON 1,219 1,209 1,346 1,433 1,238 1,203 1,345
81 DES MOINES-AMES 1,153 1,307 1,519 1,378 1,156 1,329 1,249
82 MADISON 1,148 1,264 1,435 1,227 1,198 1,273 1,370
83 LITTLE ROCK-PINE BLUFF 1,112 1,651 1,429 1,346 1,461 1,157 1,037
84 GAINESVILLE 1,106 949 912 782 780 848 709
85 CHARLESTON-HUNTINGTON 1,103 1,273 1,242 1,112 1,315 1,097 1,240
86 HUNTSVILLE-DECATUR (FLOR) 1,098 1,068 1,173 938 968 923 917
87 OMAHA 1,094 1,121 1,213 1,088 1,068 1,163 1,314
88 ALBUQUERQUE-SANTA FE 1,076 1,042 1,079 911 1,271 844 768
89 SALISBURY 1,067 1,205 1,153 937 742 776 862
90 LANSING 1,061 1,374 1,095 907 868 822 974
91 JOHNSTOWN-ALTOONA 1,061 945 974 905 986 780 919
92 SOUTH BEND-ELKHART 1,029 1,289 1,340 1,172 1,327 1,323 1,394
93 WICHITA-HUTCHINSON PLUS 983 1,326 1,070 985 1,182 924 1,067
94 CHAMPAIGN&SPRNGFLD-DECATUR 953 1,012 1,177 954 922 761 991
95 SPRINGFIELD, MO 942 897 891 780 828 725 774
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STOPOVER VISITORS: NASSAU & PARADISE ISLAND: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

96 FT. WAYNE 909 1,116 1,035 1,019 954 895 1,066
97 COLORADO SPRINGS-PUEBLO 892 808 916 762 771 647 730
98 LAFAYETTE, LA 874 611 653 562 560 676 359
99 CEDAR RAPIDS-WTRLO-IWC&DUB 794 804 906 686 734 857 925
100 JACKSON, MS 784 944 891 829 830 698 633
101 PEORIA-BLOOMINGTON 783 751 715 614 813 900 823
102 MACON 774 804 717 707 737 603 513
103 FT. SMITH-FAY-SPRNGDL-RGRS 771 770 822 716 769 515 689
104 WACO-TEMPLE-BRYAN 761 684 707 573 574 554 453
105 COLUMBUS, GA 753 696 571 551 475 460 421
106 EVANSVILLE 738 736 833 733 726 606 786
107 AUGUSTA 737 830 788 888 828 804 753
108 TUCSON (SIERRA VISTA) 731 666 698 651 608 552 605
109 TRI-CITIES, TN-VA 709 911 980 983 766 716 661
110 BINGHAMTON 689 567 627 509 618 535 590
111 OTHER USA 46374 43,687 59,013 67,810 69,378 55241 63,048
TOTAL 847,485 861,133 791,581 755,554 736,735 740,483 737,480
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STOPOVER VISITORS: GRAND BAHAMA ISLAND: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

1 MIAMI-FT. LAUDERDALE 27,787 27,286 32,124 35,612 42,394 43,617 40,522
2 NEW YORK 21,941 22,752 25566 25,000 31,425 38,078 24,937
3 WEST PALM BEACH-FT. PIERCE 21,634 20,003 20,797 21,705 255539 24,626 24,806
4 ATLANTA 15,152 15,707 15,385 13,886 15,240 12,481 6,325
5 WASHINGTON, DC (HAGRSTWN) 11,107 13,121 13,855 13,509 10,729 9,965 10,030
6 ORLANDO-DAYTONA BCH-MELBRN 10,251 9,569 8,963 8,822 10,342 9,803 7,979
7 TAMPA-ST. PETE (SARASOTA) 8,754 9,091 9,472 10,283 10,776 10,817 8,494
8 BOSTON (MANCHESTER) 8,227 8,381 11,305 11,678 10,347 10,929 8,949
9 PHILADELPHIA 8,053 8,801 9,299 10,551 8,642 8,711 10,060
10 BALTIMORE 6,614 8,554 9,002 7,584 6,566 6,172 7,404
11 CHICAGO 6,230 5,848 7,166 6,576 6,225 6,553 6,190
12 LOS ANGELES 4,584 5,690 3,712 3,630 3,004 3,173 2,598
13 FT. MYERS-NAPLES 3,674 3,527 3,544 3,609 4,486 3,724 3,516
14 CHARLOTTE 3,184 3,649 3,779 4,671 5,576 2,985 3,044
15 CLEVELAND-AKRON (CANTON) 2,999 3,203 7,049 7,998 8,470 8,582 9,365
16 JACKSONVILLE 2,986 2,913 2,982 3,450 3,686 3,625 2,460
17 HOUSTON 2,976 2,516 2,907 2,449 2,547 2,371 2,099
18 DALLAS-FT. WORTH 2,874 3,105 3,138 2,574 3,224 3,029 2,412
19 NORFOLK-PORTSMTH-NEWPT NWS 2,737 2,800 4,741 4,299 5,138 5,602 6,142
20 RALEIGH-DURHAM (FAYETVLLE) 2,622 3,042 4,886 5,296 6,166 6,248 7,479
21 DETROIT 2,584 2,576 3,040 3,466 4,171 3,391 3,185
22 HARTFORD & NEW HAVEN 2,475 2,998 5911 5,484 4,963 5,477 5,256
23 PITTSBURGH 2,227 2,773 3,462 3,808 4,864 4,519 4,188
24 DENVER 2,185 2,007 1,992 2,172 1,865 2,068 1,864
25 MINNEAPOLIS-ST. PAUL 2,162 2,305 2,444 2,728 2,335 2,301 2,123
26 RICHMOND-PETERSBURG 2,129 2,423 6,027 5,793 7,050 6,608 8,373
27 SAN FRANCISCO-OAK-SAN JOSE 2,016 1,834 1,963 1,971 2,208 2,133 1,576
28 INDIANAPOLIS 1,706 1,531 1,862 2,133 2,580 2,599 2,893
29 COLUMBUS, OH 1,592 1,856 2,675 2,787 3,247 3,074 3,373
30 ST. LOUIS 1,572 1,476 1,631 1,865 3,168 1,679 1,847
31 CINCINNATI 1,533 1,981 3,708 4,369 5,176 5,494 5,866
32 PROVIDENCE-NEW BEDFORD 1,485 1,676 3,606 2,219 2,055 1,760 1,471
33 NASHVILLE 1,439 1,508 1,594 1,542 3,177 3,265 3,351
34 HARRISBURG-LNCSTR-LEB-YORK 1,433 1,777 1,921 1,664 1,566 1,641 1,818
35 BIRMINGHAM (ANN AND TUSC) 1,370 1,669 1,595 1,327 2,875 1,385 1,152
36 GREENVLL-SPART-ASHEVLL-AND 1,282 1,681 1,732 1,737 2,338 1,685 2,344
37 PHOENIX (PRESCOTT) 1,275 1,080 1,000 1,041 1,031 1,112 1,041
38 KANSAS CITY 1,257 1,483 1,760 1,434 1,170 1,012 1,115
39 GREENSBORO-H.POINT-W.SALEM 1,252 1,645 2,396 2,832 3,230 2,959 3,166
40 MILWAUKEE 1,241 1,264 3,812 2,802 1,204 1,478 1,292
41 SEATTLE-TACOMA 1,234 1,239 1,034 1,120 1,047 1,102 980
42 SAVANNAH 1,229 1,005 1,119 984 1,010 1,089 740
43 ROCHESTER, NY 1,111 1,154 1,485 1,170 1,196 813 695
44 MOBILE-PENSACOLA (FT WALT) 1,050 1,142 1,102 986 937 1,185 724
45 LOUISVILLE 970 874 1,297 1,533 1,986 2,160 2,193
46 KNOXVILLE 958 1,119 867 1,048 1,330 1,203 1,160
47 TALLAHASSEE-THOMASVILLE 947 1,341 1,063 1,165 1,289 1,234 767
48 CHARLESTON, SC 936 938 1,052 919 1,244 1,123 826
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STOPOVER VISITORS: GRAND BAHAMA ISLAND: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000
49 NEW ORLEANS 903 915 1,088 992 953 1,658 582
50 BUFFALO 890 1,099 1,240 1,027 1,290 1,067 741
51 MEMPHIS 868 1,050 1,248 1,706 2,424 2,369 3,130
52 GAINESVILLE 848 841 1,013 821 891 1,056 619
53 WILKES BARRE-SCRANTON 846 816 912 929 1,078 874 1,036
54 PORTLAND-AUBURN 843 850 989 964 1,008 966 754
55 COLUMBIA, SC 833 1,170 1,195 1,080 1,418 855 997
56 LEXINGTON 814 893 1,071 1,105 1,264 1,362 1,554
57 GRAND RAPIDS-KALMZOO0O-B.CRK 809 865 1,041 1,190 1,209 1,218 1,163
58 DAYTON 785 1,023 1,651 1,500 1,861 2,282 2,216
59 ROANOKE-LYNCHBURG 784 1,001 1,741 1,804 2,630 2,263 2,276
60 ALBANY-SCHENECTADY-TROY 750 909 1,133 1,199 1,181 1,175 1,009
61 SAN DIEGO 727 798 707 796 685 699 610
62 CHATTANOOGA 726 987 1,037 659 1,247 977 659
63 FLORENCE-MYRTLE BEACH 696 630 637 693 1,022 738 607
64 SACRAMNTO-STKTON-MODESTO 687 685 651 795 744 658 481
65 SALT LAKE CITY 653 566 623 669 580 717 595
66 AUSTIN 644 707 605 622 650 598 596
67 GREENVILLE-N.BERN-WASHNGTN 619 675 1,149 1,104 1,378 1,460 1,506
68 BURLINGTON-PLATTSBURGH 615 592 669 638 743 669 494
69 PORTLAND, OR 605 695 579 644 623 730 633
70 DAVENPORT-R.ISLAND-MOLINE 593 538 526 518 564 541 363
71 TOLEDO 567 556 900 1,022 1,179 1,133 1,190
72 PEORIA-BLOOMINGTON 557 572 493 540 581 518 374
73 SAN ANTONIO 546 497 451 483 443 497 479
74 CEDAR RAPIDS-WTRLO-IWC&DUB 543 468 534 531 524 576 452
75 SYRACUSE 541 617 684 721 752 629 495
76 WILMINGTON 537 713 776 794 1,025 1,044 982
77 SPRINGFIELD-HOLYOKE 534 656 1,454 1,480 1,442 1,729 1,660
78 LAS VEGAS 525 479 473 359 372 405 390
79 FLINT-SAGINAW-BAY CITY 515 609 789 775 1,026 643 635
80 MADISON 497 560 890 798 576 545 627
81 AUGUSTA 494 511 559 414 527 503 458
82 CHAMPAIGN&SPRNGFLD-DECATUR 475 506 548 573 544 444 418
83 OKLAHOMA CITY 445 568 639 533 510 443 527
84 HUNTSVILLE-DECATUR (FLOR) 441 546 542 435 942 570 626
85 DES MOINES-AMES 438 579 466 367 456 565 558
86 TRI-CITIES, TN-VA 434 406 466 546 868 500 485
87 LITTLE ROCK-PINE BLUFF 433 459 743 613 1,248 1,241 2,115
88 GREEN BAY-APPLETON 427 490 711 740 496 471 502
89 SALISBURY 415 506 548 499 502 549 514
90 ALBUQUERQUE-SANTA FE 413 406 366 392 393 500 384
91 WICHITA-HUTCHINSON PLUS 411 412 523 496 514 275 368
92 MACON 409 581 437 527 684 523 346
93 JACKSON, MS 402 410 503 317 461 386 396
94 YOUNGSTOWN 390 464 879 862 917 896 1,008
95 SOUTH BEND-ELKHART 389 430 547 541 487 497 472
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STOPOVER VISITORS: GRAND BAHAMA ISLAND: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

96 CHARLESTON-HUNTINGTON 388 593 726 535 852 617 640
97 PANAMA CITY 385 395 264 264 262 242 220
98 COLORADO SPRINGS PUEBLO 385 242 316 333 287 285 297
99 JOHNSTOWN-ALTOONA 384 462 539 482 467 541 478
100 BATON ROUGE 366 318 430 287 299 463 294
101 MONTGOMERY (SELMA) 364 483 560 285 467 432 284
102 FT. WAYNE 353 325 542 492 680 590 630
103 EVANSVILLE 348 402 357 401 483 657 507
104 LANSING 338 371 377 497 496 361 429
105 COLUMBUS, GA 332 556 568 354 376 364 255
106 SPRINGFIELD, MO 331 378 434 399 428 386 542
107 PADUCAH-C.GIRD-HARBG-MT VN 318 403 536 497 530 555 652
108 CHARLOTTESVILLE 309 269 557 419 512 542 594
109 OMAHA 289 287 339 375 335 349 363
110 TULSA 287 469 426 446 681 600 427
111 OTHER USA 15689 16,510 28,010 30,835 31,101 27,409 28,800
TOTAL 266,218 279,682 335,229 338,995 372,002 362,047 334,684
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STOPOVER VISITORS:OUT ISLANDS : BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

1 MIAMI-FT. LAUDERDALE 55,209 50,625 46,365 46,627 46,073 47,204 48,316
2 WEST PALM BEACH-FT. PIERCE 23,813 22,728 22,764 21,472 20,229 20,250 21,026
3 NEW YORK 18,068 16,475 15,826 11,325 10,179 10,969 15,429
4 ORLANDO-DAYTONA BCH-MELBRN 13,654 12,754 11,518 10,573 10,292 9,546 10,436
5 TAMPA-ST. PETE (SARASOTA) 10,400 9,762 9,277 8,081 7,922 7,885 8,523
6 BOSTON (MANCHESTER) 6,488 6,438 6,191 4,874 4,131 5,071 5,493
7 JACKSONVILLE 6,375 5,745 5,427 4,901 5,133 4,654 4,609
8 ATLANTA 5,556 5,443 5,113 4,909 4,774 4,815 5,075
9 WASHINGTON, DC (HAGRSTWN) 4,971 4,716 3,857 3,095 2,702 3,335 3,685
10 PHILADELPHIA 4,727 4,556 4,538 3,638 3,409 3,501 3,892
11 FT. MYERS-NAPLES 4,241 3,906 3,719 3,418 3,179 3,031 3,317
12 CHICAGO 4,043 4,188 4,368 3,216 3,054 3,013 3,522
13 LOS ANGELES 3,692 3,361 3,010 1,981 1,831 1,933 2,859
14 DALLAS-FT. WORTH 3,017 2,723 2,478 1,790 1,763 1,611 1,926
15 DENVER 2,902 2,827 2,586 2,169 2,183 2,188 2,546
16 CHARLESTON, SC 2,841 2,268 2,156 1,790 1,500 1,397 1,308
17 HOUSTON 2,485 2,321 2,109 1,795 1,741 1,657 1,776
18 BALTIMORE 2,479 2,345 2,365 1,890 1,702 1,972 1,901
19 SAN FRANCISCO-OAK-SAN JOSE 2,275 2,103 2,124 1,539 1,479 1,602 2,322
20 CHARLOTTE 2,007 1,893 1,931 1,628 1,657 1,577 1,719
21 MINNEAPOLIS-ST. PAUL 1,916 1,912 1,937 1,600 1,385 1,499 1,445
22 HARTFORD & NEW HAVEN 1,895 1,762 1,662 1,429 1,271 1,499 1,699
23 SAVANNAH 1,836 1,805 1,677 1,443 1,420 1,267 1,496
24 DETROIT 1,828 1,796 1,990 1,576 1,545 1,844 1,959
25 NASHVILLE 1,735 1,418 1,410 1,062 1,061 1,260 1,077
26 RALEIGH-DURHAM (FAYETVLLE) 1,723 1,742 1,672 1,566 1,451 1,470 1,342
27 GREENVLL-SPART-ASHEVLL-AND 1,673 1,600 1,489 1,250 1,163 1,184 1,150
28 NORFOLK-PORTSMTH-NEWPT NWS 1,565 1,512 1,479 1,329 1,200 1,318 1,320
29 CLEVELAND-AKRON (CANTON) 1,422 1,674 1,720 1,367 1,406 1,626 1,685
30 TALLAHASSEE-THOMASVILLE 1,266 1,219 1,230 975 990 905 825
31 MOBILE-PENSACOLA (FT WALT) 1,266 1,315 1,235 995 1,105 962 1,205
32 PORTLAND-AUBURN 1,262 1,373 1,314 1,071 887 959 927
33 ST. LOUIS 1,176 1,346 1,419 923 953 1,043 990
34 CINCINNATI 1,133 1,301 1,181 990 965 1,110 1,002
35 RICHMOND-PETERSBURG 1,079 1,121 1,107 925 769 920 911
36 PITTSBURGH 1,065 1,066 1,165 829 841 1,022 1,037
37 SEATTLE-TACOMA 1,057 1,084 1,064 835 896 898 1,059
38 PROVIDENCE-NEW BEDFORD 1,053 1,115 1,026 771 621 717 764
39 BIRMINGHAM (ANN AND TUSC) 1,013 1,005 987 791 744 761 798
40 GAINESVILLE 983 910 970 807 674 668 734
41 GRAND RAPIDS-KALMZOO0-B.CRK 974 1,179 934 881 769 834 865
42 GREENSBORO-H.POINT-W.SALEM 967 915 1,047 893 838 875 926
43 PHOENIX (PRESCOTT) 926 898 771 619 743 598 880
44 COLUMBUS, OH 915 968 1,076 840 778 1,153 1,155
45 SAN DIEGO 886 743 662 584 515 536 650
46 NEW ORLEANS 870 909 776 583 628 846 708
47 BURLINGTON-PLATTSBURGH 857 828 933 744 773 804 692
48 AUSTIN 846 785 746 571 618 625 722
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STOPOVER VISITORS:OUT ISLANDS : BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000
49 LOUISVILLE 840 925 819 794 661 799 812
50 WILMINGTON 832 816 696 746 726 597 630
51 COLUMBIA, SC 832 792 731 727 625 650 587
52 INDIANAPOLIS 816 915 934 871 858 931 818
53 MILWAUKEE 810 861 730 712 555 649 712
54 KNOXVILLE 682 629 618 584 603 559 576
55 FLORENCE-MYRTLE BEACH 681 599 706 630 558 467 532
56 MEMPHIS 666 607 585 539 482 637 642
57 PORTLAND, OR 665 660 560 469 434 526 520
58 GREENVILLE-N.BERN-WASHNGTN 657 744 687 539 619 458 434
59 PANAMA CITY 633 552 469 364 346 290 332
60 KANSAS CITY 629 757 753 717 547 566 785
61 ALBANY-SCHENECTADY-TROY 583 607 586 550 409 550 560
62 ALBUQUERQUE-SANTA FE 523 432 459 383 334 374 388
63 SALT LAKE CITY 516 550 516 452 412 392 394
64 HARRISBURG-LNCSTR-LEB-YORK 503 541 550 518 459 575 566
65 SACRAMNTO-STKTON-MODESTO 496 424 395 330 334 374 388
66 CHATTANOOGA 490 545 467 433 496 494 435
67 LEXINGTON 451 464 461 452 396 509 471
68 ROANOKE-LYNCHBURG 442 509 464 414 392 444 390
69 SAN ANTONIO 441 449 434 323 312 289 307
70 SALISBURY 427 432 403 293 191 266 267
71 GREEN BAY-APPLETON 410 422 354 379 376 366 286
72 TRAVERSE CITY-CADILLAC 402 386 410 378 312 322 344
73 DAYTON 397 396 407 447 425 437 463
74 ROCHESTER, NY 380 392 442 370 388 438 424
75 TOLEDO 362 377 351 337 319 372 320
76 BUFFALO 359 362 454 400 322 439 456
77 MACON 355 302 402 309 353 350 283
78 TULSA 355 275 284 283 221 203 254
79 AUGUSTA 311 271 321 343 268 322 249
80 SYRACUSE 308 252 355 290 266 398 356
81 SPRINGFIELD-HOLYOKE 305 289 343 252 235 261 325
82 MADISON 295 284 335 264 278 270 333
83 LAS VEGAS 294 315 257 221 191 259 259
84 IDAHO FALLS-POCATELLO 286 203 205 190 177 226 232
85 WILKES BARRE-SCRANTON 285 314 335 313 271 308 312
86 OKLAHOMA CITY 282 312 331 241 249 227 313
87 CHARLOTTESVILLE 278 292 338 242 213 293 253
88 OMAHA 262 186 133 172 129 124 150
89 BILOXI-GULFPORT 260 303 247 207 185 231 218
90 CHARLESTON-HUNTINGTON 260 263 264 176 185 169 228
91 FT. WAYNE 244 236 236 208 222 232 203
92 COLUMBUS, GA 241 160 251 206 196 200 212
93 LITTLE ROCK-PINE BLUFF 240 321 298 295 293 285 205
94 ANCHORAGE 235 159 212 157 85 94 113
95 JOHNSTOWN-ALTOONA 234 220 256 198 202 214 197
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STOPOVER VISITORS:OUT ISLANDS : BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

96 FLINT-SAGINAW-BAY CITY 230 215 237 242 223 251 233
97 COLORADO SPRINGS-PUEBLO 228 198 281 193 209 191 187
98 BANGOR 226 259 240 246 191 244 253
99 RENO 224 157 157 125 143 123 168
100 BATON ROUGE 217 276 170 166 172 267 184
101 ALBANY-GA 214 144 117 121 115 148 161
102 SPRINGFIELD, MO 210 265 174 171 197 247 252
103 DES MOINES-AMES 210 206 163 138 147 170 187
104 HUNTSVILLE-DECATUR (FLOR) 206 231 279 222 199 225 217
105 JACKSON, MS 203 162 194 215 143 141 174
106 SOUTH BEND-ELKHART 201 293 290 244 233 202 310
107 MONTEREY-SALINAS 201 203 167 164 130 136 218
108 FT. SMITH-FAY-SPRNGDL-RGRS 195 192 142 110 81 79 141
109 SHREVEPORT 194 190 142 111 121 76 171
110 PEORIA-BLOOMINGTON 190 198 224 182 166 196 167
111 OTHER USA 12,458 12,499 17,880 20,458 19,881 18,087 20,871
TOTAL 251,292 239,268 234,102 210,786 201,403 205,633 222,131
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STOPOVER VISITORS: ABACO: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

1 WEST PALM BEACH-FT. PIERCE 12,879 11,614 12,269
2 MIAMI-FT. LAUDERDALE 9,696 9,378 8,865
3 ORLANDO-DAYTONA BCH-MELBRN 9,256 8,391 7,772
4 NEW YORK 5,300 4,512 4,248
5 TAMPA-ST. PETE (SARASOTA) 4,980 4,747 4,595
6 JACKSONVILLE 4,453 3,008 3,878
7 ATLANTA 2,895 2,493 2,435
8 BOSTON (MANCHESTER) 2,603 2,459 2,623
9 CHARLESTON, SC 1,870 1,460 1,399
10 WASHINGTON, DC (HAGRSTWN) 1,868 1,717 1,510
11 PHILADELPHIA 1,850 1,814 1,766
12 FT. MYERS-NAPLES 1,774 1,601 1,567
13 CHICAGO 1,411 1,213 1,397
14 DENVER 1,409 1,271 1,162
15 BALTIMORE 1,138 943 1,027
16 SAVANNAH 1,124 929 884
17 LOS ANGELES 1,092 832 792
18 CHARLOTTE 1,016 937 890
19 DALLAS-FT. WORTH 994 896 908
20 RALEIGH-DURHAM (FAYETVLLE) 983 904 845
21 GREENVLL-SPART-ASHEVLL-AND 920 810 726
22 HOUSTON 864 875 825
23 TALLAHASSEE-THOMASVILLE 842 802 781
24 NORFOLK-PORTSMTH-NEWPT NWS 841 756 778
25 MINNEAPOLIS-ST. PAUL 821 730 834
26 SAN FRANCISCO-OAK-SAN JOSE 815 616 695
27 PORTLAND-AUBURN 732 705 724
28 NASHVILLE 722 586 585
29 HARTFORD & NEW HAVEN 719 659 675
30 MOBILE-PENSACOLA (FT WALT) 703 659 718
31 DETROIT 685 595 741
32 CLEVELAND-AKRON (CANTON) 657 632 749
33 GAINESVILLE 586 578 637
34 PITTSBURGH 567 436 454
35 COLUMBIA, SC 519 476 422
36 GRAND RAPIDS-KALMZOO0-B.CRK 510 586 406
37 RICHMOND-PETERSBURG 476 449 476
38 WILMINGTON 473 427 407
39 ST. LOUIS 467 499 507
40 PROVIDENCE-NEW BEDFORD 444 423 429
41 BIRMINGHAM (ANN AND TUSC) 442 439 359
42 CINCINNATI 433 504 407
43 GREENSBORO-H.POINT-W.SALEM 432 392 478
44 KNOXVILLE 420 336 312
45 LOUISVILLE 418 411 366
46 FLORENCE-MYRTLE BEACH 412 343 401
47 SEATTLE-TACOMA 301 382 361
48 PANAMA CITY 301 369 259
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STOPOVER VISITORS: ABACO: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004
49 GREENVILLE-N.BERN-WASHNGTN 371 466 418
50 AUSTIN 357 283 294
51 NEW ORLEANS 356 353 377
52 PHOENIX (PRESCOTT) 350 319 273
53 BURLINGTON-PLATTSBURGH 322 320 355
54 COLUMBUS, OH 316 325 342
55 SAN DIEGO 305 270 233
56 INDIANAPOLIS 291 377 357
57 MILWAUKEE 282 280 265
58 KANSAS CITY 281 302 315
59 ALBANY-SCHENECTADY-TROY 261 212 241
60 MEMPHIS 260 197 230
61 SALISBURY 246 268 238
62 SALT LAKE CITY 240 206 216
63 CHATTANOOGA 226 165 154
64 TRAVERSE CITY-CADILLAC 225 199 214
65 PORTLAND, OR 220 194 165
66 LEXINGTON 208 198 160
67 ROCHESTER, NY 205 236 221
68 HARRISBURG-LNCSTR-LEB-YORK 204 248 211
69 TULSA 203 113 147
70 AUGUSTA 198 129 150
71 ALBUQUERQUE-SANTA FE 193 181 164
72 DAYTON 182 112 153
73 ROANOKE-LYNCHBURG 165 159 183
74 SACRAMNTO-STKTON-MODESTO 163 127 125
75 BUFFALO 160 151 169
76 BILOXI-GULFPORT 160 177 124
77 MACON 157 169 242
78 SAN ANTONIO 156 168 179
79 TOLEDO 149 123 145
80 IDAHO FALLS-POCATELLO 145 88 95
81 FLINT-SAGINAW-BAY CITY 142 104 90
82 ALBANY, GA 137 89 72
83 JACKSON, MS 134 85 99
84 DES MOINES-AMES 132 70 62
85 CHARLESTON-HUNTINGTON 132 77 83
86 SPRINGFIELD-HOLYOKE 127 103 130
87 COLUMBUS, GA 127 55 92
88 OKLAHOMA CITY 125 131 105
89 MADISON 121 83 112
90 WILKES BARRE-SCRANTON 120 97 121
91 MONTGOMERY (SELMA) 120 109 114
92 GREEN BAY-APPLETON 118 111 83
93 SYRACUSE 107 76 110
94 BANGOR 102 101 91
95 LAS VEGAS 99 92 70
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STOPOVER VISITORS: ABACO: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

96 SHREVEPORT 97 76 58
97 HUNTSVILLE-DECATUR (FLOR) 96 95 118
98 JOHNSTOWN-ALTOONA 96 36 59
99 LITTLE ROCK-PINE BLUFF 94 149 105
100 OMAHA 93 69 37
101 SPRINGFIELD, MO 89 64 66
102 CHARLOTTESVILLE 88 120 94
103 RENO 84 74 57
104 LAFAYETTE, LA 84 51 44
105 COLORADO SPRINGS-PUEBLO 82 89 105
106 LANSING 82 74 64
107 FT. SMITH-FAY-SPRNGDL-RGRS 79 58 64
108 BATON ROUGE 74 129 79
109 SOUTH BEND-ELKHART 73 127 139
110 CORPUS CHRISTI 69 62 36
111 OTHER USA 5,055 4,664 7,061
TOTAL 101,028 91,929 93,119
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STOPOVER VISITORS: ANDROS: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

1 MIAMI-FT. LAUDERDALE 1,238 1,106 1,056
2 NEW YORK 713 690 748
3 WEST PALM BEACH-FT. PIERCE 672 659 626
4 TAMPA-ST. PETE (SARASOTA) 515 511 381
5 ORLANDO-DAYTONA BCH-MELBRN 474 406 327
6 BOSTON (MANCHESTER) 287 222 263
7 FT. MYERS-NAPLES 266 179 223
8 ATLANTA 229 187 214
9 JACKSONVILLE 228 177 144
10 WASHINGTON, DC (HAGRSTWN) 211 206 150
11 PHILADELPHIA 179 190 228
12 CHICAGO 138 188 186
13 COLUMBUS, OH 130 280 145
14 CHARLESTON, SC 130 122 75
15 DENVER 125 173 105
16 LOS ANGELES 116 108 109
17 BALTIMORE 109 77 95
18 DETROIT 107 96 61
19 HOUSTON 106 99 82
20 CINCINNATI 105 197 35
21 CLEVELAND-AKRON (CANTON) 100 129 65
22 SAN FRANCISCO-OAK-SAN JOSE 95 136 105
23 CHARLOTTE 82 72 107
24 SEATTLE-TACOMA 73 69 73
25 RALEIGH-DURHAM (FAYETVLLE) 74 66 67
26 BURLINGTON-PLATTSBURGH 70 104 91
27 GREEN BAY-APPLETON 68 73 40
28 GREENVLL-SPART-ASHEVLL-AND 67 42 60
29 DALLAS-FT. WORTH 66 50 74
30 HARRISBURG-LNCSTR-LEB-YORK 62 60 35
31 MINNEAPOLIS-ST. PAUL 60 71 68
32 HARTFORD & NEW HAVEN 60 79 80
33 NORFOLK-PORTSMTH-NEWPT NWS 59 67 38
34 INDIANAPOLIS 57 68 64
35 BIRMINGHAM (ANN AND TUSC) 56 77 42
36 ANCHORAGE 55 34 39
37 MOBILE-PENSACOLA (FT WALT) 58 57 31
38 NASHVILLE 52 52 71
39 RICHMOND-PETERSBURG 51 30 52
40 GREENSBORO-H.POINT-W.SALEM 51 50 70
41 PITTSBURGH 47 58 95
42 SAVANNAH 47 70 71
43 ST. LOUIS 46 57 51
44 GAINESVILLE 44 58 54
45 AUSTIN 41 35 22
46 ALBUQUERQUE-SANTA FE 41 30 39
47 TALLAHASSEE-THOMASVILLE 39 38 35
48 ROANOKE-LYNCHBURG 39 38 35
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STOPOVER VISITORS: ANDROS: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004
49 MILWAUKEE 37 78 29
50 COLUMBUS, GA 35 30 9
51 NEW ORLEANS 33 55 20
52 CHARLESTON-HUNTINGTON 35 81 21
53 BUTTE-BOZEMAN 32 16 17
54 ALBANY-SCHENECTADY-TROY 31 27 22
55 MEMPHIS 31 54 38
56 PORTLAND, OR 31 29 20
57 SACRAMNTO-STKTON-MODESTO 30 16 14
58 COLUMBIA, SC 29 20 20
59 PHOENIX (PRESCOTT) 28 38 24
60 IDAHO FALLS-POCATELLO 27 17 15
61 PORTLAND-AUBURN 25 42 43
62 SALT LAKE CITY 24 64 37
63 PROVIDENCE-NEW BEDFORD 23 35 49
64 CHATTANOOGA 23 16 14
65 GRAND RAPIDS-KALMZOO-B.CRK 21 25 44
66 KANSAS CITY 21 28 22
67 CHARLOTTESVILLE 21 13 37
68 LOUISVILLE 21 27 24
69 SAN ANTONIO 20 17 31
70 TUCSON (SIERRA VISTA) 21 7 12
71 WILKES BARRE-SCRANTON 19 50 37
72 SPRINGFIELD-HOLYOKE 19 19 19
73 LANSING 19 22 28
74 FT. WAYNE 19 47 36
75 GREENVILLE-N.BERN-WASHNGTN 18 11 13
76 ROCHESTER, NY 18 6 10
77 TRAVERSE CITY-CADILLAC 18 24 7
78 KNOXVILLE 17 38 39
79 LEXINGTON 17 14 10
80 SAN DIEGO 17 26 12
81 RENO 18 10 11
82 CORPUS CHRISTI 17 8 9
83 JOHNSTOWN-ALTOONA 16 8 4
84 OMAHA 15 12 10
85 OKLAHOMA CITY 15 6 9
86 BATON ROUGE 15 4 3
87 WILMINGTON 14 18 7
88 MISSOULA 14 21 26
89 LAS VEGAS 14 9 5
90 BANGOR 13 17 10
91 BILLINGS 13 15 15
92 ERIE 13 18 14
93 MADISON 14 19 25
94 DAYTON 12 44 18
95 AUGUSTA 12 5 22
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STOPOVER VISITORS: ANDROS: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

96 TWIN FALLS 12 10 3
97 HUNTSVILLE-DECATUR (FLOR) 12 9 19
98 TOLEDO 11 47 23
99 PANAMA CITY 12 10 26
100 ABILENE-SWEETWATER 11 1 1
101 MONROE-EL DORADO 11 3 2
102 SYRACUSE 10 13 18
103 BOISE 10 12 4
104 COLORADO SPRINGS-PUEBLO 10 13 15
105 DOTHAN 12 14 24
106 SOUTH BEND-ELKHART 10 18 12
107 TULSA 10 3 12
108 MONTGOMERY (SELMA) 10 10 16
109 EVANSVILLE 10 8 0
110 MACON 10 3 21
111 OTHER USA 514 638 804
TOTAL 9,408 9,661 8,888
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STOPOVER VISITORS: BIMINI : BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

1 MIAMI-FT. LAUDERDALE 26,288 22,457 20,417
2 WEST PALM BEACH-FT. PIERCE 2,924 3,199 2,950
3 ORLANDO-DAYTONA BCH-MELBRN 1,312 1,335 1,138
4 TAMPA-ST. PETE (SARASOTA) 1,303 1,380 1,261
5 NEW YORK 729 934 924
6 FT. MYERS-NAPLES 679 592 597
7 JACKSONVILLE 417 490 408
8 ATLANTA 385 597 541
9 CHICAGO 340 533 414
10 WASHINGTON, DC (HAGRSTWN) 267 439 398
11 PHILADELPHIA 259 359 422
12 LOS ANGELES 232 257 264
13 DALLAS-FT. WORTH 229 271 228
14 BOSTON (MANCHESTER) 224 311 315
15 CHARLOTTE 182 210 247
16 DENVER 177 342 283
17 HOUSTON 150 215 177
18 DETROIT 147 254 250
19 NORFOLK-PORTSMTH-NEWPT NWS 131 120 150
20 BALTIMORE 129 169 185
21 GREENVLL-SPART-ASHEVLL-AND 129 196 178
22 MINNEAPOLIS-ST. PAUL 111 131 182
23 SAN FRANCISCO-OAK-SAN JOSE 107 151 160
24 HARTFORD & NEW HAVEN 106 114 92
25 GAINESVILLE 102 110 90
26 TALLAHASSEE-THOMASVILLE 99 112 162
27 RALEIGH-DURHAM (FAYETVLLE) 96 109 173
28 NASHVILLE 92 128 171
29 NEW ORLEANS 91 147 70
30 SAVANNAH 87 118 82
31 CINCINNATI 85 121 129
32 PITTSBURGH 82 162 143
33 PHOENIX (PRESCOTT) 78 106 177
34 MOBILE-PENSACOLA (FT WALT) 76 106 120
35 CHATTANOOGA 73 77 78
36 SEATTLE-TACOMA 72 87 88
37 BIRMINGHAM (ANN AND TUSC) 67 76 87
38 INDIANAPOLIS 65 67 106
39 ST. LOUIS 64 156 222
40 AUSTIN 64 103 70
41 MEMPHIS 61 94 38
42 MILWAUKEE 59 57 76
43 RICHMOND-PETERSBURG 56 79 77
44 CHARLESTON, SC 56 74 61
45 ALBUQUERQUE-SANTA FE 50 24 44
46 COLUMBIA, SC 49 61 64
47 COLUMBUS, OH 48 84 89
48 CLEVELAND-AKRON (CANTON) 48 91 134
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STOPOVER VISITORS: BIMINI : BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004
49 WILMINGTON 47 59 34
50 SAN DIEGO 47 65 70
51 PROVIDENCE-NEW BEDFORD 45 47 58
52 GREENSBORO-H.POINT-W.SALEM 43 71 86
53 SACRAMNTO-STKTON-MODESTO 42 73 74
54 EVANSVILLE 42 30 23
55 PANAMA CITY 40 30 44
56 BATON ROUGE 38 18 13
57 KNOXVILLE 36 37 31
58 FLORENCE-MYRTLE BEACH 35 53 46
59 PORTLAND-AUBURN 34 58 70
60 SALT LAKE CITY 34 39 54
61 GREENVILLE-N.BERN-WASHNGTN 33 45 69
62 LAS VEGAS 33 47 42
63 FT. WAYNE 33 45 50
64 GRAND RAPIDS-KALMZOO-B.CRK 32 63 76
65 PORTLAND, OR 32 92 78
66 BUFFALO 31 40 48
67 COLUMBUS, GA 31 10 36
68 OKLAHOMA CITY 31 49 87
69 KANSAS CITY 30 123 125
70 ALBANY, GA 30 27 19
71 SAN ANTONIO 30 41 72
72 TRAVERSE CITY-CADILLAC 29 9 22
73 ANCHORAGE 27 13 17
74 BURLINGTON-PLATTSBURGH 26 31 49
75 CORPUS CHRISTI 26 8 12
76 SYRACUSE 25 31 31
77 AUGUSTA 25 44 75
78 SPRINGFIELD, MO 25 69 18
79 MACON 23 21 20
80 MADISON 23 38 49
81 HONOLULU 23 16 10
82 HARRISBURG-LNCSTR-LEB-YORK 22 49 54
83 LAFAYETTE, LA 22 6 6
84 HUNTSVILLE-DECATUR (FLOR) 22 25 37
85 ALBANY-SCHENECTADY-TROY 20 41 34
86 GREEN BAY-APPLETON 20 35 27
87 SANTABARBRA-SANMAR-SANLUOB 19 27 18
88 FT. SMITH-FAY-SPRNGDL-RGRS 19 28 23
89 FLINT-SAGINAW-BAY CITY 19 31 41
90 BILOXI-GULFPORT 19 26 25
91 BEAUMONT-PORT ARTHUR 19 3 14
92 DAYTON 18 43 57
93 LOUISVILLE 18 82 42
94 YOUNGSTOWN 18 26 14
95 CHAMPAIGN&SPRNGFLD-DECATUR 18 27 23
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STOPOVER VISITORS: BIMINI : BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

96 JACKSON, MS 18 14 24
97 COLORADO SPRINGS-PUEBLO 17 31 42
98 JOHNSTOWN-ALTOONA 17 36 33
99 RENO 17 10 17
100 TOLEDO 17 32 23
101 LA CROSSE-EAU CLAIRE 17 18 7
102 LEXINGTON 16 21 34
103 MINOT-BISMARCK-DICKINSON 16 21 10
104 ROCHESTER, NY 15 19 20
105 WILKES BARRE-SCRANTON 15 23 25
106 BANGOR 15 12 12
107 DES MOINES-AMES 15 35 35
108 SALISBURY 15 21 10
109 LANSING 14 24 33
110 SOUTH BEND-ELKHART 14 27 23
111 OTHER USA 1,257 1,804 2,403
TOTAL 41,526 41,444 39,506
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STOPOVER VISITORS: TOTAL ELEUTHERA: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

1 MIAMI-FT. LAUDERDALE 5,552 5,479 5,128 4,418 3,531 3,526 3,909
2 NEW YORK 4,667 3,929 3,860 3,441 2,868 2,286 3,368
3 WEST PALM BEACH-FT. PIERCE 2,294 2,208 1,972 1,559 1,433 1,507 1,747
4 TAMPA-ST. PETE (SARASOTA) 1,472 1,367 1,157 806 673 760 874
5 BOSTON (MANCHESTER) 1,454 1,277 1,238 1,133 923 1,000 1,144
6 ORLANDO-DAYTONA BCH-MELBRN 1,172 1,291 946 677 744 862 745
7 WASHINGTON, DC (HAGRSTWN) 915 853 601 482 504 557 689
8 PHILADELPHIA 856 699 785 636 551 529 801
9 ATLANTA 734 867 713 591 595 551 713
10 CHICAGO 722 847 847 635 507 478 707
11 LOS ANGELES 687 668 480 439 375 324 405
12 DALLAS-FT. WORTH 595 513 355 309 211 234 283
13 JACKSONVILLE 497 459 386 296 263 261 272
14 CHARLESTON, SC 493 326 329 258 225 203 228
15 FT. MYERS-NAPLES 453 481 411 270 247 273 288
16 SAN FRANCISCO-OAK-SAN JOSE 437 337 365 335 287 271 362
17 HARTFORD & NEW HAVEN 425 372 336 295 224 268 392
18 BALTIMORE 407 419 418 359 263 261 272
19 DENVER 398 335 367 266 290 254 412
20 MINNEAPOLIS-ST. PAUL 359 311 299 227 278 189 303
21 HOUSTON 331 334 286 299 191 162 228
22 DETROIT 319 315 354 227 297 223 327
23 GREENVLL-SPART-ASHEVLL-AND 298 225 245 193 145 164 210
24 NASHVILLE 289 261 238 144 155 106 186
25 GRAND RAPIDS-KALMZOO-B.CRK 267 218 200 189 152 151 190
26 CHARLOTTE 243 191 236 175 197 245 223
27 RALEIGH-DURHAM (FAYETVLLE) 234 251 238 220 194 175 243
28 NORFOLK-PORTSMTH-NEWPT NWS 227 220 233 157 137 123 214
29 PORTLAND-AUBURN 208 253 228 157 150 130 194
30 PROVIDENCE-NEW BEDFORD 201 229 198 180 107 130 167
31 SAVANNAH 200 196 193 130 122 99 189
32 GREENSBORO-H.POINT-W.SALEM 199 170 144 155 150 167 134
33 MOBILE-PENSACOLA (FT WALT) 182 180 100 93 200 106 111
34 BURLINGTON-PLATTSBURGH 178 140 203 184 186 174 177
35 RICHMOND-PETERSBURG 171 209 211 142 168 145 185
36 SEATTLE-TACOMA 161 129 150 116 143 108 118
37 AUSTIN 160 173 177 98 116 136 120
38 CLEVELAND-AKRON (CANTON) 157 249 245 208 214 183 271
39 NEW ORLEANS 156 122 152 105 7 106 124
40 BIRMINGHAM (ANN AND TUSC) 150 188 193 176 104 131 195
41 SAN DIEGO 148 105 63 86 64 77 76
42 MILWAUKEE 148 160 127 130 130 107 137
43 ST. LOUIS 147 126 154 55 90 52 95
44 FLORENCE-MYRTLE BEACH 140 128 178 126 103 97 129
45 PORTLAND, OR 138 116 108 76 59 69 91
46 COLUMBIA, SC 138 110 111 54 46 49 64
47 LOUISVILLE 135 158 187 130 91 63 72
48 INDIANAPOLIS 131 141 163 101 120 147 158
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STOPOVER VISITORS: TOTAL ELEUTHERA: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000
49 TALLAHASSEE-THOMASVILLE 129 130 102 83 83 94 90
50 MEMPHIS 128 117 128 83 58 57 108
51 CINCINNATI 127 148 145 92 62 106 124
52 GREEN BAY-APPLETON 124 138 107 104 113 87 80
53 PITTSBURGH 119 114 161 132 118 154 184
54 LEXINGTON 118 138 135 129 82 82 107
55 COLUMBUS, OH 106 92 91 98 58 89 144
56 ROANOKE-LYNCHBURG 103 127 88 63 85 86 67
57 PHOENIX (PRESCOTT) 100 91 7 86 72 64 94
58 SACRAMNTO-STKTON-MODESTO 97 59 41 46 32 63 56
59 PANAMA CITY 97 58 42 21 16 6 16
60 HARRISBURG-LNCSTR-LEB-YORK 94 53 103 93 83 68 102
61 GREENVILLE-N.BERN-WASHNGTN 94 65 57 45 55 32 48
62 GAINESVILLE 93 68 55 39 36 36 41
63 ALBUQUERQUE-SANTA FE 91 55 103 65 59 65 49
64 ALBANY-SCHENECTADY-TROY 88 89 63 108 62 66 79
65 KANSAS CITY 84 137 104 86 86 78 137
66 SALISBURY 79 77 41 55 41 41 62
67 CHARLOTTESVILLE 79 50 93 40 39 46 48
68 SALT LAKE CITY 73 63 105 55 59 43 53
69 DAYTON 70 59 53 55 28 33 29
70 SPRINGFIELD-HOLYOKE 68 63 75 54 53 38 60
71 OMAHA 68 50 25 33 22 37 45
72 WILMINGTON 66 54 85 105 73 61 97
73 SYRACUSE 66 36 58 25 41 46 46
74 SAN ANTONIO 66 79 52 33 42 38 47
75 BUFFALO 66 58 73 63 49 50 141
76 TRAVERSE CITY-CADILLAC 63 79 83 58 36 57 47
77 WILKES BARRE-SCRANTON 60 65 58 48 47 43 37
78 KNOXVILLE 59 92 124 86 95 69 159
79 SOUTH BEND-ELKHART 57 73 57 25 49 32 47
80 SHREVEPORT 55 34 39 31 34 18 37
81 JOHNSTOWN-ALTOONA 55 64 71 60 56 56 64
82 ROCHESTER, NY 53 49 61 59 56 39 64
83 CHATTANOOGA 51 116 81 92 102 76 94
84 BANGOR 50 72 63 47 40 33 60
85 TOLEDO 40 30 40 59 11 10 28
86 WAUSAU-RHINELANDER 37 70 24 33 28 54 38
87 TULSA 37 42 31 23 5 14 48
88 MADISON 37 45 45 48 37 37 64
89 COLORADO SPRINGS-PUEBLO 37 18 40 25 27 21 11
90 BATON ROUGE 37 43 20 26 39 29 20
91 LITTLE ROCK-PINE BLUFF 36 30 40 33 52 24 40
92 WACO-TEMPLE-BRYAN 34 39 14 12 5 12 13
93 RENO 34 18 17 17 7 15 14
94 SPRINGFIELD, MO 33 46 39 36 25 52 81
95 OKLAHOMA CITY 33 21 35 23 21 23 43
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STOPOVER VISITORS: TOTAL ELEUTHERA: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004 2003 2002 2001 2000

96 CHARLESTON-HUNTINGTON 33 41 62 34 36 28 40
97 LINCOLN & HASTINGS-KRNY 31 15 14 4 1 24 13
98 IDAHO FALLS-POCATELLO 31 42 24 32 28 22 23
99 SANTABARBRA-SANMAR-SANLUOE 30 54 47 33 17 21 35
100 ANCHORAGE 30 10 18 15 7 11 11
101 WICHITA-HUTCHINSON PLUS 29 32 27 22 11 10 28
102 MONTEREY-SALINAS 26 36 20 29 10 15 32
103 CHAMPAIGN&SPRNGFLD-DECATUR 26 59 35 11 9 15 30
104 BILOXI-GULFPORT 26 10 31 7 28 15 11
105 MACON 25 32 24 17 42 12 18
106 YAKIMA-PASCO-RCHLND-KNNWCK 24 28 17 19 12 4 9
107 AUGUSTA 24 37 25 42 12 25 20
108 CEDAR RAPIDS-WTRLO-IWC&DUB 23 36 25 30 23 22 26
109 FT. SMITH-FAY-SPRNGDL-RGRS 22 45 22 11 9 3 16
110 COLUMBIA-JEFFERSON CITY 22 8 7 4 6 8 4
111 OTHER USA 1,578 1,675 2,574 2,714 2,632 2,113 3,171
TOTAL 35,416 33,809 32,524 27,294 24,162 22,947 29,192

The numbers included in this table for Eleuthera include Harbour Island.
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STOPOVER VISITORS: HARBOUR ISLAND: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

1 NEW YORK 2,159 1,887 1,693
2 MIAMI-FT. LAUDERDALE 1,887 1,839 1,571
3 WEST PALM BEACH-FT. PIERCE 671 617 563
4 BOSTON (MANCHESTER) 508 378 338
5 TAMPA-ST. PETE (SARASOTA) 359 351 254
6 WASHINGTON, DC (HAGRSTWN) 345 355 221
7 CHICAGO 297 398 311
8 DALLAS-FT. WORTH 262 180 146
9 LOS ANGELES 253 203 177
10 ORLANDO-DAYTONA BCH-MELBRN 247 258 145
11 ATLANTA 219 232 173
12 PHILADELPHIA 217 192 225
13 HARTFORD & NEW HAVEN 161 109 85
14 SAN FRANCISCO-OAK-SAN JOSE 151 139 141
15 MINNEAPOLIS-ST. PAUL 141 99 86
16 CHARLESTON, SC 132 110 90
17 HOUSTON 130 122 103
18 DENVER 115 132 143
19 FT. MYERS-NAPLES 109 120 119
20 BALTIMORE 90 115 131
21 JACKSONVILLE 88 57 87
22 RICHMOND-PETERSBURG 86 109 104
23 DETROIT 80 62 62
24 LOUISVILLE 80 87 72
25 RALEIGH-DURHAM (FAYETVLLE) 78 75 74
26 CHARLOTTE 78 55 83
27 SAVANNAH 78 63 55
28 PROVIDENCE-NEW BEDFORD 72 63 66
29 NORFOLK-PORTSMTH-NEWPT NWS 71 56 74
30 CLEVELAND-AKRON (CANTON) 69 78 79
31 GRAND RAPIDS-KALMZOO0-B.CRK 66 61 43
32 GREENVLL-SPART-ASHEVLL-AND 63 67 44
33 BURLINGTON-PLATTSBURGH 62 44 51
34 MILWAUKEE 61 57 33
35 NEW ORLEANS 55 53 50
36 AUSTIN 52 44 56
37 SEATTLE-TACOMA 50 38 28
38 MEMPHIS 47 50 34
39 SAN DIEGO 46 39 16
40 CINCINNATI 44 52 62
41 ST. LOUIS 41 35 47
42 BIRMINGHAM (ANN AND TUSC) 40 45 57
43 ALBUQUERQUE-SANTA FE 40 25 29
44 PORTLAND-AUBURN 38 57 49
45 INDIANAPOLIS 37 34 33
46 MOBILE-PENSACOLA (FT WALT) 37 38 13
47 PORTLAND, OR 37 41 22
48 PITTSBURGH 36 36 43
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STOPOVER VISITORS: HARBOUR ISLAND: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004
49 SACRAMNTO-STKTON-MODESTO 36 12 22
50 PHOENIX (PRESCOTT) 35 41 20
51 ALBANY-SCHENECTADY-TROY 34 31 25
52 TALLAHASSEE-THOMASVILLE 33 46 11
53 NASHVILLE 33 61 48
54 ROANOKE-LYNCHBURG 32 34 34
55 COLUMBIA, SC 29 34 23
56 GAINESVILLE 29 22 8
57 LEXINGTON 28 9 37
58 CHARLOTTESVILLE 27 25 42
59 DAYTON 25 11 4
60 COLUMBUS, OH 24 32 34
61 KANSAS CITY 24 57 39
62 GREENSBORO-H.POINT-W.SALEM 23 35 25
63 LITTLE ROCK-PINE BLUFF 20 9 7
64 SYRACUSE 18 11 23
65 BATON ROUGE 18 11 3
66 PANAMA CITY 18 4 6
67 HARRISBURG-LNCSTR-LEB-YORK 17 11 18
68 COLORADO SPRINGS-PUEBLO 17 5 12
69 SAN ANTONIO 17 17 10
70 SPRINGFIELD-HOLYOKE 16 6 19
71 ROCHESTER, NY 16 23 16
72 GREENVILLE-N.BERN-WASHNGTN 16 22 8
73 CHARLESTON-HUNTINGTON 16 22 27
74 KNOXVILLE 15 15 33
75 TOLEDO 15 18 7
76 TULSA 14 5 5
77 BILOXI-GULFPORT 13 3 2
78 WILKES BARRE-SCRANTON 12 13 11
79 OKLAHOMA CITY 12 9 13
80 WICHITA-HUTCHINSON PLUS 12 3 5
81 LAS VEGAS 12 22 8
82 SHREVEPORT 11 4 2
83 RENO 11 2 5
84 CEDAR RAPIDS-WTRLO-IWC&DUB 11 11 5
85 SOUTH BEND-ELKHART 10 10 3
86 SALISBURY 10 12 4
87 BANGOR 10 12 24
88 EUREKA 10 10 2
89 FLORENCE-MYRTLE BEACH 9 12 22
90 BUFFALO 9 9 19
91 CHATTANOOGA 9 14 15
92 DAVENPORT-R.ISLAND-MOLINE 9 2
93 WILMINGTON 8 35 37
94 SALT LAKE CITY 8 8 27
95 DES MOINES-AMES 8 4 6
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STOPOVER VISITORS: HARBOUR ISLAND: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

96 TRAVERSE CITY-CADILLAC 8 8 14
97 MONTEREY-SALINAS 8 9 4
98 AUGUSTA 7 9 3
99 CHICO-REDDING 7 5
100 COLUMBUS, GA 7 12 14
101 GREEN BAY-APPLETON 7 16 4
102 ROCKFORD 7 4 3
103 SANTABARBRA-SANMAR-SANLUOB 7 23 17
104 TUCSON (SIERRA VISTA) 7 5 5
105 SPRINGFIELD, MO 6 8 8
106 HATTIESBURG-LAUREL 6 1 1
107 MADISON 6 11 17
108 IDAHO FALLS-POCATELLO 6 19 9
109 MACON 6 8 10
110 LANSING 6 7 9
111 OTHER USA 375 434 670
TOTAL 11,400 10,753 9,752
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STOPOVER VISITORS: EXUMA: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

1 NEW YORK 5,002 4,416 4,120
2 MIAMI-FT. LAUDERDALE 4,084 3,352 2,785
3 WEST PALM BEACH-FT. PIERCE 2,025 1,711 1,457
4 BOSTON (MANCHESTER) 1,367 1,574 1,196
5 WASHINGTON, DC (HAGRSTWN) 1,154 950 738
6 TAMPA-ST. PETE (SARASOTA) 1,128 817 696
7 LOS ANGELES 1,119 983 890
8 CHICAGO 1,063 1,025 1,068
9 PHILADELPHIA 1,016 838 771
10 ATLANTA 813 754 672
11 ORLANDO-DAYTONA BCH-MELBRN 789 616 535
12 DALLAS-FT. WORTH 779 691 631
13 HOUSTON 776 512 415
14 BALTIMORE 499 418 379
15 FT. MYERS-NAPLES 495 465 360
16 SAN FRANCISCO-OAK-SAN JOSE 490 626 501
17 NASHVILLE 439 262 223
18 DENVER 417 393 357
19 HARTFORD & NEW HAVEN 413 313 242
20 MINNEAPOLIS-ST. PAUL 385 472 350
21 JACKSONVILLE 360 278 233
22 CHARLOTTE 325 324 313
23 DETROIT 324 322 239
24 ST.LOUIS 290 328 264
25 SAN DIEGO 271 172 197
26 PHOENIX (PRESCOTT) 247 204 139
27 RALEIGH-DURHAM (FAYETVLLE) 238 267 194
28 PROVIDENCE-NEW BEDFORD 235 249 175
29 NORFOLK-PORTSMTH-NEWPT NWS 224 207 152
30 SEATTLE-TACOMA 221 238 235
31 RICHMOND-PETERSBURG 219 194 141
32 MILWAUKEE 209 204 159
33 CLEVELAND-AKRON (CANTON) 207 360 229
34 BIRMINGHAM (ANN AND TUSC) 201 143 206
35 LOUISVILLE 183 145 116
36 NEW ORLEANS 170 145 113
37 INDIANAPOLIS 166 165 115
38 PORTLAND-AUBURN 159 240 155
39 WILMINGTON 155 165 102
40 MEMPHIS 154 112 100
41 AUSTIN 147 111 125
42 MOBILE-PENSACOLA (FT WALT) 146 160 95
43 GREENVLL-SPART-ASHEVLL-AND 145 195 184
44 BURLINGTON-PLATTSBURGH 143 127 106
45 SAVANNAH 141 141 104
46 CINCINNATI 134 210 119
47 SAN ANTONIO 131 110 67
48 CHARLESTON, SC 130 103 68
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STOPOVER VISITORS: EXUMA: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004
49 KANSAS CITY 127 79 94
50 GREENSBORO-H.POINT-W.SALEM 124 114 147
51 PITTSBURGH 118 139 141
52 MACON 118 60 71
53 PORTLAND, OR 117 128 99
54 SALT LAKE CITY 99 105 47
55 LAS VEGAS 96 88 75
56 COLUMBUS, OH 95 118 86
57 SACRAMNTO-STKTON-MODESTO 89 91 73
58 KNOXVILLE 87 66 51
59 ALBANY-SCHENECTADY-TROY 82 108 91
60 TALLAHASSEE-THOMASVILLE 80 64 51
61 GREENVILLE-N.BERN-WASHNGTN 77 94 50
62 CHATTANOOGA 73 105 65
63 GRAND RAPIDS-KALMZOO-B.CRK 70 203 93
64 FLORENCE-MYRTLE BEACH 70 53 26
65 ROANOKE-LYNCHBURG 67 53 53
66 OMAHA 67 24 23
67 ALBUQUERQUE-SANTA FE 66 33 51
68 MADISON 63 66 54
69 SYRACUSE 58 40 66
70 HARRISBURG-LNCSTR-LEB-YORK 58 50 64
71 SALISBURY 57 35 42
72 COLUMBIA, SC 56 44 46
73 BUFFALO 55 41 55
74 CHARLOTTESVILLE 54 48 56
75 LITTLE ROCK-PINE BLUFF 53 52 63
76 TULSA 51 51 33
77 PEORIA-BLOOMINGTON 51 32 22
78 MONTEREY-SALINAS 49 38 42
79 GAINESVILLE 48 21 31
80 COLORADO SPRINGS-PUEBLO 47 26 56
81 LEXINGTON 46 47 47
82 SPRINGFIELD-HOLYOKE 45 42 53
83 SANTABARBRA-SANMAR-SANLUOB 45 32 53
84 TUCSON (SIERRA VISTA) 44 23 34
85 IDAHO FALLS-POCATELLO 44 19 25
86 ROCHESTER, NY 43 38 54
87 WILKES BARRE-SCRANTON 41 45 48
88 TRAVERSE CITY-CADILLAC 41 43 32
89 CORPUS CHRISTI 41 24 18
90 LAFAYETTE, LA 39 35 13
91 SPRINGFIELD, MO 38 36 15
92 GREEN BAY-APPLETON 37 37 37
93 DAYTON 36 44 42
94 RENO 36 26 19
95 DULUTH-SUPERIOR 33 27 24

Ministry of Tourism The Islands of The Bahamas Exit Study 2006



172

STOPOVER VISITORS: EXUMA: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004

96 BATON ROUGE 33 57 23
97 AUGUSTA 33 15 23
98 FT. WAYNE 33 19 26
99 ANCHORAGE 32 30 34
100 MEDFORD-KLAMATH FALLS 32 10 14
101 PANAMA CITY 32 45 57
102 SHREVEPORT 32 47 18
103 WACO-TEMPLE-BRYAN 32 15 18
104 BILOXI-GULFPORT 31 16 12
105 CHAMPAIGN&SPRNGFLD-DECATUR 31 34 56
106 TOLEDO 30 67 34
107 HONOLULU 29 23 38
108 BANGOR 29 34 15
109 CEDAR RAPIDS-WTRLO-IWC&DUB 27 14 14
110 BOISE 27 24 8
111 OTHER USA 1,673 1,816 2,002
TOTAL 35,095 31,860 27,754
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STOPOVER VISITORS: SAN SALVADOR: BY MEDIA MARKET 2006

MEDIA MARKET (DMA) 2006 2005 2004
49 MONTEREY-SALINAS 26 19 9
50 SAVANNAH 26 32 2
51 BILLINGS 25 0 24
52 TOPEKA 25 5 12
53 COLORADO SPRINGS-PUEBLO 24 7 0
54 SPRINGFIELD-HOLYOKE 24 11 19
55 NASHVILLE 24 11 6
56 LEXINGTON 23 8 12
57 FT. SMITH-FAY-SPRNGDL-RGRS 22 0 0
58 KNOXVILLE 22 13 12
59 DAYTON 21 7 26
60 GREENVLL-SPART-ASHEVLL-AND 21 30 13
61 INDIANAPOLIS 20 9 6
62 ROCHESTER, NY 20 14 20
63 LIMA 19 1 7
64 RALEIGH-DURHAM (FAYETVLLE) 18 12 12
65 COLUMBUS-TUPELO-WEST POINT 18 4 14
66 LAS VEGAS 18 4 9
67 LAKE CHARLES 18 4 0
68 CHARLESTON, SC 18 23 6
69 AUSTIN 16 9 1
70 KANSAS CITY 16 7 9
71 LOUISVILLE 16 22 29
72 OKLAHOMA CITY 15 8 10
73 LITTLE ROCK-PINE BLUFF 15 2 8
74 COLUMBUS, GA 14 1 38
75 WILMINGTON 14 13 7
76 NORFOLK-PORTSMTH-NEWPT NWS 13 16 12
77 LA CROSSE-EAU CLAIRE 13 3 6
78 ROANOKE-LYNCHBURG 13 16 12
79 MACON 12 8 12
80 SYRACUSE 12 21 26
81 PORTLAND-AUBURN 12 7 9
82 WATERTOWN 11 8 7
83 ELMIRA 11 10 7
84 SALT LAKE CITY 11 21 9
85 NEW ORLEANS 11 8 8
86 MADISON 10 5 2
87 CHARLOTTESVILLE 10 7 17
88 ALBUQUERQUE-SANTA FE 10 12 13
89 LAFAYETTE, LA 10 12 3
90 WILKES BARRE-SCRANTON 10 10 8
91 BUFFALO 10 18 25
92 ANCHORAGE 9 0 0
93 DAVENPORT-R.ISLAND-MOLINE 9 11 4
94 SALISBURY 9 0 1
95 UTICA 9 6 5
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STOPOVER VISITORS: SAN SALVADOR: BY MEDIA MARKET 2006

MEDIA MARKET (DMA)

96 LANSING

97 HARRISBURG-LNCSTR-LEB-YORK

98 EUGENE

99 ROCHESTR-MASON CITY-AUSTIN
100 SANTABARBRA-SANMAR-SANLUOB

101 SOUTH BEND-ELKHART
102 FRESNO-VISALIA

103 TALLAHASSEE-THOMASVILLE

104 SHERMAN-ADA
105 ROCKFORD

106 PADUCAH-C.GIRD-HARBG-MT VN
107 MEDFORD-KLAMATH FALLS

108 CHICO-REDDING
109 CHATTANOOGA
110 BILOXI-GULFPORT
111 OTHER USA
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STOPOVER VISITORS: THE ISLANDS OF THE BAHAMAS: FROM CANADA: 2006

PROVINCE 2006 2005 2004 2003 2002

1 ONTARIO 51,379 46,002 37,558 36,898 39,369

2 QUEBEC 12,429 12,767 13,981 9,151 9,123

3 ALBERTA 4,873 3,273 3,486 3,162 2,928

4 BRITISH COLUMBIA 4,566 4,073 3,466 2,977 3,084

5 NOVA SCOTIA 1,138 1,058 830 711 682

6 MANITOBA 1,101 944 871 714 704

7 NEW BRUNSWICK 643 623 632 467 433

8 SASKATCHEWAN 630 526 590 396 581

9 NEWFOUNDLAND 414 469 316 225 326

10 PRINCE EDWARD ISLAND 113 101 133 97 75
11 NORTHWEST TERRITORIES 68 17 26 17 8
12 YUKON TERRITORY 31 16 23 14 18
13 NUNAVUT 16 13 9 3 6
14 OTHER 7,238 5,761 6,541 8,316 11,255
TOTAL 84,639 75,643 68,462 63,148 68,592

All numbers are subject to revision

VISITOR NIGHTS: THE ISLANDS OF THE BAHAMAS: FROM CANADA: 2006

PROVINCE 2006 2005 2004 2003 2002

1 ONTARIO 387,463 349,068 301,597 266,625 253,456

2 QUEBEC 136,980 133,665 137,254 89,292 82,402

3 BRITISH COLUMBIA 55,135 51,033 42,115 33,818 30,868

4 ALBERTA 45,667 32,567 31,673 28,053 25,064

5 NOVA SCOTIA 14,234 13,725 12,187 8,870 6,926

6 MANITOBA 11,870 10,100 8,822 7,407 6,436

7 NEW BRUNSWICK 7,448 7,574 7,658 4,679 3,651

8 SASKATCHEWAN 6,633 5,838 5,106 3,362 4,703

9 NEWFOUNDLAND 4,660 5,240 3,492 1,527 3,340

10 PRINCE EDWARD ISLAND 1,598 1,339 1,713 1,280 1,065
11 YUKON TERRITORY 1,096 162 627 223 172
12 NORTHWEST TERRITORIES 703 170 293 136 94
13 NUNAVUT 129 141 96 15 58
14 OTHER 63,714 56,688 66,139 73,173 83,866
TOTAL 737,330 667,310 618,772 518,460 502,101

All numbers are subject to revision
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STOPOVER VISITORS: THE ISLANDS OF THE BAHAMAS: FROM EUROPE: 2006

COUNTRY 2006 2005 2004 2003 2002

1 UK 44,581 44,846 40,479 43,249 47,027
2 FRANCE 8,797 9,830 11,408 20,649 7,545
3 GERMANY 6,323 6,451 6,630 7,056 7,039
4 ITALY 5,722 6,775 8,386 6,057 3,961
5 SWITZERLAND 3,148 3,155 2,924 2,947 3,302
6 SPAIN 1,675 1,570 1,428 1,530 1,462
7 NETHERLANDS 1,646 1,682 1,949 1,721 1,491
8 SWEDEN 1,340 1,495 1,219 992 801
9 IRELAND 1,310 1,446 1,411 1,407 549
10 BELGIUM 1,042 1,227 1,280 1,288 820
11 AUSTRIA 1,010 1,095 974 1,039 1,110
12 NORWAY 879 884 942 839 940
13 DENMARK 876 888 861 801 721
14 FINLAND 435 487 472 330 214
15 PORTUGAL 397 367 475 736 456
16 RUSSIA 374 269 283 253 222
17 GREECE 347 382 312 273 282
18 POLAND 329 331 472 321 274
19 TURKEY 271 316 205 294 271
20 HUNGARY 233 206 123 194 159
21 MONACO 162 193 126 140 101
22 LUXEMBOURG 160 146 184 125 58
23 CZECH REPUBLIC 159 127 116 113 148
24 ICELAND 158 205 134 114 69
25 ROMANIA 149 176 125 134 108
26 UKRAINE 93 90 66 70 50
27 BULGARIA 91 67 85 56 45
28 CYPRUS 68 92 90 88 43
29 SLOVAKIA 64 81 37 38 38
30 CROATIA 61 47 51 68 49
31 MALTA 49 54 53 27 27
32 SLOVENIA 44 54 51 23 21
33 YUGOSLAVIA 40 31 15 20 23
34 LATVIA 32 45 39 24 23
35 ESTONIA 26 30 23 25 17
36 ANDORRA 21 16 14 3 6
37 LITHUANIA 21 26 25 54 37
38 BELARUS 16 11 13 14 4
39 LIECHTENSTEIN 14 34 21 22 19
40 ALBANIA 12 10 49 7 8
41 SAN MARINO 9 5 0 2 7
42 MACEDONIA 8 8 9 7 9
43 GEORGIA 6 6 14 4 0
44 BOSNIA AND HERZEGOVINA 5 3 5 6 1
45 MOLDOVA 2 6 4 2 0
46 FAROE ISLANDS 2 11 2 7 1
47 CANARY ISLANDS 1 1 0 0 0
48 GREENLAND 0 0 6 1 6
TOTAL 82,208 85,277 83,590 93,170 79,564
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VISITOR NIGHTS: THE ISLANDS OF THE BAHAMAS: FROM EUROPE: 2006

COUNTRY 2006 2005 2004 2003 2002

1 UK 499,069 500,505 431,220 428,841 455,647
2 FRANCE 81,711 91,857 106,087 170,788 66,384
3 GERMANY 77,431 79,487 84,606 83,538 77,656
4 ITALY 46,622 59,552 72,429 47,816 32,112
5 SWITZERLAND 30,738 31,057 30,453 30,040 32,380
6 NETHERLANDS 15,403 16,232 19,064 16,172 12,532
7 SWEDEN 13,593 14,248 10,273 10,282 7,270
8 IRELAND 13,171 15,171 14,065 12,355 4,626
9 SPAIN 12,753 12,491 12,112 14,366 11,463
10 AUSTRIA 11,749 12,942 11,357 10,821 13,435
11 BELGIUM 7,980 11,027 11,794 12,202 7,034
12 NORWAY 7,821 7,161 7,792 9,058 10,341
13 DENMARK 7,804 8,630 8,040 6,867 7,159
14 FINLAND 3,973 4,154 5,193 2,095 2,201
15 PORTUGAL 3,338 3,681 4,741 5,711 3,765
16 POLAND 3,091 3,738 5,756 3,598 1,952
17 GREECE 2,884 3,416 2,590 2,618 2,454
18 RUSSIA 2,641 2,624 3,143 1,903 2,507
19 ROMANIA 2,367 1,761 3,490 1,331 1,442
20 CZECH REPUBLIC 2,277 949 883 975 1,124
21 MONACO 2,058 2,351 2,041 1,682 1,739
22 LUXEMBOURG 2,033 1,669 2,017 1,330 509
23 HUNGARY 1,997 2,067 1,258 1,577 1,503
24 BULGARIA 1,634 1,474 1,221 326 274
25 TURKEY 1,395 1,783 1,101 1,644 1,035
26 ICELAND 1,142 2,427 1,935 1,105 458
27 UKRAINE 1,036 991 551 943 691
28 CROATIA 529 792 324 412 286
29 SLOVAKIA 481 629 328 296 350
30 CYPRUS 417 830 587 556 225
31 SLOVENIA 383 498 436 97 158
32 MALTA 348 463 464 521 505
33 YUGOSLAVIA 345 364 95 140 242
34 ANDORRA 299 106 99 8 21
35 LATVIA 273 1,343 242 102 119
36 LITHUANIA 173 508 713 371 373
37 BELARUS 139 100 137 129 49
38 LIECHTENSTEIN 116 394 222 218 213
39 ESTONIA 101 353 173 140 99
40 ALBANIA 70 76 316 64 46
41 BOSNIA AND HERZEGOVINA 62 12 36 31 5
42 SAN MARINO 55 24 0 5 36
43 MACEDONIA 35 68 49 44 20
44 MOLDOVA 25 58 41 6 0
45 GEORGIA 24 32 162 24 0
46 CANARY ISLANDS 6 4 0 0 0
47 FAROE ISLANDS 3 152 21 32 33
48 GREENLAND 0 0 62 12 44
TOTAL 861,595 900,251 859,719 883,192 762,517
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STOPOVER VISITORS: THE ISLANDS OF THE BAH.: FROM LATIN AMERICA: 2006

COUNTRY 2006 2005 2004 2003 2002
1 MEXICO 6,615 3,546 3,094 3,126 3,357
2 BRAZIL 2,440 1,880 1,487 1,237 1,988
3 VENEZUELA 1,767 1,203 1,077 1,013 1,180
4 ARGENTINA 1,169 955 926 838 877
5 COLOMBIA 785 651 547 547 622
6 PERU 622 494 405 513 554
7 ECUADOR 531 440 296 284 296
8 COSTARICA 446 485 395 328 459
9 PANAMA 419 480 426 375 511
10 CHILE 362 376 346 339 463
11 GUATEMALA 295 281 245 224 225
12 HONDURAS 176 171 152 138 315
13 EL SALVADOR 146 116 135 106 91
14 BELIZE 145 112 97 124 138
15 BOLIVIA 120 38 57 52 71
16 URUGUAY 119 187 167 135 131
17 NICARAGUA 69 56 97 57 46
18 PARAGUAY 49 26 31 26 42

TOTAL 16,275 11,497 9,980 9,462 11,366

VISITOR NIGHTS: THE ISLANDS OF THE BAH.: FROM LATIN AMERICA: 2006

COUNTRY 2006 2005 2004 2003 2002

1 MEXICO 37,461 21,854 19,519 15,478 16,253

2 BRAZIL 12,737 10,221 9,207 6,135 10,051

3 VENEZUELA 10,242 7,735 7,115 6,402 5,619

4 ARGENTINA 6,775 5,650 5,507 5,312 4,373

5 COLOMBIA 5,977 4,159 3,163 2,894 2,928

6 PERU 3,479 3,677 2,495 3,105 2,622

7 ECUADOR 3,423 2,661 1,695 1,906 1,518

8 COSTARICA 2,891 2,882 2,577 1,937 2,656

9 PANAMA 2,596 2,379 2,349 1,525 2,029

10 CHILE 2,374 2,257 2,314 2,389 2,303
11 HONDURAS 1,903 1,228 646 514 1,357
12 GUATEMALA 1,771 1,732 1,339 989 1,691
13 URUGUAY 1,007 1,303 1,492 1,015 912
14 BELIZE 969 1,257 1,541 1,470 846
15 BOLIVIA 783 271 307 194 509
16 EL SALVADOR 760 609 522 405 414
17 NICARAGUA 411 300 377 246 161
18 PARAGUAY 276 104 229 107 233
TOTAL 95,835 70,279 62,394 52,023 56,475
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STOPOVER VISITORS: THE ISLANDS OF THE BAH.: CARIBBEAN ISLANDS: 2006

COUNTRY 2006 2005 2004 2003 2002

1 JAMAICA 7,066 6,599 5,835 5,444 7,199
2 TURKS AND CAICOS ISLANDS 2,436 2,299 1,920 1,295 1,389
3 HAITI 1,819 1,322 1,291 1,243 1,240
4 TRINIDAD AND TOBAGO 1,776 1,417 1,212 1,328 1,249
5 CAYMAN ISLANDS 1,287 1,298 1,260 923 772
6 BARBADOS 1,040 939 939 945 1,044
7 BERMUDA 851 834 661 784 754
8 DOMINICAN REPUBLIC 498 550 358 344 424
9 GUYANA 343 362 243 272 344
10 CUBA 297 412 546 524 511
11 PUERTO RICO 269 328 483 365 195
12 ST LUCIA 198 171 222 158 168
13 CURACAO 162 135 120 127 89
14 ANTIGUA AND BARBUDA 157 148 121 135 147
15 ST KITTS AND NEVIS 120 118 94 94 64
16 ST MAARTEN 102 102 73 41 38
17 DOMINICA 101 90 88 126 79
18 BRITISH VIRGIN ISLANDS 96 113 61 37 121
19 SURINAME 83 46 53 37 40
20 ST VINCENT & GRENADINES 80 72 71 60 61
21 ARUBA 73 82 118 109 68
22 GRENADA 71 61 80 78 108
23 ANGUILLA 47 66 40 29 66
24 FRENCH WEST INDIES(other islds.)** 43 18 1 3 1
25 MARTINIQUE 43 35 52 42 64
26 NETHERLAND ANTILLES (other islds.)* 41 38 25 28 91
27 US VIRGIN ISLANDS 19 21 32 46 18
28 MONTSERRAT 13 18 11 8 8
29 ST EUSTATIUS 9 4 5 7 2
TOTAL 19,140 17,698 16,015 14,632 16,354

*The Netherland Antilles is comprised of 5 islands, Saba, Sint (St.) Eustatius, Sint (St.) Maarten, Bonaire and Curacao.
**The French West Indies is comprised of the islands of Martinique, Guadeloupe,and St. Barthelemy.
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VISITOR NIGHTS: THE ISLANDS OF THE BAH.: CARIBBEAN ISLANDS: 2006

COUNTRY 2006 2005 2004 2003 2002

1 JAMAICA 73,339 65,602 57,894 48,589 54,353
2 HAITI 20,108 12,626 12,215 9,972 8,799
3 TRINIDAD AND TOBAGO 12,708 11,283 11,810 10,568 10,329
4 TURKS AND CAICOS ISLANDS 12,832 12,507 11,896 8,103 9,810
5 BARBADOS 6,621 6,803 6,132 5,344 5,984
6 CAYMAN ISLANDS 6,333 6,258 7,124 4,473 3,607
7 BERMUDA 6,030 6,374 4,895 4,974 4,744
8 CUBA 5,643 6,546 9,286 7,998 5,115
9 GUYANA 4,165 3,779 2,407 2,590 3,152
10 DOMINICAN REPUBLIC 3,916 3,017 1,883 2,052 2,388
11 ST LUCIA 1,775 1,681 2,198 1,534 1,795
12 ANTIGUA AND BARBUDA 1,138 1,045 820 871 924
13 PUERTO RICO 1,076 1,308 1,839 1,403 631
14 ST KITTS AND NEVIS 961 622 1,443 714 427
15 BRITISH VIRGIN ISLANDS 901 822 510 329 902
16 DOMINICA 881 811 581 799 796
17 CURACAO 750 835 827 893 908
18 ST MAARTEN 709 645 481 219 312
19 SURINAME 623 224 379 150 177
20 ST VINCENT & GRENADINES 596 548 813 455 366
21 GRENADA 524 341 928 668 444
22 NETHERLAND ANTILLES (other islds.)* 523 525 410 228 668
23 MARTINIQUE 388 284 445 307 342
24 ARUBA 375 534 763 565 348
25 ANGUILLA 277 568 289 464 780
26 US VIRGIN ISLANDS 161 196 354 275 120
27 FRENCH WEST INDIES(other islds.)** 144 79 0 29 1
28 MONTSERRAT 137 324 49 35 44
29 ST EUSTATIUS 46 19 22 40 4
TOTAL 163,680 146,206 138,693 114,641 118,270

*The Netherland Antilles is comprised of 5 islands, Saba, Sint (St.) Eustatius, Sint (St.) Maarten, Bonaire and Curacao.
**The French West Indies is comprised of the islands of Martinique, Guadeloupe,and St. Barthelemy.
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STOPOVER VISITORS: THE ISLANDS OF THE BAH.: FROM REST OF WORLD: 2006

COUNTRY 2006 2005 2004 2003 2002

1 AUSTRALIA 2,551 2,597 2,381 2,162 1,979
2 JAPAN 2,098 2,356 2,375 2,391 4,229
3 SOUTH AFRICA 1,285 1,205 1,032 896 832
4 NEW ZEALAND 678 666 642 522 574
5 ISRAEL 583 580 522 545 571
6 INDIA 443 285 265 327 308
7 SOUTH KOREA 322 225 201 158 78
8 HONG KONG 286 258 212 164 188
9 CHINA 278 290 345 279 155
10 PHILIPPINES 261 282 266 275 430
11 SAUDI ARABIA 223 178 379 139 222
12 SINGAPORE 185 206 212 124 149
13 UNITED ARAB EMIRATE 163 105 88 133 31
14 THAILAND 100 71 29 44 46
15 TAIWAN 82 98 70 28 87
16 MALAYSIA 69 96 56 46 62
17 EGYPT 66 78 19 28 40
18 SWAZILAND 60 56 64 156 119
19 NIGERIA 52 41 43 47 48
20 OTHER 23,709 28,282 13,152 15,958 16,987
TOTAL 33,494 37,955 22,353 24,422 27,135

These are the top countries by stopovers for the Rest of the World (by 2006).

VISITOR NIGHTS: THE ISLANDS OF THE BAH.: FROM REST OF WORLD: 2006

COUNTRY 2006 2005 2004 2003 2002

1 AUSTRALIA 30,865 32,517 29,819 29,964 25,678
2 SOUTH AFRICA 16,376 17,593 15,001 13,414 12,266
3 NEW ZEALAND 11,428 9,932 10,207 7,169 8,594
4 JAPAN 10,500 12,114 10,818 10,567 19,053
5 ISRAEL 4,771 3,073 3,422 3,773 3,550
6 PHILIPPINES 3,679 4,545 4,534 3,856 4,262
7 SAUDI ARABIA 3,314 1,661 2,334 1,406 1,424
8 INDIA 2,485 2,817 2,726 3,007 1,874
9 HONG KONG 1,842 1,648 2,674 1,104 1,395
10 CHINA 1,626 1,928 2,005 2,095 874
11 SOUTH KOREA 1,509 1,078 1,025 735 302
12 UNITED ARAB EMIRATE 1,110 590 366 455 101
13 SINGAPORE 974 1,348 1,162 953 1,340
14 THAILAND 880 585 247 469 347
15 SWAZILAND 697 525 558 1,562 1,232
16 SRI LANKA 472 74 192 270 25
17 EGYPT 427 385 141 260 210
18 ZIMBABWE 390 347 171 182 330
19 MALAYSIA 388 742 501 256 720
20 OTHER 221,610 243,394 118,636 134,099 135,413
TOTAL 315,343 336,896 206,539 215,596 218,990

These are the top countries by stopovers for the Rest of the World (by 2006).

Ministry of Tourism The Islands of The Bahamas Exit Study 2006



YEAR
1977
1978
1979
1980
1981
1982
1983
1984
1985
1986
1987
1988
1989
1990
1991
1992
1993
1994
1995
1996
1997
1998
1999
2000
2001
2002
2003
2004
2005
2006
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VISITOR NIGHTS IN THE BAHAMAS BY ISLAND 1977 - 2006

Nassau/P.l.
2,558,070
3,276,210
3,751,550
3,849,190
3,353,800
3,372,920
3,963,350
4,074,100
4,251,420
4,113,610
4,192,850
4,122,370
4,395,605
4,454,070
4,197,680
3,819,375
4,040,620
4,134,885
4,268,675
4,650,095
4,946,245

n/a

n/a
4,615,786
4,595,156
4,692,646
4,693,467
5,260,830
5,744,901
5,891,190

Research & Statistics Dept

Ministry of Tourism

%
44 5%
47.1%
47.4%
45.6%
44.9%
45.0%
48.7%
49.8%
50.8%
49.1%
48.3%
47.3%
49.0%
49.7%
50.0%
47.0%
47.1%
46.7%
47.3%
49.1%
51.3%

n/a

n/a
51.0%
51.2%
53.9%
52.4%
53.1%
55.8%
57.4%

Grand Bah.
1,822,030
2,114,100
2,321,760
2,613,630
2,286,900
2,134,080
2,067,200
1,964,730
2,132,370
2,135,300
2,334,645
2,459,640
2,451,040
2,252,920
2,094,160
2,125,405
2,266,080
2,381,250
2,453,380
2,322,445
2,142,400

n/a

n/a
1,922,195
2,181,921
2,091,616
2,038,336
2,065,766
1,963,513
1,820,861

. Ministry of Tourism

%
31.7%
30.4%
29.3%
31.0%
30.6%
28.5%
25.4%
24.0%
25.5%
25.5%
26.9%
28.2%
27.3%
25.1%
24.9%
26.2%
26.4%
26.9%
27.2%
24.5%
22.2%

n/a

n/a
21.2%
24.3%
24.0%
22.8%
20.9%
19.1%
17.7%

Out Isl.
1,374,330
1,569,880
1,847,640
1,973,320
1,829,930
1,983,310
2,110,080
2,146,450
1,984,565
2,126,010
2,157,810
2,125,620
2,130,980
2,255,865
2,110,085
2,179,195
2,278,330
2,330,395
2,309,400
2,492,845
2,548,730

n/a

n/a
2,510,380
2,195,705
1,919,543
2,224,940
2,571,585
2,588,913
2,556,780

The Islands of The Bahamas

%
23.9%
22.6%
23.3%
23.4%
24.5%
26.5%
25.9%
26.2%
23.7%
25.4%
24.8%
24.4%
23.7%
25.2%
25.1%
26.8%
26.5%
26.3%
25.6%
26.3%
26.4%

n/a

n/a
27.7%
24.5%
22.1%
24.8%
26.0%
25.1%
24.9%

TOTAL
5,754,430
6,960,190
7,920,950
8,436,140
7,470,630
7,490,310
8,140,630
8,185,280
8,368,355
8,374,920
8,685,305
8,707,630
8,977,625
8,962,855
8,401,925
8,123,975
8,585,030
8,846,530
9,031,455
9,465,385
9,637,375

n/a

n/a
9,048,361
8,972,782
8,703,805
8,956,743
9,898,181

10,297,327
10,268,831

Exit Study 2006

%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%

n/a

n/a
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%



YEAR
1977
1978
1979
1980
1981
1982
1983
1984
1985
1986
1987
1988
1989
1990
1991
1992
1993
1994
1995
1996
1997
1998
1999
2000
2001
2002
2003
2004
2005
2006
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VISITOR NIGHTS IN THE BAHAMAS BY COUNTRY OF RESIDENCE 1977 - 2006

USA
3,766,070
4,645,870
5,241,170
5,527,390
5,016,070
5,481,490
6,165,550
6,239,150
6,746,295
6,870,260
7,032,800
6,905,830
7,069,340
6,939,085
6,304,555
5,979,955
6,293,840
6,633,250
6,787,890
7,037,780
7,058,185

n/a

n/a
7,005,453
7,082,835
7,045,452
7,172,831
8,012,064
8,176,385
8,095,048

%
65.4%
66.7%
66.2%
65.5%
67.1%
73.2%
75.7%
76.2%
80.6%
82.0%
81.0%
79.3%
78.7%
77.4%
75.0%
73.6%
73.3%
75.0%
75.2%
74.4%
73.2%

n/a

n/a
77.4%
78.9%
80.9%
80.1%
80.9%
79.4%
78.8%

CANADA

1,144,770
1,176,310
1,193,800
1,213,010
1,065,080
849,280
882,980
845,150
859,685
698,730
708,540
739,230
787,880
795,830
742,720
736,505
746,940
777,375
697,135
707,805
752,025
n/a
n/a
640,575
607,192
502,101
518,460
618,772
667,310
737,330

Research & Statistics Dept. Ministry of Tourism

Ministry of Tourism

%
19.9%
16.9%
15.1%
14.4%
14.3%
11.3%
10.8%
10.3%
10.3%

8.3%

8.2%

8.5%

8.8%

8.9%

8.8%

9.1%

8.7%

8.8%

7.7%

7.5%

7.8%

n/a

n/a

7.1%

6.8%

5.8%

5.8%

6.3%

6.5%

7.2%

The Islands of The Bahamas

EUROPE

593,610
837,710
1,110,500
1,216,760
915,690
703,250
587,920
533,770
474,745
546,850
691,825
813,875
847,280
920,830
1,035,540
1,095,770
1,239,335
1,091,540
1,106,835
1,221,055
1,252,700
n/a
n/a
973,979
898,023
762,517
883,192
859,719
900,251
861,595

%
10.3%
12.0%
14.0%
14.4%
12.3%

9.4%

7.2%

6.5%

5.7%

6.5%

8.0%

9.3%

9.4%
10.3%
12.3%
13.5%
14.4%
12.3%
12.3%
12.9%
13.0%

n/a

n/a
10.8%
10.0%

8.8%

9.9%

8.7%

8.7%

8.4%

OTHER

249,980
300,300
375,480
478,980
473,790
456,290
504,180
567,210
287,630
259,080
252,140
248,695
273,125
307,110
319,110
311,745
304,915
344,365
439,595
498,745
574,465
n/a
n/a
428,354
384,732
393,735
382,260
407,626
553,381
574,858

%
4.3%
4.3%
4.7%
5.7%
6.3%
6.1%
6.2%
6.9%
3.4%
3.1%
2.9%
2.9%
3.0%
3.4%
3.8%
3.8%
3.6%
3.9%
4.9%
5.3%
6.0%
n/a
n/a
4.7%
4.3%
4.5%
4.3%
4.1%
5.4%
5.6%

TOTAL
5,754,430
6,960,190
7,920,950
8,436,140
7,470,630
7,490,310
8,140,630
8,185,280
8,368,355
8,374,920
8,685,305
8,707,630
8,977,625
8,962,855
8,401,925
8,123,975
8,585,030
8,846,530
9,031,455
9,465,385
9,637,375

n/a

n/a
9,048,361
8,972,782
8,703,805
8,956,743
9,898,181

10,297,327
10,268,831

%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%

n/a

n/a
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%
100.0%

Exit Study 2006
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VISITOR NIGHTS BY ISLAND AND REGION

ISLANDS OF THE BAHAMAS
2006
Latin Other
u.s Canada Europe |Caribbean| America | Countries Total

New Providence 4,421,653 468,672 | 554,813 | 143,645 74,736 227,671 5,891,190
Grand Bahama 1,507,563 117,671 | 134,943 9,862 9,218 41,604 1,820,861
Out Islands Total 2,165,832 150,987 | 171,839 10,173 11,881 46,068 2,556,780
Abaco 903,517 52,461 45,178 2,215 2,404 11,325 1,017,100
Andros 86,173 3,737 5,074 290 405 1,449 97,128
Bimini 309,848 19,387 10,684 2,138 2,475 5,395 349,927
Eleuthera* 236,873 15,683 16,518 941 1,140 5,993 277,148
Exuma 270,636 19,968 28,703 1,443 2,205 6,691 329,646
Harbour Island 74,221 2,329 8,766 388 277 1,887 87,868
San Salvador 54,681 23,874 40,553 443 1,068 6,097 126,716
Other Out Islands 229,883 13,548 16,363 2,315 1,907 7,231 271,247
TOTAL | 8095048 | 737,330 | 861,595| 163,680 | 95835 | 315343 | 10,268,831
Out Island totals include: Abaco, Andros, Bimini, Eleuthera, Exuma, Harbour Island, San Salvador and the Other Out Islands

*In order to get the total count for Eleuthera you have to add Harbour Island numbers to it.

VISITOR NIGHTS BY ISLAND AND REGION
ISLANDS OF THE BAHAMAS
2005
Latin Other
u.S Canada Europe |Caribbean| America | Countries Total

New Providence 4,414,463 405,351 536,339 126,622 49,117 213,009 5,744,901
Grand Bahama 1,607,919 112,478 | 165,988 11,664 8,815 56,649 1,963,513
Out Islands Total 2,154,003 149,481 | 197,924 7,920 12,347 67,238 2,588,913
Abaco 862,729 53,638 49,675 1,970 2,653 16,322 986,987
Andros 92,267 3,445 5,627 413 293 2,097 104,142
Bimini 317,696 12,686 12,705 924 4,689 7,129 355,829
Eleuthera* 240,506 13,529 18,904 742 483 9,223 283,387
Exuma 237,410 16,509 29,521 1,484 1,542 7,684 294,150
Harbour Island 66,534 1,717 9,745 293 249 2,602 81,140
San Salvador 33,999 29,120 50,388 186 877 8,313 122,883
Other Out Islands 302,862 18,837 21,359 1,908 1,561 13,868 360,395
TOTAL | 8,176,385 | 667,310 | 900,251 | 146,206 | 70,279 | 336,896 | 10,297,327

Out Island totals include: Abaco, Andros, Bimini, Eleuthera, Exuma, Harbour Island, San Salvador and the Other Out Islands

*In order to get the total count for Eleuthera you have to add Harbour Island numbers to it.

Ministry of Tourism

The Islands of The Bahamas

Exit Study 2006
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VISITOR NIGHTS BY MONTH
ISLANDS OF THE BAHAMAS

2006
Month [All Bahamas| Nassau/P.l | Grand Bah. |Out Islands
Jan 825,131 463,831 159,958 201,342
Feb 868,052 499,746 152,853 215,453
Mar 1,121,313 626,979 216,870 277,464
Apr 1,063,853 592,819 188,770 282,264
May 950,424 483,193 173,371 293,860
Jun 1,095,863 563,482 200,674 331,707
Jul 1,035,203 595,823 184,286 255,094
Aug 709,315 463,717 113,847 131,751
Sep 415,073 280,166 60,736 74,171
Oct 502,548 333,421 79,096 90,031
Nov 694,547 429,063 120,608 144,876
Dec 987,509 558,950 169,792 258,767
Total 10,268,831 | 5,891,190 1,820,861 | 2,556,780

VISITOR NIGHTS BY MONTH
ISLANDS OF THE BAHAMAS

2006
Month Abaco Andros Bimini Eleuthera*| Exuma [Harbour Isl| San Sal.
Jan 80,374 10,721 19,105 22,184 34,165 4,256 11,379
Feb 81,315 7,994 23,488 26,926 35,806 8,983 10,805
Mar 109,400 11,877 25,778 39,806 42,687 11,859 14,002
Apr 114,643 10,850 27,090 28,591 36,925 12,541 15,713
May 118,522 9,720 63,065 22,150 28,860 10,950 16,351
Jun 147,779 11,338 50,122 28,283 28,332 9,951 16,510
Jul 109,789 8,324 36,795 20,667 24,943 7,451 13,935
Aug 42,891 5,735 22,335 11,319 18,322 4,388 9,379
Sep 21,795 2,529 22,808 7,146 8,118 1,430 2,264
Oct 35,310 3,435 10,457 12,462 16,337 1,541 752
Nov 58,957 6,417 11,869 23,209 20,172 6,095 1,825
Dec 96,325 8,188 37,015 34,405 34,979 8,423 13,801
Total 1,017,100 97,128 349,927 277,148 329,646 87,868 | 126,716

*Harbour Island is a part of Eleuthera. To get the total count for Eleuthera you have to add Harbour Island to the Eleuthera number.
All of the individual Out Islands are not listed in the above table.

Ministry of Tourism The Islands of The Bahamas Exit Study 2006



VISITOR NIGHTS BY MONTH
ISLANDS OF THE BAHAMAS

186

2004 TO 2006
All Bahamas Nassau/P.I Grand Bahama Out Islands

Month 2006 2005 2004 2006 2005 2004 2006 2005 2004 2006 2005 2004

Jan 825,131 797,033 807,217 463,831 428,231 410,199 159,958 141,289 168,191 201,342 227,513 228,827
Feb 868,052 849,947 914,368 499,746 468,764 481,935 152,853 157,626 198,002 215,453 223,557 234,431
Mar 1,121,313 | 1,190,987 | 1,161,296 626,979 639,220 610,310 216,870 251,679 275,761 277,464 300,088 275,225
Apr 1,063,853 913,101 | 1,057,049 592,819 512,437 542,793 188,770 166,924 251,658 282,264 233,740 262,598
May 950,424 896,753 884,161 483,193 447,636 409,294 173,371 169,047 203,068 293,860 280,070 271,799
Jun 1,095,863 | 1,092,423 | 1,076,804 563,482 554,445 531,748 200,674 221,264 230,688 331,707 316,714 314,368
Jul 1,035,203 | 1,126,118 | 1,104,678 595,823 620,082 551,921 184,286 217,274 256,937 255,094 288,762 295,820
Aug 709,315 749,723 756,395 463,717 487,066 439,316 113,847 131,684 174,362 131,751 130,973 142,717
Sep 415,073 432,946 216,154 280,166 259,320 148,971 60,736 97,266 16,901 74,171 76,360 50,282
Oct 502,548 525,871 431,731 333,421 333,519 294,489 79,096 102,297 50,703 90,031 90,055 86,539
Nov 694,547 726,859 616,494 429,063 436,770 363,372 120,608 127,781 96,613 144,876 162,308 156,509
Dec 987,509 995,566 871,834 558,950 557,411 476,482 169,792 179,382 142,882 258,767 258,773 252,470
Total 10,268,831 | 10,297,327 | 9,898,181 | 5,891,190 | 5,744,901 | 5,260,830 | 1,820,861 | 1,963,513 | 2,065,766 | 2,556,780 | 2,588,913 | 2,571,585

Ministry of Tourism

The Islands of The Bahamas

Exit Study 2006
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HOTEL NIGHTS BY MONTH
ISLANDS OF THE BAHAMAS

2004 TO 2006
All Bahamas Nassau/P.l Grand Bahama Out Islands

Month 2006 2005 2004 2006 2005 2004 2006 2005 2004 2006 2005 2004
Jan 429,572 395,348 387,382 314,957 292,059 279,501 62,856 49,654 69,755 51,759 53,635 38,126
Feb 484,108 485,590 520,997 352,514 | 349,159 | 354,725 64,231 67,354 104,713 67,363 69,077 61,559
Mar 671,498 726,383 699,978 460,525 | 493,161 | 459,148 112,845 136,366 162,154 98,128 96,856 78,676
Apr 633,071 549,725 629,048 440,458 | 392,829 | 414,009 89,086 80,368 136,014 103,527 76,528 79,025
May 544,300 512,580 | 467,674 359,582 342,492 299,904 86,075 72,051 94,957 98,643 98,037 72,813
Jun 618,159 614,567 564,336 408,106 | 421,445 | 384,057 100,025 88,332 98,037 110,028 104,790 82,242
Jul 615,075 681,478 668,546 436,196 | 483,640 | 423,923 89,297 92,838 135,447 89,582 105,000 109,176
Aug 457,685 503,273 514,608 353,020 | 389,143 | 356,638 52,202 61,340 97,200 52,463 52,790 60,770
Sep 249,588 265,334 121,397 200,938 192,961 105,617 24,743 46,037 5,360 23,907 26,336 10,420
Oct 283,668 327,193 256,959 230,846 246,346 211,457 26,622 48,816 19,150 26,200 32,031 26,352
Nov 390,610 427,044 | 349,921 296,159 320,113 266,179 49,451 49,556 41,113 45,000 57,375 42,629
Dec 469,519 468,719 | 444,713 335,236 | 350,680 | 323,652 60,726 53,054 56,086 73,557 64,985 64,975
Total 5,846,853 | 5,957,234 | 5,625,559 | 4,188,537 | 4,274,028 | 3,878,810 818,159 845,766 | 1,019,986 840,157 837,440 726,763
Ministry of Tourism The Islands of The Bahamas Exit Study 2006
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HOTEL ROOMS IN THE ISLANDS OF THE BAHAMAS

YEAR

1967
1968
1969
1970
1971
1972
1973
1974
1975
1976
1977
1978
1979
1980
1981
1982
1983
1984
1985
1986
1987
1988
1989

1967-2006
ROOMS YEAR
8,158 1990
8,286 1991
9,503 1992
9,587 1993
10,847 1994
11,227 1995
11,561 1996
11,612 1997
11,395 1998
11,107 1999
11,442 2000
11,175 2001
11,411 2002
11,429 2003
11,733 2004
11,786 2005
13,025 2006
13,120
13,166
12,887
13,184
12,464
13,845

Prepared by the Research Dept. Ministry of Tourism

Source: Hotel Licensing Unit- These are licensed properties only

Ministry of Tourism

The Islands of The Bahamas

ROOMS

13,475
13,165
13,541
13,521
13,398
13,421
13,300
13,368
14,243
14,153
14,701
15,195
15,145
15,393
15,508
14,800
14,929

Exit Study 2006
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HOTEL ROOMS AVAILABLE IN THE BAHAMAS

1992 - 2006
ISLAND 1992 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004 2005 2006
NASSAU/P.I 7886 7849 7618 7574 7500 7421 835 8319 8384 8690 8,751 8738 8523 8,662 8,638

GRANDBAH.ISL. 3,333 3,290 3,253 3,262 3,355 3422 3296 3172 3,781 3,617 3944 3816 3,829 2994 3,011

THEOUTISLDS. 2,322 2,382 2527 2585 2445 2525 2592 2662 2536 2,888 2450 2839 3156 3,144 3,280

Abaco 569 582 612 609 627 626 622 628 621 835 774 893 854 720 721
Acklins 15 6 10 11 10 5 5 5 29 29 29 30 37 35 35
Andros 207 213 226 240 231 200 225 237 303 341 334 340 377 397 384
Berry Islands 71 17 17 41 41 43 60 53 53 91 90 67 63 17 17
Bimini 175 201 255 225 148 193 181 181 210 229 222 176 181 323 407
Cat Island 66 76 109 107 107 113 113 110 110 132 128 150 162 171 142
Crooked Is. 23 18 18 12 12 18 18 18 29 29 29 26 41 41 46
Eleuthera 631 587 588 591 556 595 617 612 336 341 231 222 270 247 244
Exuma 126 133 147 162 155 147 147 150 158 189 214 232 434 438 526
Harbour Is. 175 134 135 162 156 163 163 166 174 177 190 191 218 219 220
Inagua 13 9 10 23 23 23 23 27 27 17 17 11 21 21 26
Long Island 72 64 58 60 41 41 60 93 112 106 106 133 144 147 144
Mayaguana 4 4 5 5 5 5 5 33 30 25 25 21 29 21 21
San Salvador 135 328 328 328 328 328 328 328 328 328 42 328 306 328 328
Spanish Wells 40 10 9 9 5 25 25 21 16 19 19 19 19 19 19

THE BAHAMAS 13541 13,521 13,398 13,421 13,300 13,368 14,243 14,153 14,701 15,195 15,145 15,393 15508 14,800 14,929
Prepared by the Research Dept. Ministry of Tourism

Source: Hotel Licensing Unit- These are licensed properties only
All numbers are subject to revision.

Ministry of Tourism The Islands of The Bahamas Exit Study 2006
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NUMBER OF HOTELS IN THE BAHAMAS

2006
No. of Hotels No. of Hotel Rooms
2006 2005 2004 2006 2005 2004
Nassau 52 51 50 4,601 4,625 4,582
Paradise Island 13 13 14 4,037 4,037 3,941
Abaco 34 37 44 721 720 854
Acklins 6 6 6 35 35 37
Andros 32 35 29 384 397 377
Berry Islands 1 1 3 17 17 63
Bimini 9 10 9 407 323 181
Cat Island 14 15 15 142 171 162
Crooked Island 6 6 6 46 41 41
Eleuthera 28 29 31 244 247 270
Exuma 23 22 19 526 438 434
Harbour Island 15 15 15 220 219 218
Inagua 4 4 4 26 21 21
Long Island 14 15 15 144 147 144
Mayaguana 2 2 3 21 21 29
Rum Cay 0 0 0 - - -
San Salvador 2 2 2 328 328 306
Spanish Wells 1 1 1 19 19 19
Grand Bahama 27 27 29 3,011 2,994 3,829
TOTAL 283 291 295 14,929 14,800 15,508
*Source: Hotel Licensing Dept.
Prepared by Research Department, Ministry of Tourism
All numbers are subject to revision.
Ministry of Tourism The Islands of The Bahamas Exit Study 2006




191

HOTEL OCCUPANCY & REVENUE
ISLANDS OF THE BAHAMAS

1997 TO 2006
Bahamas Nassau/P.I.

Revenue ADR % Occ. ADR % Occ.
1997| $ 197,163,696 | $ 100.42 | 69.4%| $ 155,249,796 | $ 112.78 | 74.7%
1998| $ 202,571,729 | $ 109.61 | 70.3%| $162,984,962 | $ 124.03 | 76.2%
1999| $ 276,634,803 | $ 132.43 | 68.6%| $239,787,354 | $ 147.65 | 76.0%
2000 $ 324,427,306 | $ 14751 | 67.2%| $279,893,920 | $ 168.73 | 73.3%
2001| $ 314,016,004 | $ 148.26 | 60.5%| $ 260,299,678 | $ 164.13 | 67.2%
2002| $ 332,851,175 | $ 155.93 | 62.0%| $279,393,409 | $ 178.20 | 67.8%
2003| $ 312,463,738 | $ 148.39 | 59.2%| $259,504,795 | $ 166.60 | 66.4%
2004| $ 325,406,257 | $ 149.96 | 66.4%| $ 266,755,408 | $ 166.51 | 71.0%
2005| $ 355,403,326 | $ 156.56 | 70.4%| $290,978,965 [ $ 166.00 | 75.4%
2006 $ 371,723,350 | $ 167.00 | 68.4%| $304,166,810 | $ 174.21 | 77.1%

Grand Bahama Out Islands

Revenue ADR % Occ. Revenue ADR % Occ.
1997( $ 28,828,455 | $ 59.49 | 65.1%| $ 13,085,445 | $ 128.2 | 42.0%
1998( $ 25,513,959 | $ 59.13 | 66.3%| $ 14,072,808 | $ 137.2 | 40.4%
1999| $ 21,098,213 | $ 58.88 | 53.7%| $ 15,749,236 | $ 147.7 | 44.3%
20001 $ 27,555,563 | $ 63.90 | 58.2%| $ 16,977,823 | $ 155.5 | 41.0%
20011 $ 37,583,409 | $ 86.80 | 49.6%| $ 16,132,917 | $ 162.9 | 37.4%
2002| $ 38,689,244 | $ 81.46 | 54.8%| $ 14,768,522 | $ 160.4 | 35.0%
2003| $ 38,547,927 | $ 84.05 | 48.2%| $ 14,411,016 | $ 161.1 | 34.9%
2004| $ 43,412,033 | $ 90.65 | 61.4%| $ 15,238,817 | $ 171.1 | 37.8%
2005| $ 46,800,518 | $ 110.22 | 63.7%| $ 17,623,843 | $ 190.5 | 39.8%
2006| $ 49,374,359 | $ 125.74 | 51.7%| $ 18,182,181 | $ 208.2 | 38.2%
*Some rounding may have occurred. The above information is based on a sample of hotels and does not include every hotel in the
Bahamas.
ADR=Average daily rate
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EXPENDITURE ESTIMATES

ISLANDS OF THE BAHAMAS
1989 TO 2006
Stopover Cruise Day All Visitors

1989 $ 1,205,924,150.00 | $ 93,031,022.70 | $ 10,573,200.00 | $ 1,309,528,372.70
1990( $ 1,209,933,374.00 | $ 110,547,285.41 | $ 12,469,200.00 | $ 1,332,949,859.41
1991| $ 1,082,047,732.00 | $ 129,969,134.71 | $ 10,377,000.00 | $ 1,222,393,866.71
1992 $ 1,132,040,949.00 | $ 102,577,088.59 [ $  8,934,300.00 [ $ 1,243,552,337.59
1993| $ 1,199,189,895.00 | $ 96,360,481.34 | $  8,662,500.00 | $ 1,304,212,876.34
1994| $ 1,231,077,220.00 | $ 96,034,881.25 | $  6,985,800.00 | $ 1,334,097,901.25
1995 $ 1,245,387,464.00 | $ 95,714,096.37 [ $  5,049,900.00 | $ 1,346,151,460.37
1996| $ 1,291,514,273.50 | $ 101,744,033.29 | $  4,235,100.00 | $ 1,397,493,406.79
1997\ $ 1,307,443,107.10 | $ 105,203,398.38 | $  3,452,100.00 | $ 1,416,098,605.48
1998 $ 1,244,433,081.00 | $ 105,530,179.38 | $  4,093,680.00 | $ 1,354,056,940.38
1999| $ 1,463,576,962.90 | $ 114,909,132.39 | $  4,439,760.00 | $ 1,582,925,855.29
2000| $ 1,579,747,073.80 | $ 147,979,692.41 | $ 6,751,620.00 | $ 1,734,478,386.21
2001| $ 1,494,806,483.03 | $ 147,579,684.23 | $  5,294,460.00 | $ 1,647,680,627.26
2002| $ 1,602,547,908.13 | $ 151,232,382.25 | $  6,022,980.00 | $ 1,759,803,270.38
2003| $ 1,595,335,764.93 | $ 157,006,161.98 | $ 5,035,260.00 | $ 1,757,377,186.91
2004| $ 1,693,486,565.13 | $ 185,817,481.64 | $ 5,177,460.00 | $ 1,884,481,506.77
2005| $ 1,883,862,550.00 | $ 179,979,077.90 | $ 5,017,140.00 | $ 2,068,858,767.90
2006| $ 1,881,083,278.27 | $ 172,042,818.59 [ $ 4,085,100.00 [ $ 2,057,211,196.86

Ministry of Tourism

All numbers are subject to revision.
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EXPENDITURE ESTIMATES
NASSAU/PARADISE ISLAND

1989 TO 2006
Stopover Cruise Day All Visitors

1989 $ 725,818,671.00 | $ 62,382,987.81 | $  3,664,800.00 | $ 791,866,458.81
1990| $ 716,505,991.00 | $ 80,431,167.83 | $  5,473,800.00 | $ 802,410,958.83
1991| $ 659,006,756.00 | $  106,282,285.85 | $  4,597,500.00 | $ 769,886,541.85
1992| $ 650,480,557.00 | $ 84,465,167.95 | $  3,337,500.00 | $ 738,283,224.95
1993| $ 678,236,562.00 | $ 68,307,409.67 | $  3,149,700.00 | $ 749,693,671.67
1994| $ 668,455,296.00 | $ 67,293,959.73 | $  2,617,200.00 | $ 738,366,455.73
1995( $  675,880,560.00 | $ 73,172,769.64 | $  2,286,600.00 | $ 751,339,929.64
1996| $  786,825,769.50 | $ 71,666,955.47 | $  1,658,400.00 | $ 860,151,124.97
1997 $  825,924,24350 | $ 79,371,255.38 | $  1,518,300.00 | $ 906,813,798.88
1998| $  793,635,458.70 | $ 81,793,802.23 | $  1,821,060.00 | $ 877,250,320.93
1999 $ 1,029,881,346.70 | $ 96,102,162.75 | $  1,922,040.00 [ $ 1,127,905,549.45
2000 $ 1,127,118,557.10 | $ 124,292,133.75 | $  4,088,820.00 [ $ 1,255,499,510.85
2001| $ 1,039,948514.82 | $  125,952,34845|$ 3,079,920.00 [ $ 1,168,980,783.27
2002| $ 1,106,107,225.78 | $ 128,718,884.81 | $ 2,650,111.20 [ $ 1,237,476,221.79
2003| $ 1,107,750,635.40 | $  133,231,29858 | $ 2,787,000.00 [ $ 1,243,768,933.98
2004| $ 1,143,346,300.67 | $ 157,692,627.27 | $  2,496,360.00 [ $ 1,303,535,287.94
2005| $ 1,324,230,221.48 | $  154,089,872.61 | $ 2,506,740.00 [ $ 1,480,826,834.09
2006| $ 1,277,131,502.78 | $ 143,983,196.08 [ $ 1,991,820.00 [ $ 1,423,106,518.86

Ministry of Tourism

Al numbers are subject to revision.
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EXPENDITURE ESTIMATES

GRAND BAHAMA
1989 TO 2006
Stopover Cruise Day All Visitors

1989 $  308,420,875.00 | $ 26,772,988.96 | $  6,311,400.00 | $ 341,505,263.96
1990| $  321,748,556.00 | $ 27,830,716.74 | $  6,258,900.00 | $ 355,838,172.74
1991| $  279,971,269.00 | $ 19,850,713.64 | $  5,080,200.00 | $ 304,902,182.64
1992| $ 310,850,592.00 | $ 16,162,076.26 | $  4,958,100.00 | $ 331,970,768.26
1993| $  321,746,951.00 | $ 23,795,008.10 | $  4,938,000.00 | $ 350,479,959.10
1994| $  344,812,067.00 | $ 24511,825.10 | $ 3,860,700.00 | $ 373,184,592.10
1995( $  394,156,983.00 | $ 19,893,277.85 | $  2,359,800.00 | $ 416,410,060.85
1996| $ 308,333,630.00 | $ 24,711,661.72 | $  2,191,500.00 | $ 335,236,791.72
1997 $  259,418,684.60 | $ 19,689,769.36 | $  1,615,800.00 | $ 280,724,253.96
1998| $  255,432,436.10 | $ 19,052,550.73 | $  1,903,740.00 | $ 276,388,726.83
1999( $  200,687,929.40 | $ 11,238,947.08 | $  2,131,800.00 | $ 214,058,676.48
20001 $ 222,976,707.80 | $ 11,774,342.48 | $  1,854,600.00 | $ 236,605,650.28
2001 $ 244,162,477.41 | $ 10,942,614.01 | $ 1,313,580.00 | $ 256,418,671.42
20021 $ 273,355,693.89 | $ 994761331 [ $ 2,818,754.64 | $ 286,122,061.84
2003| $ 249,325,171.34 | $ 10,659,256.00 | $  1,070,400.00 | $ 261,054,827.34
2004 $ 244,552,164.13 | $ 16,135,234.63 | $  1,096,020.00 | $ 261,783,418.76
2005/ $ 234,632,141.87 | $ 14,518,844.99 | $ 815,700.00 | $ 249,966,686.86
2006 $ 236,811,254.29 | $ 14,871,293.69 | $ 603,600.00 | $ 252,286,147.98

Ministry of Tourism

All numbers are subject to revision.
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EXPENDITURE ESTIMATES

OUT ISLANDS
1989 TO 2006
Stopover Cruise Day All Visitors

1989( $ 171,684,605.00 | $ 3,875,045.94 | $ 597,000.00 | $ 176,156,650.94
1990| $ 171,678,827.00 | $ 2,285,400.84 | $ 736,500.00 | $ 174,700,727.84
1991( $  143,069,707.00 | $ 3,836,135.22 | $ 699,300.00 | $ 147,605,142.22
1992($ 170,709,800.00 | $ 1,949,844.38 | $ 638,700.00 | $ 173,298,344.38
1993| $  199,206,382.00 | $ 4,258,063.57 | $ 574,800.00 | $ 204,039,245.57
1994| $  217,809,858.00 | $ 4,229,096.42 | $ 507,900.00 | $ 222,546,854.42
1995($  175,349,921.00 | $ 2,648,048.87 | $ 403,500.00 | $ 178,401,469.87
1996| $  196,354,874.00 | $ 5,365,416.10 | $ 385,200.00 | $ 202,105,490.10
1997| $  222,100,179.00 | $ 6,142,373.64 | $ 318,000.00 | $ 228,560,552.64
1998| $  195,365,186.20 | $ 4,683,826.41 | $ 368,880.00 | $ 200,417,892.61
1999| $ 233,007,686.80 | $ 7,568,022.56 | $ 385,920.00 | $ 240,961,629.36
2000| $ 229,651,808.90 | $ 11,913,216.18 | $ 808,200.00 | $ 242,373,225.08
2001| $ 210,695,490.80 | $ 10,684,721.77 | $ 900,960.00 | $ 222,281,172.57
2002| $ 223,084,988.46 | $ 12,565,884.13 | $ 554,114.16 | $ 236,204,986.75
2003| $ 238,259,958.19 | $ 13,115,607.39 | $ 1,177,860.00 | $ 252,553,425.58
2004| $ 305,588,100.33 | $ 11,989,619.75 | $  1,585,080.00 | $ 319,162,800.08
2005( $ 325,000,186.65 | $ 11,370,360.30 | $  1,694,700.00 | $ 338,065,246.95
2006| $ 367,140,521.20 | $ 13,188,328.82 | $  1,489,680.00 | $ 381,818,530.02

Ministry of Tourism

All numbers are subject to revision.
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DETAILED TABLES

The table below provides information on the place of stay in The
Islands of The Bahamas and the country of residence of the stopover
visitors. The tables immediately following the copy of the questionnaire
contain more detailed information derived from the Exit Survey. When a
percentage is provided in the following tables the numbers below can be
used to infer the approximate total number of visitors to which the

percentage applies.

NUMBER OF STOPOVERS*
THE ISLANDS OF THE BAHAMAS

PLACE OF STAY 2006 2005
Nassau/P.I. 1,019,198 1,019,017
Grand Bahama 298,937 316,265
Out Islands 282,616 272,871
COUNTRY OF RESIDENCE:

All All

Bahamas Bahamas
United States 1,364,995 1,380,083
Canada 84,639 75,643
Europe 82,208 85,277
Other Countries 68,909 67,150
Total 1,600,751 1,608,153
*Source: Immigration Card Statistics
All numbers are subject to revision.
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APPENDIX A

2006 QUESTIONNAIRE
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The Bahamas Ministry of Tourism
Confidential Exit Survey

Dear Visitor,
Thank you for choosing the Islands of the Bahamas.

Tourism is our number one industry and your honest opinion is very important to us.

We would be grateful if you would help us by completing the attached
brief questionnaire. It is designed to take only a few minutes of your time.  All information will

be treated confidentially.

Thank you for your help. We greatly appreciate it.
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1. WHAT WAS THE MAIN REASON FOR THIS VISIT TO THE BAHAMAS? (PLEASE “X” ONE BOX
ONLY
) -2

BUSINESS TTP...vvtiiiiiiii e [ 11
Accompanying family member on business trip....... [ 12
Convention/Conference................coevvvvinininnnnn.. [ 13
HONEYMOON. .....vviiniiiiiicici e, [ 14
Vacation.........coovviiiiiie e [ 15
Visiting friends or relatives..................coeveninnan... [ 16
Personal business or family matter....................... [ 17
Casino EXCUISION. .......oviritititei et eieieieaanananns [ 18

Other (PLEASE WRITE IN)

IF YOU WERE ON A VACATION-RELATED VISIT (INCLUDING HONEYMOON), PLEASE ANSWER
QUESTION 2 AND QUESTION 3, ALL OTHERS, PLEASE GO TO QUESTION 4.

2. WHAT WAS YOUR MAIN REASON FOR CHOOSING TO VACATION IN THE BAHAMAS?

(PLEASE “X” ONE BOX ONLY)
-3

Sporting attractions (golf, sport fishing, scuba diving, etc.) [ 11
CaSINOS. .. euvtinieieii e e [ 12
Nightlife. ...c.ueeniiii [ 13
Beaches........ovviviiiii [ 14
CHMALE. ..\t [ 15
Best vacation value for your dollar........................ [ 16
Hotel facilities. . ... ....ovviniriiiiiieeeeeeeeeaes [ 17
Easy to @et t0....vuininininiiiiieee e [ 18
ShOPPING. ...t [ 19
Other (PLEASE WRITE IN)

3. WHAT OTHER REASONS WERE THERE FOR CHOOSING TO VACATION IN THE
BAHAMAS? (PLEASE “X” AS MANY BOXES AS APPLY)

-4

NO Other TEASOM. ... ..uiuinieininiieteerereieieieeeaenans [ 11
Sporting attractions (golf, sport fishing, scuba diving, etc.) [ ]2
CaSINOS. ..ottt [ 13
Nightlife. ...ooueeiiii [ 14
Beaches.....ocvuiniiiii [ 15
CHMALE. ...\ttt [ 16
Best vacation value for your dollar........................ [ 17
Hotel facilities...........cocveviiiiiiiiiea [ 18
Easy to @Ett0....vuininiiiiiiei e [ 19
SHOPPING. .. .vviiiee e [ 110
Other (PLEASE WRITE IN)

4. WHERE DO YOU LIVE?

5-7

United States [ ]1  State: Zip Code:
Canada [12 Province:_ Postal Code:
Other: Zip/Postal Code:

(PLEASE WRITE IN THE COUNTRY)
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ARE YOU COMBINING THIS TRIP TO THE BAHAMAS WITH A STAY IN FLORIDA? (PLEASE
“X” ONE BOX ONLY)

WHAT MEANS OF TRANSPORTATION DID YOU USE TO TRAVEL TO THE BAHAMAS?
(PLEASE “X” ONE BOX ONLY)

-9
Commercial Airline ............... [ 11
Private Plane ....................... [ 12
Cruise Ship.........coviiiiennnnnn. [ 13 PLEASE GO TO QUESTION 8
Private Boat......................... [ 14
WHAT AIRLINE DID YOU ARRIVE ON?
(PLEASE WRITE IN NAME) -10

IF YOU STAYED AT A HOTEL (S), GUEST HOUSE OR RENTED COTTAGE, PLEASE WRITE
IN THE NAME (S).

-11

Did not stay in hotel, guest house or cottage...[ ]

WAS THIS VISIT A CRUISE AMONGST THE ISLANDS OF THE BAHAMAS? (PLEASE “X” ONE
BOX ONLY)

-12
YES......... [ 11 NO......... [ ]2
ON THIS VISIT, HOW MANY NIGHTS DID YOU SPEND ON ANY OF THE FOLLOWING
ISLANDS? (PLEASE WRITE IN) NIGHTS
Nassau/Paradise Island.................ccccoeeeenien. -13
Grand Bahama (Freeport, Lucaya, etc.)............ -14
ADACO. ..., -15
Eleuthera...........oooo -16
EXUMAL ..o -17
ANAIOS. .. -18
Bimini.......oooviii -19
San Salvador............oooiiiiii -20
Other Bahama Islands.................ccccccenn. 21

TOTAL NIGHTS SPENT IN
THE BAHAMAS ON THIS TRIP .................. -22
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11. COMPARED WITH WHAT YOU EXPECTED, HOW WOULD YOU RATE EACH OF THE ITEMS LISTED
BELOW? (PLEASE “X” ONE BOX FOR EACH ITEM)
Not Don’t

Much The As Much Know/

Better Better Same  Good Worse N/App.
Hotel Rooms.................. [11 []2 [13 [14 [15 [16 -23
Hotel Service................... [ 11 [ 12 [ 13 [14 [15 [16 -24
Hotel Food....................... [11 []2 [ 13 [14 [15 [16 -25

Value for money of hotel.... [ ]1 [12 [ 13 [14 [15 [16 -26

Easytogetto................... [ 11 [ 12 [ 13 [14 [15 [16 -27
Beaches.......................... [ 11 [ 12 [ 13 [14 [15 [16 -28
Climate.......................... [ 11 [ 12 [ 13 [14 [15 [16 -29
Attitude of people.. .......... [ 11 [ 12 [ 13 [14 [15 [16 -30
Food in restaurants............ [ ]2 [ 12 [ 13 [14 [15 []16 -31
Service in restaurants......... [ 11 [ 12 [ 13 [14 [15 [16 -3
CasinoS. .......oeeeevvvieeeeei, [ 11 [ 12 [ 13 [14 [15 [16 -33
Shops & Stores................. [ 11 [ 12 [ 13 [14 [15 [16 -34
Sightseeing/Tours.............. [ 11 [ 12 [ 13 [14 [15 [16 -35
Nightlife...............ccoooeeil. [ 11 [ 12 [ 13 [14 [15 [16 -36
Sports facilities................... [ 11 [ 12 [ 13 [14 [15 [16 -37
12. COMPARED WITH WHAT YOU EXPECTED, HOW WOULD YOU RATE THE BAHAMAS FOR OVERALL
VALUE FOR MONEY? (PLEASE “X” ONE BOX ONLY)
-38
Much Better............c....oeen.e. [ 11
Better.....oovviveiiiiiieeien [ 12
The Same....................... [ 13
Not As Good...........ceuuvnnnnne [ 14
Much Worse...............oeuee [ 15
13. COMPARED WITH WHAT YOU EXPECTED, HOW WOULD YOU RATE THE BAHAMAS OVERALL?
(PLEASE “X” ONE BOX ONLY)
-39
Much Better................. [ 11
Better...........oooeivinnnnn. [ 12
The Same.................... [ 1]
Not As Good.......... [ 1]
Much Worse............. [ 15
14. WAS THIS VISIT TO THE BAHAMAS A PREPAID PACKAGE TOUR (WHERE TWO OR MORE

ITEMS SUCH AS AIRFARE, ACCOMMODATION, CAR RENTAL, MEALS OR
ENTERTAINMENT WERE PREPAID TOGETHER AS A PACKAGE BEFORE COMING TO THE
BAHAMAS)? (PLEASE “X” ONE BOX ONLY)

-40

YES....[ ]1 NO....[ ]2 — IFNO,PLEASE GO TO QU.17
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16.

17.
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WHICH OF THE ITEMS LISTED BELOW WERE INCLUDED IN THIS PREPAID PACKAGE OR
TOUR? (PLEASE “X” AS MANY BOXES AS APPLY)

-41
Adrfare........ocoooiii [ 11
Accommodation...............oeeeiinininnnn.. [ 12
Carrental...........ooooviiiiiiiiiiiiiiin, [ 13
Meals......ouiniiiii [ 14
Entertainment..................c.coooeiiiiiininn.. [ 15
Transfers (e.g. to and from hotel)................ [ 16

Other (PLEASE WRITE IN)

HOW MUCH DID YOU SPEND ON THIS PREPAID PACKAGE OR TOUR FOR ALL PERSONS
TRAVELLING WITH YOU INCLUDING YOURSELF?
42

(PLEASE WRITE IN) $uU.S.

PLEASE INDICATE THE TOTAL AMOUNT YOU SPENT FOR ALL PERSONS WITH YOU
INCLUDING YOURSELF WHILE IN THE BAHAMAS ON EACH OF THE ITEMS LISTED
BELOW. PLEASE INCLUDE CREDIT CARD PURCHASES AND RECORD ANSWER IN U.S.
DOLLARS.

TOTAL AMOUNT SPENT

ON THIS ITEM
Accommodation (not part of package)
including local taxes, meals and drinks in
hotel costs, electricity and fuel for boats...... $ -43
Meals and drinks
(not included in hotel costs).................... $ -44
Local Transportation
(taxis, motorbikes, buses, rental cars,
tOULS, €1C.). vt vt et e e eaeeas $ -45
Inter-island transportation ................... $ -46
Casinos (money played only)................. $ -47
Shopping (souvenirs, liquor to take home,
cameras, local handicrafts, perfumes,
glassware, gifts, etc.) ..................ooeeiinn $ -48
Sporting activities
(scuba diving, snorkeling, fishing, sailing,
boating, water skiing, golf etc.).............. $ -49
Other expenditures (hair braiding,
nightclubs, boat repairs, etc.).................. $ -50
TOTAL EXPENDITURES.................. $ -51

HOW MANY PEOPLE, INCLUDING YOURSELF, DO THESE EXPENSES RELATE TO? (PLEASE WRITE IN)
-52

PEOPLE
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19.

20.

21

22.

23.

24.

25.

26.

203

HAVE YOU EVER VISITED THE BAHAMAS BEFORE BY AIR,
CRUISE SHIP OR PRIVATE BOAT/YACHT?
(PLEASE “X” ONE BOX ONLY)
-53
YES....... [ ]1  NO........ [ 12 — IF NO, PLEASE GO TO QU. 26

NOT COUNTING THIS TRIP, HOW MANY TIMES HAVE YOU EVER VISITED THE BAHAMAS? (PLEASE
WRITE IN)

TIMES -54

NOT COUNTING THIS TRIP, HOW MANY TIMES HAVE YOU EVER VISITED THE BAHAMAS IN THE
PAST THREE YEARS? (PLEASE WRITE IN)
-55
TIMES IN THE PAST THREE YEARS

HOW LONG HAS IT BEEN SINCE YOU WERE LAST IN THE BAHAMAS? (PLEASE WRITE IN)
-56 -57
MONTHS OR YEARS

COMPARED WITH WHAT YOU EXPECTED, HOW WOULD YOU RATE THE BAHAMAS THIS TRIP
VERSUS YOUR LAST TRIP? (PLEASE “X” ONE BOX ONLY)

-58
Much Better.................... [ 11
Better.........coooviiininnnn. [ 12
The Same....................... [ 13
Not As Good................... [ 14
Much Worse.................... [ 15

ON WHAT ISLAND (S) DID YOU SPEND TIME ON YOUR LAST VISIT TO THE BAHAMAS? (PLEASE “X”
AS MANY BOXES AS APPLY)

-59
Nassau/Paradise Island.....................coeveenene [ 11
Grand Bahama (Freeport/Lucaya, etc)............. [ 12
ADACO. ...ttt [ 13
Eleuthera..........c.ooooviiiiiiniiiniiieieiin [ 14
EXUMA. . ..ottt [ 15
ANAIOS. .. [ 16
BiMini. . .oeeieieiieeee e [ 17
San Salvador...........coooeviiiiiiii, [ 18

Other Islands (PLEASE WRITE IN)

HAVE YOU EVER VISTED THE BAHAMAS BEFORE WHILE ON A CRUISE SHIP?
-60
YES....... [ 11 NO........ [ 12 — IFNO, PLEASE GO TO QU. 26

DID YOUR VISIT WHILE ON A CRUISE SHIP INFLUENCE YOU TO MAKE A LAND-BASED VACATION
RELATED TRIP TO THE BAHAMAS?

-61
HOW LIKELY ARE YOU TO RETURN TO THE BAHAMAS FOR A

VACATION IN THE NEXT ONE TO FIVE YEARS?
(PLEASE “X” ONE BOX ONLY)

-62
Very Likely............. [ 11 Somewhat Unlikely........... [ 13
Somewhat Likely...... [ ]2 Not at all Likely............... [ 14

If not at all likely to return, Why not?
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28.

29.

30.

31

32.

33.

204

HOW LIKELY ARE YOU TO RECOMMEND THE BAHAMAS TO
YOUR FRIENDS OR RELATIVES? (PLEASE “X” ONE BOX ONLY)

-63
Very Likely............. [ 11 Somewhat Unlikely........... [ 13
Somewhat Likely...... [ 12 Not at all Likely............... [ 14

If not at all likely to recommend, Why not?

WHICH OF THE DESTINATIONS LISTED BELOW, IF ANY, HAVE YOU VISITED ON VACATION IN THE
PAST FIVE YEARS? (PLEASE “X” AS MANY BOXES AS APPLY)

-64
Barbados.................enee. [ 11 Cancun..................... [ 18
Bermuda........................ [ 12 Other Mexico.............. [ 19
Europe......cocovveviiiiiinnn.. [ 13 Puerto Rico................ [ 110
Florida.................c.oeunts [ 14 Other Caribbean.......... [ 111
Hawaii...........ccooeeivennnnnn. [ 15 U.S. Virgin Islands....... [ 112
Jamaica..........ccoeeiiiinnnn [ 16 Cuba.......ooovviiniinnnn. [ 113
LasVegas..........ocoeevnenennn. [ 17 Dominican Republic..... [ ]14

NONE OF THE ABOVE........eiiveeeeeeeeeeeee e [ 115
OTHER

DID YOU USE A TRAVEL AGENT TO MAKE ANY OF YOUR RESERVATIONS? (PLEASE “X” ONE BOX
ONLY)

-65
YES....... [ 11  NO........ [ 12 — IFNO, PLEASE GO TO QU. 31

IF YES, WHICH RESERVATIONS WERE MADE THROUGH A TRAVEL AGENT? (PLEASE “X” AS MANY
BOXES AS APPLY)

-66
Prepaid package tour..................... [ 11
Airline (non package) ................... [ 12
Hotel (non package ) ..................... [ 13

Other (PLEASE WRITE IN)

FOR STATISTICAL PURPOSES ONLY.

INCLUDING YOURSELF, PLEASE WRITE IN THE NUMBER OF PEOPLE TRAVELLING WITH
YOU?

PEOPLE -67

WHAT IS YOUR AGE? (PLEASE “X” ONE BOX ONLY)

-68
12t0 17............ [ 1 45to 54 years............... [ 15
18t024............ [ 12 55 to 64 years............... [ 16
25t034............ [ 13 65 years or over............ [ 17
35t044............ [ 14
ARE YOU............... (PLEASE “X” ONE BOX ONLY)

-69

Male.....ooveviiiiiniinnn, [ 11 Female............... [ 12
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34. WHAT IS THE HIGHEST LEVEL OF EDUCATION COMPLETED? (PLEASE “X” ONE BOX ONLY)
-70
High school or less............ [ 11 College graduate... [ 13
Some college....... ........... [ 12 Post graduate...... [ 14
35. INCLUDING YOURSELF AND ANY INFANTS, HOW MANY PEOPLE ARE THERE
CURRENTLY LIVING IN YOUR HOUSEHOLD? (PLEASE WRITE IN)
-71
PEOPLE
36. WHAT IS YOUR TOTAL HOUSEHOLD INCOME BEFORE TAXES IN U.S. DOLLARS? (PLEASE
“X” ONE BOX ONLY)
-72
Under $20,000................. [ 11  $60,000t0$79,999........... [ 14
$20,000 to $39,999............ [ 12 $80,000 to $99,999............ [ 15
$40,000 to $59,999........... [ 13  $100,000 or OVer............... [ 16
37. WHAT OTHER COMMENTS, IF ANY, WOULD YOU LIKE TO MAKE ABOUT YOUR VISIT TO
THE BAHAMAS? (PLEASE WRITE IN)
-73
BAHAMAS MINISTRY OF TOURISM
RESEARCH DEPARTMENT
P.O. BOX N-3701
NASSAU, BAHAMAS
FOR OFFICE USE ONLY
PLACE OF SURVEY ................ [ 174 YEAR ..o oo, [ 177
ENUMERATOR........oovoovee. ... [ 175 COL.eoioomie, [ 178
MONTH. ...oveoeeeeeeeeeeere, [ 176 CODER.......oocvoioeeri, [ 179
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